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Essex,  Massachusetts,  July  3, 1916.  Lawrence  Woodman 
was  complaining  about  business  at  his  clam  stand  being 
slow,  when  a  fisherman  suggested  he  try  frying  his  clams. 
Everyone  laughed,  except  Woodman.  He  decided  to  try  it 
and  business  was  never  slow  again. 

But  long  before  Woodman  made  a  lot  of  clams  on  clams. 
The  Boston  Globe  was  shelling  out  the  news  of  the  day. 

If  it  was  happening  on  the  sea  or  overseas,  on  land  or 
in  the  air,  you  could  read  about  it  in  The  Globe. 

Which  is  why  years  before  people  got  hot  items  from 
Woodman’s,  they  got  them  from  The  Boston  Globe. 
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^Hc  San  Bic^o  Union 


k('('i)in^  pace  wiili  ii  all  demands  an  all-slar 
lineup  ()l Our  own. 

Led  by  sports  editor  Barry  Lorge,  colum¬ 
nist  Wayne  Lockwood,  and  rc[)orters  Lhris 
.lenkins  and  Bill  Cr'nter,  our  stall  covers  the 
sporting  nmvs  Iroiti  San  Diego,  California  to 
I'remantle,  Australia.  Wherever  and  when- 
('V(T  San  Dk'go  teams  and  athletes  are  mak¬ 
ing  n('ws,  we’re  tlK're  to  cover  it. 

i  hat’s  a  commitment  we’ve  made  to  our 
r(‘ad(‘rs  and  to  ourselves.  In  sports,  as  in  all 
our  otlK'i  ('overage.  The  San  DU'go  Union 
go('s  Ix'V'ond  the  city  liittils. 


F(‘w  cities  in  the  world  (  an  claim  as 
diverse  a  group  of  winners  as  San  Dir'go. 

I)('nnis  Conner  just  hrought  honu!  th(' 
Amerk  a’s  Cu[).  Ttie  San  Dk'go  Sockers  hav(' 
won  five  world  (  liampionships.  Our  Badrr's 
are  recent  National  L('ague  pr'nnani  winners. 
San  Dic^go  State  University  won  its  (on- 
f('ren('e  fo()lt)all  (  hampionsliip.  And  San 
Dmgo  will  f)('  the  host  city  for  th('  1088 
Su[)erh()wl. 

rhose  arryjusi  a  f(Av  of  th('  storir's  n('ar  and 
d('ar  to  the  hc^arls  of  San  Dir'go’s  sports  Ians. 
The  action  is  non-stop,  year-round.  Ju.st 


It's  our  corporate  policy. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Taking  Design 

TO-A-NEW-LEVEL 


Come  and  hear  from  some  of  the  best  minds  in  the 
industry—  Bradley  Clift  (Photographer  of  Year), 
Ralph  Langer  (Dallas  Morning  News), 
Deborah  Whitey-Culp  (Detroit  Free  Press),  and  many 
others.  T ake  advantage  of  the  Third  Annual  Editor's 
Symposium  and  attend  mini-sessions  on 
documentary  photojournalism  and  how  to  exploit 
the  graphic  capabilities  of  the  Apple  Macintosh.  All 
fascinating  and  valuable  staff.  It  takes  place  May  1  -3 
at  the  Sunnyvale  Hilton.  The  cost  is  $87  per  person 
($50  for  students),  advance  reservations  required. 
Call  (408)  920-5262  and  we’ll  send  you  a  reservation 
packet.  Act  now— we  must  have  your  completed 
registration  form  and  check  by  April  23. 


PUTTING  THE 
READER 
F  I  R'S  T 

She  illercurii  Neuis 
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MARCH 

23-26 — Inter  American  Press  Association,  Midyear  Meeting.  Four  Seasons 
Hotel,  San  Antonio,  Texas. 

25- 27— America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29— Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 
29-31 — SNPA  Key  Executives  Conference.  The  Harbour  Island  Hotel, 

Tampa. 

APRIL 

5-8— Newspaper  Research  Council,  General  Conference,  Opryland 
Hotel,  Nashville. 

7- 10— American  Society  of  Newspaper  Editors,  Fairmont  Hotel,  San  Fran¬ 

cisco. 

8- 11— Native  American  Press  Association,  Clarion  Four  Seasons,  Albu¬ 

querque. 

10-11 — Louisiana  Press  Association,  Annual  Convention,  New  Orleans. 

12- 15 — Newspaper  Purchasing  Management  Association,  30th  Annual 

Conference,  Harbor  Court  Hotel,  Baltimore. 

13- 14— Canadian  Press,  Westin  Hotel,  Toronto. 

14- 16 — Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel, 

Toronto. 

17-19 — Midwest  Graphics  '87,  sponsored  by  Printing  Views  Magazine,  Con¬ 
vention  Hall,  Indianapolis. 

22-24 — Suburban  Newspapers  of  America,  Advertising  Conference,  Century 
Plaza  Hotel,  Los  Angeles. 

22- 25 — National  Hispanic  Media  Conference,  Hilton  Hotel,  Downtown  Los 

Angeles. 

23- 25— Southern  Circulation  Managers  Association,  Spring  Conference, 

Gatlenberg,  Tenn. 

24 — New  Jersey  Press  Association,  Spring  Conference  and  Trade  Show, 
Hyatt  Cherry  Hill,  Cherry  Hill,  N.J. 

24- 27 — Inter-State  Circulation  Managers  Association,  Sheraton  Inner  Har¬ 

bor,  Baltimore. 

28 — National  Conference,  Changing  Economics  of  News,  Gannett  Center 
for  Media  Studies,  Columbia  University,  New  York  City. 

MAY 

1- 3— National  Society  of  Newspaper  Columnists,  Annual  Meeting,  The 

Pointe  at  Tapatio  Cliffs,  Phoenix. 

3-6 — American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria,  New  York. 

8-10— Third  Annual  Pittsburgh  Interdisciplinary  Conference  on  Photojour¬ 
nalism,  sponsored  by  the  Pittsburgh  Press,  Holiday  Inn  at  Greentree, 
Pittsburgh. 

10-13— International  Newspaper  Financial  Executives,  Marriott  Hotel,  Marco 
Island,  Fla. 

10-13 — Organization  of  Newspaper  Ombudsmen,  Brown  Hotel,  Louisville. 
10-13 — Pacific  Northwest  International  Circulation  Managers'  Association, 
Inc.,  Annual  Sales  Conference,  Coeur  d'Alene  Resort,  Coeur 
d'Alene,  Idaho. 

10-17 — International  Press  Institute,  Buenos  Aires,  Argentina. 

Seminars/Workshops/Clinics 

APRIL 

2- 4 — Northern  Short  Course  in  Photojournalism,  Sheraton  Tara  Hotel, 

Framingham,  Mass. 

3- 5 — Mid-America  Press  Institute,  Better  Writing  Seminar,  Clarion  Hotel, 

Downtown,  St.  Louis. 

12-15 — SNPA  Foundation,  Improving  Newspaper  Writing,  Seminar,  Virginia 
Commonwealth  University,  Richmond,  Va. 

26-29 — SNPA  Foundation,  Seminar,  Impact  of  Gramm-Rudman-Hollings  on 
State/Local  Governments,  George  Mason  University,  Fairfax,  Va. 

MAY 

1-2 — Graphics  '87,  Annual  Workshop,  Sponsored  by  the  San  Jose  Mer¬ 
cury  News,  San  Jose,  Calif. 

3-6— SNPA,  Managing  the  Classified  Ad  Department,  Baton  Rouge  (La.) 
State-Times/ Advocate. 
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NEWSPAPERS 
Atlanta  Constitution 
Chicago  Tribune 
The  Christian  Science  Monitor 
Houston  Chronicle 
Los  Angeles  Times 
Miami  Herald 
*The  New  York  Times 
San  Francisco  Chronicle 
The  Seattle  Times 
The  Washington  Post 


BUSINESS  PUBLICATIONS 
American  Banker 
Automotive  News 
Aviation  Week  &  Space  Technology 
Barron’s 
’Business  Week 
’Dun's  Business  Month 
Editor  and  Publisher 
Financial  Fimes  (Canada) 

Financial  Times  (London) 

’Forbes 

’Fortune 

’Harvard  Business  Review 
The  Japan  Economic  Journal 
Journal  of  Commerce 
Oil  &  Gas  Journal 
Oil  Daily 
Platt’s  Oilgram 
’The  Wall  Street  Journal 
Women’s  Wear  Daily 


INTERNATIONAL  AFFAIRS 

’Economist  of  London 
’Far  Eastern  Economic  Review 
’Foreign  Affairs 
’Foreign  Policy 
’Latin  America  Weekly 
’Middle  East 
World  Press  Review 


Jjork  Stines 


The  New  York  Times  Information  Bank  online 
via  Nexis®  offers  something  for  every  department 
in  your  newspaper:  not  only  every  word  pub¬ 
lished  in  The  New  York  Times  since  June  1980, 
but  short  takes,  too— abstracts  of  some  1,500,000 
Times  articles  from  the  past  18  years.  Plus 
1,250,000  from  110  other  selected  journals,  all 
listed  below.  What’s  more,  every  abstract  is 
indexed  by  subject,  personal  name,  organization, 
geographical  location,  and  title  of  work. 

All  this  to  help  you  sort  out  what’s  what  in  this 
fast-changing  world: 


SCIENCE 

Science 

’Scientific  American 


ADVERTISING,  MARKETING 
Ad  Day 
Ad  East 

’Advertising  Age 
Advertising  Techniques 
’ADWEEK  East 
ADWEEK  Midwest 
ADWEEK  Southeast 
ADWEEK  Southwest 


ADWEEK  West 
American  Demographics 
Art  Direction 
Beverage  Industry 
Billboard 
Box  Dffice 
Broadcasting 
Business  Marketing 
Cablevision 

Chicago  Tribune  (ad  column) 
Direct  Marketing 
Drug  Store  News 
Folio 

Food  Engineering 


Friday  Report 

HFD  Retailing  Home  Furnishings 
Independent  Restaurants 
'Journal  of  Advertising 
'Journal  of  Advertising  Research 
'Journal  of  Consumer  Research 
Journal  of  Communications 
'Journal  of  Marketing 
'Journal  of  Marketing  Research 
'Journal  of  Retailing 
'Madison  Avenue 
'Marketing  Communications 
Marketing  News 
'Media  Decisions 


’Media  Industry  Newsletter 
Medical  Marketing  and  Media 
Merchandising 
National  Petroleum  News 
Nation’s  Restaurant  News 
The  New  York  Times  (ad  column) 
D’Dwyer’s  PR  Newsletter 
Product  Marketing 
Progressive  Grocer 
’Public  Dpinion 
’Public  Dpinion  Quarterly 
Public  Relations  Journal 
’Public  Relations  Review 
Sales  &  Marketing  Management 
Stores 

Television/Radio  Age 
Travel  Weekly 
U.S.  Tobacco  Journal 
’Video  Marketing 
The  Wall  Street  Journal  (marketing 
column) 

Ward’s  Auto  World 


OTHER 
’The  Atlantic 
California  Journal 
Consumer  Reports 
’Current  Biography 
Current  News 
’National  Journal 
National  Review 
The  New  Yorker 
Newsweek 
Sports  Illustrated 
Time 

’U.S.  News  &  World  Report 
Varie^ 

’Washington  Monthly 

’Abstracted  and  indexed 
cover-to-cover. 


The  New  York  Times  Information  Bank  via  Nexis  ® 
Call  for  details.  1-800-227-4908.  Or  write  Mead 
Data  Central,  P.O.  Box  1830,  Dayton,  OH  45401. 


The  4th  Estate 


By  Doug  Borgstedt 


’’  ifS  ANOTHER  DELEGATION  FROM  THE 
NEWSROOIA  REQUESTING  A  RAISE  IN  PAY-" 

About  Awards 


NPF  Editor  of  the  Year.  The  National  Press  Foundation 
named  Mike  Pride  of  the  Concord  (N.H.)  Monitor  editor 
of  the  year  in  recognition  of  his  paper’s  coverage  of  the 
Space  Shuttle  Challenger  disaster.  The  disaster  killed  all 
seven  aboard  including  teacher  Christa  McAuliffe  who 
was  from  Concord. 

Pride  donated  his  prize  money  to  a  scholarship  estab¬ 
lished  in  McAuliffe’s  honor. 

A.M.  Rosenthal,  former  executive  editor  of  the  New 
York  Times  and  now  a  columnist  for  the  newspaper, 
received  the  NPF’s  Distinguished  Contributions  to  Jour¬ 
nalism  Award. 

Inland  awards.  The  Oshkosh  (Wis.)  Northwestern  was 
the  1987  sweepstakes  winner  in  the  Editorial  Excellence 
Contest  conducted  for  the  Inland  Daily  Press  Association 
by  the  William  Allen  White  Foundation  at  the  University 
of  Kansas. 

Other  winners  were  the  Rockford  (111.)  Register  Star, 
over  50,000  circulation  category;  Brainerd  (Minn.)  Daily 
Dispatch,  10,000  to  25,000  circulation  category;  and  the 
Brookings  (S.D.)  Daily  Register. 

Matrix  winner.  Beverly  Stephen,  a  reporter  and  colum¬ 
nist  for  the  New  York  Daily  News,  was  named  the  newspa¬ 
per  winner  of  the  Matrix  Award  for  outstanding  achieve¬ 
ment  in  communications  presented  by  the  New  York 
branch  of  Women  in  Communications. 

Kansas  news  winners.  Investigative  reports  based  on 
detailed  research  by  Mike  Corn  of  the  Hays  Daily  News 
and  Susan  Freinkel  and  Al  Polczinski  of  the  Wichita 
Eagle-Beacon  won  the  1987  Burton  W.  Marvin  Kansas 
News  Enterprise  Awards. 

Hearst  winner.  Eric  W.  Ransdell,  a  University  of  Missouri 
senior,  won  first  place  in  the  Depth  Writing  Competition  of 
the  William  Randolph  Hearst  Foundation’s  27th  annual 
Journalism  Awards  Program. 


and  NOW 


Editor  &  Publisher  works  for  you,  the  news¬ 
paper  professional. 

52  times  a  year  we  continue  to  bring  you  the 
news,  about  the  news,  as  it  happens. 

Whether  it's  FOI,  government  and  the  press, 
the  right  to  privacy,  or  information  on  indus¬ 
try  leaders  —  we  serve  you  with  unsurpassed 
timeliness  —  and  have  for  over  100  years. 

Regular  features  in  E&P  include  the  Calendar 
of  Events,  Classified  ads.  Editorials,  Newspeo¬ 
ple  in  the  News,  News  Tech,  Syndicate 
News  —  and  much  more. 

Advertisers  are  assured  that  their  communica¬ 
tions  in  E&P  reach  the  working  press.  E&P  is 
the  only  independent  weekly  news  source  for 
the  news  business,  and  "the  bible"  of  the  in¬ 
dustry  . . .  read  by  98%*  of  editors  and  over 
95%t  of  publishers  of  daily  newspapers. 

*1985  Readership  Study  by  Hollander,  Cohen  Associates,  Inc. 
tE&P  computer  analysis 

Call  212  675-4380 
to  subscribe  or  to  advertise 
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Some  Doctors  May  Be 
Hazardous  To  Your  Health 


In  a  probing,  eight-part  series  on  medical  malpractice,  Orlando 
Sentinel  reporters  uncovered  a  number  of  disturbing  facts. 

About  doctors.  Particularly  those  who  are  sued  again  and  again, 
yet  no  one  stops  them  from  practicing.  About  attorneys  who  buy  and 
sell  cases.  About  insurance  companies  that  inflate  the  number  of 
malpractice  claims  to  justify  higher  rates.  About  health  care 
professionals  who  alter  patients’  records  to  avoid  malpractice  suits. 
And  about  the  victims. 

A  lot  has  been  said  about  the  series,  as  well.  On  the  floor  of  the 
U.S.  Congress  —  where  it  was  used  to  help  write  a  law  to  identify 
doctors  nationwide  with  repeated  malpractice  claims. 

And  by  the  awards  committee  that  gave  the  series  the  1986  George 
Polk  Award  for  Regional  Reporting. 

All  of  which  reinforces  our  position  that  strong,  substantive 
reporting  like  this  certainly  doesn’t  hurt. 


The  Orlando  Sentinel 

Best  newspaper  In  Florida 


Editor  A  Publisher 

THE  FOURTH  ESTATE 


Robatt  U.  Brovni,  Prwidwit  James  WrigM  Brown 

Ferdinand  C.  Taubnar,  Publiahar  PubHahar,  Chairman  of  the  Board.  1912-1959 


Seeking  newspaper  help 

Never  before  have  newspapers  been  called  upon  to  give  support  to 
so  many  important  national  campaigns  and  drives,  some  of  them 
concerning  vital  health  issues.  All  of  them  affecting  the  well-being  of 
the  American  people. 

The  Media-Advertising  Partnership  for  a  Drug-Free  America 
launched  its  three-year  program  on  March  5.  Seeking  to  halt  the  use 
of  illegal  drugs,  the  plan  asks  media  for  “massive  amounts  of  free 
space  and  time.”  Advertising  agencies  and  suppliers  are  being  asked 
for  their  voluntary  cooperation.  The  need  for  such  a  program  is 
beyond  question  as  is  the  need  for  media  cooperation. 

Newspapers  are  being  asked  for  their  support  of  campaigns  to 
combat  the  spread  of  AIDS.  They  are  being  asked  to  change  advertis¬ 
ing  policies  to  accept  advertising  for  condoms  as  well  as  contributing 
editorial  support  for  this  program  and  others  in  the  fight  against  this 
dread  disease. 

Many  newspapers  are  actively  engaged  in  programs  to  correct  the 
high  rate  of  functional  illiteracy.  More  are  needed. 

For  many  years  hundreds  of  newspapers  have  supported  pro¬ 
grams  to  raise  the  level  of  education  in  our  primary  and  secondary 
schools  through  “Newspapers  in  Education”  programs. 

This  year  the  bicentennial  celebration  of  the  United  States  Con¬ 
stitution  is  receiving  widespread  promotion  in  newspapers  across  the 
country.  It  is  an  event  that  requires  education  of  a  vast  section  of  our 
population  to  the  meaning  and  importance  of  the  Constitution. 

On  top  of  all  this,  newspapers  have  been  contributing  their  space 
and  effort  to  local  fund-raising  programs  in  behalf  of  the  poor,  hospi¬ 
tals,  Red  Cross,  etc.,  as  they  have  done  historically  over  the  years. 

If  newspaper  executives  —  editors,  publishers,  ad  executives  — 
feel  they  are  being  overwhelmed  by  these  appeals;  if  they  feel  the 
demands  on  their  editorial  and  advertising  space  are  far  beyond  their 
ability  to  participate,  they  should  reflect  that  these  demands  place 
newspapers  in  their  proper  place  with  respect  to  their  readers  and 
the  general  public;  The  newspaper  is  unique  in  its  close  relationship 
to  its  market. 

It  is  in  the  self-interest  of  every  newspaper  to  give  its  news  and 
advertising  space  in  support  of  these  programs. 

Freedom  of  Information  Day 

Some  time  ago  Congress  designated  the  birthday  of  James  Madi¬ 
son,  March  16,  as  Freedom  of  Information  Day.  It  was  a  fitting 
tribute  to  the  principal  architect  of  the  First  Amendment,  but  it  has 
been  practically  ignored  by  the  press.  The  press  has  not  had  a  very 
good  record  observing  such  significant  dates  —  for  example.  Bill  of 
Rights  Day,  Dec.  15,  which  has  also  been  ignored. 

A  two-day  seminar  on  Freedom  of  Information  in  California  last 
week  brought  forth  the  revelation  that  Fol  statutes,  particularly 
open  meetings  laws,  are  being  violated  more  frequently  at  the  state 
level  than  nationally. 

Education  of  public  officials  at  all  levels,  as  well  as  the  public, 
should  be  a  never-ending  process  in  the  area  of  Fol.  Editors  should 
not  wait  until  a  law  is  violated  before  telling  everyone  the  law  exists 
and  how  important  it  is. 


Charter  Member 
Audit  Bureau 
of  Crrculatlorrs 
Member  American 
Newspaper 

Publishers  Association 
6  mo,  avg,  circulation  June  30,  1986—27,978 


ABP 

ANPA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22,  1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1,  1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Says  Tully  should  not  have  been  stripped  of  award 

I'm  writing  this  as  a  former  presi-  award  no  longer  will  have  the  value  it  ashamed  of  an  organization  of  which  1 

dent  ofthe  Arizona  Newspaper  Asso-  had  in  the  past.  As  John  Kolbe  once  was  very  proud  to  have  been  a 

ciation  to  express  my  dismay  and  dis-  pointed  out  in  a  column  in  the  Phoenix  member,  a  board  member,  and  presi- 

appointment  in  the  action  taken  by  Gazette,  Duke  got  the  award  for  the  dent.  Surely,  there  should  have  been 

the  ANA  committee  to  take  Duke  work  he  did  at  the  Arizona  Republic  far  more  important  things  for  those 

Tully’s  “Master  Editor-Publisher”  and  Gazette  as  a  newspaperman  in  editors  and  publishers  to  worry 

award  away  from  him.  Arizona.  about. 

It  is  inexcusable  that,  one,  it  could  1  can't  believe  that  people  who  con-  1  sympathize  with  the  current  ANA 
have  happened  and,  two,  that  it  could  sider  themselves  leaders  in  the  field  of  president,  Jon  Fishman,  because  1 

have  been  permitted  to  happen.  journalism  could  be  so  small  and  have  know  that  the  organization  has  been 

Duke  Tully  earned  the  award.  It  so  little  class  as  to  do  what  they  did.  hurt  by  the  ugly  action  taken  by  a 

was  voted  to  him  by  his  peers  and  was  1  have  known  and  worked  with  —  handful  of  “little"  people, 
an  honor  he  deserved.  It  is  disgraceful  and,  on  occasion,  against  —  Duke 

that,  according  to  my  information,  the  for  many  years.  We  were  competitors  William  J.  Woestendiek 

decision  to  strip  Duke  of  the  award  when  he  ran  the  Republic  and  1  ran  the 

was  made  by  four  people.  Arizona  Daily  Star  in  Tucson.  (Woestendiek  is  exectuvie  editor  of  the 

There  is  no  question  but  that  the  The  whole  thing  makes  me  Cleveland  [Ohio]  Plain  Dealer.) 

Says  press  must  go  out  of  its  way  to  be  fair 

one  public  official  through  the  years.  1 
hope  this  time  will  show  us  to  be 
worthy  of  protection  under  the  First 
Amendment.  As  a  workingjournalist. 
I  find  that  such  behavior  doesn't  do 
any  of  us  much  good.  This  is  my  own 
opinion  of  course. 


Bill  Gruver 


(Gruver  is  instructor,  broadcast  writ' 
ing  and  reporting  at  Arizona  State  Uni' 
versity.) 


^aii. 

The  ‘flip  side’  of 
the  right  to  reply 

Franklyn  S.  Haiman  thinks  a  right 
to  reply  in  the  press  is  “no  great 
infringement  on  free  speech.”  The 
flip  side  is  that  he  thinks  a  little 
infringement  is.  therefore,  all  right. 

1  ran  the  editorial  pages  of  the 
defunct  Los  Anpeles  Mirror  before 
going  on  to  tangle  with  the  “Fairness 
Doctrine”  at  a  similar  job  in  tv.  We 
ran  letters  to  the  editor  in  the  paper, 
and  replies  on  tv.  Tv  was  a  different 
world  because  the  government  told  us 
what  to  do. 

Suppose  newspapers  had  to  yield 
a  “right  to  reply.”  It  is  purely  censor¬ 
ship.  It  tells  the  editor,  “If  you  run 
this,  you  must  give  up  some  of  your 
space  to  run  that.”  It  has  to  be  run  by 
whatever  bureaucracy  is  given  the 

(Continued  on  page  48) 
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LOCAL  NEWS:  DATELINE  WASHINGTON 


NEWS  SmVKE 


“States  gives  those  of  us  who  have  Washington  bureaus  an  edge 
we  might  not  otherwise  have.” — Arnold  Friedman,  editor, 
Springfield  (Mass.)  Morning  Union  and  Sunday  Republican 

“Subscribing  to  States  News  Service  is  like  having  your  own  Washington 
bureau — at  bargain  rates."— Dave  Johnston,  senior  managing  editor, 
Waterbury  (Conn.)  Republican  and  The  American 

For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 


’□Die  NewYOrkTimes  SYroiomort  Sales  Core 

130  Fifth  Avenue,  New  York,  Pl.Y.  10011  •  800-972-3550  or  (212)  645-3000 


The  ongoing  debate  within  the  jour¬ 
nalistic  community  over  whether  the 
media  have  been  fair  and  true  to  their 
own  code  of  ethics  is  not  a  new 
debate.  It  has  been  going  on  since  the 
days  when  President  George 
Washington  complained  privately 
and  publicly  about  editors  taking  his 
words  out  of  context.  And,  in  those 
days,  there  were  no  political  parties. 

On  the  whole,  1  think  most  of  the 
press  has  been  fair.  But  I  am  a  bit 
embarrassed  and  even  dismayed  at 
the  self-styled  hangman  role  such  as 
ABC's  Sam  Donaldson  takes  upon 
himself  with  regard  to  President  Rea- 


Taking  into  account  the  sweep  and 
the  influence  of  television  on  our  fel¬ 
low  Americans,  this  crossing  of  the 
line  gets  to  be  too  much.  If  he  wants  to 
comment,  let  him  write  a  column  of 
opinion  or  have  the  word  “commen¬ 
tary”  on  the  screen  when  he  ends  his 
reports  with  his  own  views.  1  have  no 
quarter  for,  or  defense  of,  the  Presi¬ 
dent  with  his  handling  or  mishandling 
of  the  Contra-Iran  arms  scandal.  But  I 
think  we,  as  journalists,  have  an  obli¬ 
gation  to  report  fairly  until  all  of  the 
facts  are  in. 

The  press  has  destroyed  more  than 
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And  of  the  ohe-out-of-five  see  another  Sunday  paper,  84%  - 

also  read  ours.  This  helps  explain  why  the  Springfield  Newspapers 
are  among  the  top  5%  in  coverage*  among  the  country’s  31 5 
MSA’s. 


One  Simple  Media  Buy! 

•  64%  of  all  adults  each  day  •  88%  of  all  adults  aged  35  to  44 

•  80%  of  all  adults  on  Sunday  •  89%  of  all  adults  earning  $50,000  or  more 

•  82%  of  all  adults  aged  25  to  34  •  82%  of  all  college  graduates 


*S&MM  Survey  of  Buying  Power,  Part  II,  1 986 

If  you’d  like  a  copy  of  our  latest  Belden  Study  No.  4,  call  Dwight  L.  Brouillard,  Advertising  Director,  at 
413-788-1108. 

Springfield  I¥ewsp>apers 

Largest  in  Massachusetts  Outside  Boston 

Represented  nationally  by  Newhouse  Newspapers 


March  14,  1987 

Every  Saturday  since  1884 _ 


Beneficial  ruling  for  newspaper  buyers 

Federal  appeals  court  says  newspaper  buyers  can  depreciate,  for  income 
tax  purposes,  the  amounts  spent  for  newspaper  paid-subscription  lists 


By  James  E.  Roper 

A  recent  decision  in  a  federal 
appeals  court,  if  not  overturned, 
could  save  millions  of  dollars  in  taxes 
for  some  companies  that  have  bought 
paid-subscription  newspapers  at 
fancy  prices. 

The  decision  was  made  by  a  three- 
judge  panel  of  the  8th  U.S.  Court  of 
Appeals.  It  ruled  that  a  lower  court 
was  correct  in  holding  that  a  buyer, 
under  some  circumstances,  could 
depreciate  for  federal  income  tax  pur¬ 
poses  the  amounts  paid  for  the  sub¬ 
scription  list  of  an  acquired  newspa¬ 
per  that  continues  to  operate. 

The  Internal  Revenue  Service  has 
argued  in  a  series  of  disputes  that 
amounts  paid  for  the  subscription  lists 
of  newspapers  that  continue  publica¬ 
tion  cannot  be  depreciated. 

Its  latest  stand  is  that  the  payments 
are,  by  law,  payments  for 
“goodwill”  —  and  goodwill  cannot 
be  depreciated  to  reduce  federal 
income  tax  liabilities. 

The  Donrey  newspaper  group, 
owner  of  57  dailies,  challenged  IRS  in 
court.  It  persuaded  Judge  H.  Franklin 
Waters  of  the  U.S.  District  Court  for 
the  Western  District  of  Arkansas  that 
the  law  did  not  prohibit  depreciation 
of  payments  for  subscription  lists. 

The  judge  let  a  jury  decide  what 
portion  of  an  overall  payment  for  a 
newspaper  was  in  fact  for  the  sub¬ 
scription  lists  and  over  what  period 
the  payments  could  be  depreciated. 

After  the  government  appealed  the 
decision,  a  three-judge  panel  from  the 
8th  Circuit  Court  of  Appeals  ruled 
Jan.  20  that  the  procedure  allowed  by 
the  lower  court  was  correct.  But  the 
vote  was  only  2  to  1.  Judges  Richard 
S.  Arnold  and  John  R.  Gibson  made 
up  the  majority,  with  Senior  Judge 
Myron  H.  Bright  writing  a  dissent. 

The  government  apparently  is 
passing  up  the  opportunity  to  ask  the 
full  circuit  court  to  review  the  deci¬ 


sion  of  its  three-judge  panel.  But  the 
government  still  can  appeal  to  the 
Supreme  Court  for  a  reversal. 

Lester  G.  Fant  III,  attorney  for 
Donrey,  declared,  “The  IRS  no¬ 
depreciation  position  has  been  blown 
away.” 

John  Morton  of  Lynch,  Jones  and 
Ryan  in  Washington,  D.C.,  com¬ 
mented  that  the  8th  Circuit  decision 
“doesn’t  solve  everything,  but  it  will 
be  cited  in  other  cases.” 


Special  interest  in  the  issue  has 
been  shown  by  attorneys  for  Gannett 
Co.  and  the  New  York  Times.  The 
ruling  should  also  be  of  interest  to  the 
Newhouse  family,  who  are  reported 
to  be  still  arguing  with  IRS  about 
depreciation  of  the  value  of  the  sub¬ 
scription  lists  they  acquired  when 
they  bought  the  eight  Booth  newspa¬ 
pers  in  Michigan  more  than  a  decade 
ago. 

If,  as  the  three-judge  panel  held,  the 
disputed  depreciation  is  not  barred  by 
law,  each  case  still  would  be  handled 
on  its  own  merits,  Morton  predicted. 

In  the  Donrey  case,  the  company  in 
1972  paid  $1,335,804  to  acquire  the 
Washington  (Ind.)  Times-Herald,  an 
afternoon  daily  with  circulation  of 
between  10,000  and  1 1,000.  The  con¬ 
tract  did  not  allocate  any  particular 
amount  to  the  value  of  the  subscrip¬ 
tion  list,  but  Donrey  started  taking 
depreciation  on  what  it  considered  to 
be  a  fair  amount. 

IRS  audited  the  Donrey  tax  returns 
for  1977-78,  and  disallowed  any  of  the 
depreciation.  Donrey  paid  the  taxes 
that  IRS  demanded  for  the  disallowed 
depreciation.  Then  Donrey  sued  fora 


full  refund. 

At  the  trial  in  district  court,  a  jury 
determined  that  $619,623  of  the 
purchase  price  for  the  newspaper 
went  for  the  physical  plant  of  the 
Times-Herald,  $156,775  went  for  non¬ 
depreciable  goodwill,  and  $559,406 
went  for  the  subscription  list,  which, 
the  jury  said,  should  be  depreciated 
over  23  years. 

The  three-judge  appellate  panel  in 
the  Donrey  case  noted  that  tax  laws 


allow  depreciation  on  the  cost  of  an 
asset  only  if  the  asset  has  a  useful  life 
that  is  limited  and  can  be  estimated 
with  reasonable  accuracy.  Then  the 
taxpayer  is  allowed  to  deduct  from  its 
taxable  income  each  year  a  portion  of 
the  cost  of  the  asset. 

The  IRS  contended  that  goodwill 
can  last  for  an  indefinite  period  so, 
because  it  does  not  have  a  useful  life 
that  can  be  estimated,  it  cannot  be 
depreciated  at  all. 

The  three-judge  panel  said  that  in 
the  Times-Herald  case: 

“There  was  evidence  that  80%  of 
the  newspaper's  gross  revenues  come 
from  advertising,  without  which  the 
newspaper  would  not  be 
profitable  .  .  . 

“The  general  manager  of  the 
Times-Herald,  Morris  Tolbert,  testi¬ 
fied  that  the  subscription  list  is  an 
indispensible  tool  in  selling  advertis¬ 
ing  and  is  not  simply  a  list,  but  instead 
is  used  much  as  a  machine  to  generate 
advertising  revenue  .  .  . 

“There  was  testimony  that  a  news¬ 
paper  with  a  subscription  list  is  sub- 
(Continned  on  page  48) 


The  ruling  should  also  be  of  interest  to  the 
Newhouse  family,  who  are  reported  to  be  still  arguing 
with  IRS  about  depreciation  of  the  value  of  the 
subscription  lists  they  acquired  when  they  bought  the 
eight  Booth  newspapers  in  Michigan  more  than  a 
decade  ago. 
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Toning  it  down 


Newspaper  responds  to  reader  protests  of  Manson  series  by  trimming  it 
from  four  parts  to  two  and  running  it  inside  instead  of  on  the  front  page 


By  Kathryn  Keatley  Garvey 

A  prison-town  newspaper  that  had 
planned  to  publish  a  four-part  series 
on  convicted  murderer  Charles  Man- 
son  backed  down  after  a  flurry  of 
subscribers  complained  of  "sensa¬ 
tionalism”  and  “bloody  copy.” 

The  daily  Vacaville  (Calif.) 
/Reporter  announced  in  a  quarter-page 
advertisement  on  Jan.  29  and  again  on 
Jan.  30  that  it  would  publish  the  series 
on  a  criminal  who  had  "horrified  and 
fascinated  the  world.”  Accompany¬ 
ing  the  text  was  a  1976  file  photo  of  a 
cruel-looking  Manson  leering  at  the 
camera. 

“Few  criminals  have  horrified  and 
fascinated  the  world  as  much  as 
Charles  Manson,  cult  leader,  socio¬ 
path,  killer,”  the  ad  copy  said. 

“From  his  cell  inside  Vacaville’s 
California  Medical  Facility,  Manson 
reveals  for  the  first  time  —  in  unglo¬ 
rifying,  candid  terms  —  the  details  of 
a  life  that  ultimately  led  him  to  Death 
Row. 

“With  the  assistance  of  journalist 
Nuel  Emmons,  the  notorious  Charles 
Manson  has  produced  ‘Manson  in  His 
Own  Words,’  a  detailed  account  of  a 
prison  convict  who  found  a  new 
opportunity  for  exploitation  among 
the  flower  children  of  San  Fran¬ 
cisco.” 

But  the  editors  received  so  many 
complaints  that  they  whittled  the 
four-part  series  down  to  two,  bumped 
it  off  the  front  page  to  Page  2,  and 
edited  it  severely. 

The  decision  to  downplay  the  series 
was  announced  in  a  front-page  article 
in  the  Saturday,  Jan.  31  edition,  one 
day  before  the  series  was  to  begin. 
Reporter  Cynthia  Roberts’  lead 
acknowledged  that  the  “special  series 
about  convicted  murderer  Charles 
Manson  scheduled  to  run  in  Sunday’s 
Reporter  would  be  moved  off  the 
front  page  because  of  readers’  objec¬ 
tions.” 

Editor-publisher  Richard  Rico  and 
managing  editor  Steve  Huddleston 
said  they  had  received  “about  18 
calls”  and  “six  subscription  cancella- 


(Keatley  Garvey  is  a  free-lance 
writer.) 


Arab  leaders  meet  in  summit 

Mubarak.  Assao  take  steps  to  otKl  estrangement 


!N  HIS  . 
OWN  WORDS! 


tyr 

yjm' 


Iraqi  jets  continue  offensive, 
attack  Iranian,  Greek  tankers 


Brazilian  floods  kill  75, 
leave  12,000  homeless 


Controversial  promotion  of  the  Manson  series. 


tions”  in  two  days  as  a  result  of  the 
ad. 


Huddleston  said  that  the  ad  prob- 


The  callers  charged  that  the  series  ably  “scared”  people. 


was  being  run  to  “sell  newspapers” 
and  would  make  Manson  a  “hero.” 


“We’re  taking  the  reaction  seri¬ 
ously,”  Huddleston  said.  “It’s 


“We’re  not  succumbing  to  censorship,”  the  managing 
editor  said.  “We’re  balancing  the  values  and  the 
sensitivity  of  the  readers  and  the  responsibility  to 
provide  as  much  information  as  we  can  about  a  person, 
a  crime  or  an  event.” 


One  resident  who  had  contem¬ 
plated  writing  a  letter  to  the  editor  — 
but  changed  her  mind  for  fear  of  reta- 
liaton  by  Manson’s  followers  — said 
she  was  not  “fascinated”  by  the  con¬ 
victed  killer  nor  “is  the  rest  of  the 
Vacaville  community.”  (The  Report¬ 
er’s  new  letter-to-the-editor  policy 
prohibits  any  mention  of  Names 
Withheld  by  Request.) 

A  feature  photo  of  a  carousel  crafts¬ 
man  front-paged  the  Sunday  edition 
instead  of  Manson.  In  announcing  his 
decision  to  downplay  the  series,  Rico 
said  the  newspaper  was  attempting  to 
be  sensitive  both  to  those  readers  who 
didn’t  want  to  read  it  and  those  who 


caused  us  to  re-evaluate  how  we  are 
handling  the  series.” 

Manson,  now  an  inmate  at  San 
Quentin,  spent  nine  years  in  the  Vaca¬ 
ville  prison,  a  fact  that  has  “been 
reason  to  keep  track  of  him,”  Hud¬ 
dleston  said.  He  observed  that  the 
Reporter  has  “always  considered 
Charles  Manson  a  local  story.” 

Huddleston  denied  that  the  editors 
censored”  the  series;  the  series,  he 
said,  was  “carefully  edited.” 

“We’re  not  succumbing  to  censor¬ 
ship,”  the  managing  editor  said. 
“We’re  balancing  the  values  and  the 
sensitivity  of  the  readers  and  the 
(Continued  on  page  47) 
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Battle  for  business  heats  up 

Newspapers  carrying  Parade  on  Sunday  are  asked  to  begin  carrying 
USA  Weekend  on  Fridays;  Parade  creates  a  stir  with  contract  ciause 


By  Andrew  Radolf 

Parade  magazine  said  in  a  recent 
policy  statement  it  does  not  “in  any 
way  prohibit  any  newspaper  from  car¬ 
rying  whichever  syndicated  magazine 
it  chooses.” 

However,  the  Sunday  magazine 
also  acknowledged  that  if  a  newspa¬ 
per  carrying  Parade  chooses  to  dis¬ 
tribute  another  syndicated  magazine 
as  well,  then  Parade  may  exercise  its 
contractual  right  to  terminate  its  dis¬ 
tribution  agreement  with  that  news¬ 
paper. 

Parade  president  Frank  McNulty 
issued  the  March  4  policy  statement 
in  response  to  a  report  in  the  SNPA 
Bulletin,  published  by  the  Southern 
Newspaper  Publishers  Association, 
that  Parade  was  asking  newspapers  to 
sign  a  contract  containing  a  clause 
prohibiting  them  from  carrying  any 
other  supplements. 

SNPA  reported  that  it  has  sent  a 
questionnaire  to  its  members  to  deter¬ 
mine  how  many  have  contracts  with 
Parade  which  “restrict  them  from 
purchasing  other  Sunday  supple¬ 
ments  to  run  on  another  day  of  the 
week.” 

SNPA  said  it  will  identify  its  con¬ 
cerned  members  when  it  makes 
known  the  results  of  its  survey. 

The  issue  arises  at  a  time  when 
Gannett  Co.’s  USA  Weekend  has 
begun  a  new  marketing  drive  aimed  at 
having  newspapers  take  its  magazine 
on  Fridays  instead  of  Sundays.  The 
Friday  USA  Weekend  would  be  in 
addition  to  whatever  Sunday  pack¬ 
age,  including  Parade  in  some  cases, 
that  the  newspaper  already  has. 

USA  Weekend  has  approached 
several  newspapers  in  Southern  Cali¬ 
fornia  which  are  currently  distribut¬ 
ing  Parade.  So  far  only  the  Bakers¬ 
field  Californian  has  agreed  to  carry 
the  Gannett  magazine  on  Fridays,  in 
addition  to  distributing  Parade  on 
Sundays. 

Californian  president  Jerry  Stan- 
ners  said  Parade  has  informed  him 
that  it  will  not  renew  his  contract 
when  it  expires  in  November  1987. 
Stanners  added  that  Parade  has 
already  exercised  its  option  to  reduce 
his  share  of  allocable  net  advertising 


USA  Weekend's  Ramon  Gaulke 
denies  targeting  Parade  newspapers 


revenues. 

McNulty  declined  to  comment  on 
USA  Weekend’s  marketing  efforts 
when  asked  if  he  thought  it  was  going 
after  Parade  markets. 

“I  don’t  want  to  speculate  on  what 
USA  Weekend  is  doing,”  he  stated. 


Ray  Gaulke,  president  of  USA 
Weekend,  denied  that  USA  Weekend 
is  targeting  Parade  newspapers. 

“We  think  improving  a  Friday 
product  is  really  a  terrific  idea,”  he 
said.  “If  we  have  our  way,  we  would 
move  it  all  [USA  Weekend 
distribution]  to  Friday.” 

Gaulke  added  that  USA  Weekend 
was  approaching  newspapers  in 
Southern  California  in  order  to  close 
gaps  in  its  coverage.  He  said  USA 


Weekend  will  be  adding  the  Boston 
Herald  and  also  seeking  to  add  news¬ 
papers  in  the  Washington,  D.C.,  area 
to  close  similar  “holes.” 

“We’re  trying  to  position  not  as  a 
Sunday  supplement,  but  as  a  maga¬ 
zine,”  Gaulke  said.  “We  think  our 
products  are  really  dramatically  dif¬ 
ferent  editorially.  We  think  advertis¬ 
ers  would  be  better  served  if  they  had 
freedom  of  choice.” 

The  clause  in  the  Parade  contract 
that’s  under  question  states  that 
newspapers  distributing  the  magazine 
are  entitled  to  receive  “50%  of  the  net 
revenue  properly  allocable  to  the 
publisher  from  advertising  sold  by 
Parade.” 

The  clause  continues:  “[I]f,  in  addi¬ 
tion  to  Parade,  the  publisher  should 
ever  distribute  any  other  syndicated 
newspaper  magazine  in  any  of  its 
daily  or  Sunday  issues,  then  Parade 
shall  have  the  option  of  reducing 
publisher’s  share  [of  allocable  adver¬ 
tising  revenues]  to  a  sum  equal  to  25% 
of  such  revenue  or  of  terminating  this 
agreement  within  60  days  after  distri¬ 
bution  by  the  publisher  of  the  other 
syndicated  newspaper  magazine.” 

Parade  denied  the  clause  signified  a 
change  of  policy. 


“Parade  has  not  adopted  a  new 
policy  with  respect  to  its  papers  car¬ 
rying  other  syndicated  magazines,” 
the  statement  began.  “Instead,  we 
are  in  the  process  of  reviewing  con¬ 
tracts  and  those  that  are  out-of-date 
are  being  revised  to  conform  to  our 
practices.  Parade  does  not  in  any  way 
inhibit  any  newspaper  from  carrying 
whichever  syndicated  magazine  it 
chooses,  but  that  right  of  choice  must 
(Continued  on  page  46) 


“Parade  does  not  distribute  through  newspapers 
that  carry  another  national  national  syndicated 
magazine  because  we  cannot  exist  without  national 
advertising  support  and  we  have  found  that  national 
advertisers  are  unwilling  to  pay  for  inefficient 
duplicated  readership  that  would  result  if  a 
newspaper  carried  more  than  one  national  syndicated 
magazine ...” 
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More  feuding  in  Dallas 

SMU  football  player  payoff  scandal  has  the  Morning  News  and 
Times  Herald  bickering  over  how  each  handled  the  breaking  of  the  story 


By  Mark  Fitzgerald 

Two  emotional  Texas  subjects  — 
the  Dallas  newspaper  competition 
and  football  —  have  converged  in  the 
Southern  Methodist  University 
player  payoff  scandal. 

From  the  football  standpoint,  the 
biggest  controversy  involves  Texas 
Gov.  Bill  Clements’  admission  that  he 
and  other  SMU  board  of  governor 
members  approved  continued  pay¬ 
ments  to  players  even  after  the  school 
was  put  on  probation  by  the  NCAA. 
The  NCAA  last  month  canceled  the 
school’s  1987  football  season. 

From  a  newspaper  point  of  view, 
the  biggest  controversy  involves  sug¬ 
gestions  that  the  Dallas  Morning 
News  sat  on  the  Clements  story  even 
after  the  governor  himself  indicated 
his  involvement  to  editor  and  presi¬ 
dent  Burl  Osborne  and  editorial 
writer  Scott  Bennett. 

The  suggestions  stem  from  a  Mon¬ 
day  night  (March  2)  interview  the  two 
journalists  had  with  Clements.  The 
governor,  Osborne  said,  insisted  he 
would  speak  only  to  Osborne  and 
Bennett,  not  the  reporters  covering 
the  story. 

The  results  of  that  interview  were 
not  published  in  Tuesday’s  papers. 
Instead,  Clements’  involvement 
became  known  during  the  governor’s 
weekly  press  conference  when  a 
reporter  from  WFAA-Channel  8  — 
which,  like  the  Morning  News,  is 
owned  by  A.H.  Belo  Corp.  —  asked 
about  the  payoffs. 

When  Clements  indicated  his 
involvement,  the  all-day  Dallas 
Times  Herald  was  able  to  get  the  story 
out  in  its  Tuesday  afternoon  editions. 

Editor  Osborne  rejects  absolutely 
the  suggestion  he  sat  on  the  story. 

“Basically,  we  were  following  the 
rules  we  follow  in  every  story:  to  try 
to  get  it  completely  and  to  get  it 
right,”  Osborne  said. 

At  the  Dallas  Times  Herald,  how¬ 
ever,  senior  vice  president  and  editor 
C.  David  Burgin  portrays  the  incident 
as  an  example  of  “a  strange  pandering 
and  paranoia  over  there  that  I  just 
don’t  understand. 

“I’m  in  absolute  shock,”  Burgin 
said  in  a  telephone  interview.  “It’s 


Morning  News'  Osborne 
Denies  'sitting'  on  story 


Times  Herald's  Burgin 
Soys  his  paper  'kicked  butt' 

one  of  the  most  astounding  episodes 
in  journalism  I’ve  ever  come  across.” 

Burgin  says  the  Morning  News  has 
subsequently  been  beaten  soundly  on 
the  story  by  the  Times  Herald. 
Executive  editor  Larry  Tarleton  said 
the  Times  Herald  has  printed  the 
names  of  seven  of  nine  boosters 
involved  in  the  payoffs,  and  the 


names  of  several  more  board  of  gov¬ 
ernor  members  than  the  Morning 
News  did. 

“It’s  the  biggest  journalistic  butt- 
kicking  I’ve  ever  had  to  do  with  — 
period,”  Burgin  said. 

“We  don’t  feel  like  we’ve  been 
kicked,”  Osborne  replied.  “We  think 
we  have  been  fair.  I  can  give  you  an 
unnamed  source  for  virtually  anyone 
who  is  on  that  board.” 

Instead,  Osborne  said,  figures 
named  by  the  Morning  News  have 
been  named  in  stories  with  attribu¬ 
tion. 

“We  have  a  fairly  high  standard  of 
proof  when  we  accuse  someone  of 
what  is  essentially  wrongdoing,  cer¬ 
tainly  moral  wrongdoing,”  Osborne 
said. 

As  Osborne  tells  the  story  of  the 
meeting  with  Gov.  Clement  —  which 
he  called  “a  pretty  routine  session 
that  any  reporter  would  have  in  that 
situation”  —  he  portrays  it  as  a 
meeting  that  did  not  result  in  an  unam¬ 
biguous  admission  from  Clements 
about  approving  the  payoffs. 

“He  gave  a  lengthy  account  from 
his  perspective  of  what  had  hap¬ 
pened,”  Osborne  said.  “When  we 
came  out,  we  talked  with  the  editors 
involved  in  handling  the  story,  and 
based  on  what  we  thought  we  heard 
we  all  agreed  it  probably  raised  more 
questions  than  it  answered. 

“If  it  had  been  that  clear-cut,  it 
would  have  been  easy.  It  was  not,” 
Osborne  said. 

And  by  the  time  the  session  with 
Clements  ended.  Morning  News 
presses  were  already  rolling,  Osborne 
said. 

“We  thought  we  had  at  least  24 
hours  to  work  on  it.  I  asked  [the 
editors], is  anyone  else  working  on 
this?”  he  said. 

Transcript  case 
delayed  again 

Arguments  before  the  Hartford 
(Conn.)  Superior  Court  regarding  the 
release  of  grand  jury  transcripts  to 
area  newspapers  (E&P,  Feb.  28), 
originally  rescheduled  for  March  6, 
have  been  postponed  until  Monday, 
March  23. 
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Retired  FTC  judge  to  conduct  Detroit  JOA  hearing 


Morton  Needleman,  a  retired  Fed¬ 
eral  Trade  Commission  administra¬ 
tive  law  judge,  will  conduct  the  public 
hearing  on  the  proposed  joint  operat¬ 
ing  agreement  between  the  Detroit 
Free  Press  and  the  Detroit  News,  the 
U.S.  Justice  Department  announced 
(March  6). 

Needleman  will  be  responsible  for 
scheduling  the  start  and  length  of  the 
public  hearings,  which  the  two  papers 
had  unsuccessfully  opposed. 

Though  Attorney  General  Ed 
Meese  promised  "expedited”  hear- 

Hoiles  family  fails 

The  trial  to  settle  a  family  dispute 
over  ownership  of  Freedom  News¬ 
papers  is  scheduled  to  begin  March  16 
in  Orange  County  (Calif.)  Superior 
Court. 

The  trial  date  was  set  after  negotia¬ 
tions  between  feuding  family  mem¬ 
bers  collapsed. 

Harry  H.  Hoiles,  the  son  of  Free- 


ings,  the  Justice  Department  staff 
(March  5)  sharply  criticized  a  pro¬ 
posal  from  the  newspapers  that  an  80- 
day  limit  be  imposed  on  the  hearings. 

The  limit  is  “arbitrary  and  unrealis¬ 
tic,”  the  staff  report  said,  and  would 
put  speed  "over  the  need  for  full  and 
careful  consideration  of  specified 
complex  issues.” 

In  a  subsequent  request,  the  news¬ 
papers  said  the  public  has  had  four 
months  or  more  to  consider  the  JOA 
proposal.  In  addition,  they  said,  the 


dom’s  late  founder,  R.C.  Hoiles, 
wants  the  court  to  grant  him  control  of 
one-third  of  Freedom’s  assets  or  their 
fair  market  value,  which  could  be 
more  than  $300  million. 

Hoiles  charges  that  the  families  of 
his  sister,  Mary  Jane  Hoiles  Hardie, 
and  late  brother,  Clarence  Hoiles, 
conspired  to  exclude  him  from  the 


two  newspapers  are  now  losing  a 
combined  $2  million  each  month  and 
deserve  a  quick  hearing. 

The  80-day  limit  is  based  on  the 
1981-82  JOA  application  between  the 
two  Seattle  metros.  In  that  case,  the 
adminstrative  law  judge  set  a  deadline 
of  60  days  for  the  hearing  record  fol¬ 
lowed  by  a  20-day  period  for  the 
administrative  law  judge  to  make  his 
recommendation  to  the  U.S.  attorney 
general.  The  Seattle  application  was 
approved  15  months  after  it  was  first 
made. 


company's  management  and  acted  to 
devalue  his  one-third  stake  in  the 
company. 

The  trial  is  expected  to  last  four  to 
six  weeks. 

Freedom  owns  29  daily  newspa¬ 
pers,  five  radio  television  stations  and 
other  properties  for  a  total  value  in 
excess  of  $1  billion. 


to  reach  agreement;  trial  set  for  March  16 


Court  stops  South  African  govt,  from  seizing  newspaper  editions 


A  provincial  Supreme  Court  issued 
a  temporary  restraining  order  pre¬ 
venting  South  African  security  police 
from  seizing  editions  of  the  Johannes¬ 
burg  Star,  the  nation’s  largest  daily, 
after  it  published  an  advertisement 
urging  public  support  for  persons 
jailed  without  charges  under  the  gov- 
erment’s  emergency  decrees. 


The  court  acted  after  security 
police  had  already  entered  the  Star’s 
plant  in  an  effort  to  stop  its  presses 
and  seize  early  editions  of  the  after¬ 
noon  newspaper. 

The  court  said  the  newspaper  by 
deleting  from  the  ad  a  specific  appeal 
for  the  release  of  the  detainees  had 
not  violated  the  press  restrictions 


imposed  by  the  authorities  as  part  of 
the  state  of  emergency. 

The  court  gave  the  police  until 
March  24  to  show  cause  why  the 
order  should  not  become  permanent. 

After  deleting  the  banned  phrase, 
the  newspaper  included  a  tacit  appeal 
for  the  release  of  the  prisoners  in  a 
front-page  editorial. 


Koehler  may  resign  White  House  communications  post 


Former  Associated  Press  executive 
John  Koehler  is  expected  to  resign  as 
White  House  communications  direc¬ 
tor  after  serving  just  one  week  on  the 
job. 

Koehler  reportedly  was  asked  to 
resign  by  White  House  Chief  of  Staff 


Howard  Baker  after  refusing  to  obey 
an  order  that  he  vacate  the  West  Wing 
office  of  his  predecessor,  James 
Buchanan,  and  move  to  another  one. 

Koehler’s  appointment  had  created 
a  controversy  after  it  was  revealed 


that  he  had  spent  about  six  months 
serving  in  a  Hitler  youth  group  when 
he  was  a  youngster  in  his  native  Ger¬ 
many. 

Koehler  is  expected  to  take  a  job 
with  the  U.S.  Information  Service. 


$40  million  libel  dismissal  upheld  by  appeals  court 


A  lower  court  dismissal  of  a  coron¬ 
er’s  $40  million  libel  suit  against  the 
San  Francisco  Chronicle  was  upheld 
by  a  California  appellate  court,  which 
ruled  the  plaintiff  had  not  proven 
actual  malice. 

San  Francisco  coroner  Boyd  G. 
Stephens  filed  the  suit  in  198I  over  a 
Chronicle  story  reporting  that  Ste¬ 
phens  was  holding  workshops  in  the 
gay  community  on  “S&M  safety  to 


avoid  bodily  harm  or  death  while 
engaging  in  pain-and-bondage  type 
sex.” 

The  piece  by  Pearl  Stewart,  also  a 
defendant  in  the  suit,  appeared  under 
the  head  “Safety  Workshops  for  S.F. 
Masochists.”  It  quoted  the  coroner  as 
characterizing  his  sessions  as  an 
"ask-the-doctor  meeting.” 

A  second-day  story  by  Stewart 
quoted  Stephens  as  “responding  to  a 


barrage  of  criticism”  by  saying  that 
the  sessions  were  “extracurricular,” 
but  had  been  approved  by  Mayor 
Dianne  Feinstein. 

Stephens  demanded  a  retraction  of 
both  articles,  which  was  refused  by 
the  Chronicle.  Noting  the  New  York 
Times  v.  Sullivan  ruling  on  malice,  the 
appeals  court  said  Stephens  was  a 
public  figure  within  meaning  of  the 
Times  decision  “and  must  prove 
actual  malice.” 
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Another  sports  spoof 

Two  years  after  Sports  lllustrated’s  April  Fools’  Day  hoax  baseball  story, 
Washington  Post’s  Sunday  magazine  carries  its  own  farce  baseball  article 


By  Debra  Gersh 

Holy  Cow!  Baseball  is  back  in 
Washington,  D.C.  —  sort  of. 

The  return  of  the  Washington  Sena¬ 
tors,  who  played  their  last  game  in 
1971  before  becoming  the  Texas 
Rangers,  was  heralded  in  an  “exclu¬ 
sive”  Washington  Post  magazine 
cover  story  March  1 . 

But  there  was  a  reason  why  sports 
fans  had  not  read  the  news  in  the 
pages  of  any  newspaper  or  heard  an 
announcement  on  any  radio  or  televi¬ 
sion  station. 

The  Senators  are  back  only  in  the 
pages  of  the  magazine  and  in  the  mind 
of  sports  columnist  Tony  Kornheiser, 
who  penned  the  lengthy  feature  and 
team  roster  and  who  will  be  providing 
“updates”  of  the  team's  progress 
during  the  season. 

Some  of  the  more  than  500  people 
who  called  the  Post,  however,  did  not 
immediately  realize  the  story  was  a 
farce. 

Though  the  scenario  was  totally 
far-out  (U.S.  Senators  —  real  ones 
—  discussing  the  possibility  of  intro¬ 
ducing  legislation  to  deny  baseball  its 
antitrust  exemption  unless  there  was 


a  team  in  Washington),  and  the  team 
roster  included  a  pitching  coach  who 
played  baseball  using  mangoes  the 
size  of  softballs  (the  “point  was  to 
strike  out  hitters,  since  any  time  a 
mango  was  hit,  it  exploded  —  game 
over”),  no  disclaimer  ran  anywhere 
before,  after  or  in  the  middle  of  the 
article. 

In  response  to  the  number  of  calls, 
however,  a  follow-up  story  the  next 
day  in  the  Style  section  of  the  Post 
explained  to  readers  that  “In  the 
tradition  of  the  ‘War  of  the  Worlds’ 
and  April  Fools’  Day,  the  whole  thing 
was  a  put-on.” 

“We  wanted  people  to  be  drawn 
into  it,”  said  Jay  Lovinger,  Post 
magazine  editor.  “If  you  say,  ‘This  is 
a  satire,’  you’re  not  going  to  get  peo¬ 
ple  to  read  5,000  words.  If  you  have 
guys  throwing  a  mango,  people  will 
get  the  idea  that  it’s  at  least  suspect. 

“It’s  fun.  It’s  not  like  we  made  up 
something  about  the  fall  of  the  U.S. 
government,”  he  added.  “We  have  a 
lead  time  of  three  weeks,  and  even  if 
people  don’t  know  that,  the  story  was 
not  in  the  rest  of  the  paper.” 


Lovinger  said  that  most  of  the  peo¬ 
ple  who  called  the  magazine  wanted 
to  know  if  the  story  was  true,  some 
wanted  to  buy  season  tickets  and 
others  were  angry  at  the  Post  for  tri¬ 
fling  with  their  emotions. 

The  magazine  seems  to  have  borne 
the  brunt  of  the  calls,  however,  as 
Kornheiser  said  the  sports  depart¬ 
ment  had  received  calls  from  only 
four  or  five  people,  most  of  whom 
wanted  to  know  if  the  story  was  true. 

“It’s  like  Tinkerbell  or  Santa 
Claus  —  it’s  true  if  you  want  it  to 
be,”  Kornheiser  said. 

The  decision  about  a  disclaimer 
was  the  “tricky  part,”  he  added.  “If 
you  put  a  disclaimer  in  at  the  top 
saying  this  isn’t  true,  why  are  people 
going  to  read  it?” 

No  disclaimer  ran  at  the  end  of  the 
story  because  “you  would’ve  thought 
by  then  that  people  would  figure  it 
out,”  Kornheiser  commented. 

Kornheiser  mirrored  Lovinger’s 
sentiments  when  he  said  that  he  gave 
readers  credit  that  they  would  be  dis¬ 
cerning  enough  to  figure  it  out. 

“I’m  optimistic  about  the  intelli- 
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gence  of  our  readers,”  he  said.  “I 
think  the  people  who  call  in  angry  are 
denigrating  their  own  intelligence. 
You  just  can’t  sit  back  and  take  every¬ 
thing.  I  would  hope  that  each  indivi¬ 
dual  story  is  evaluated  (on  its  own 
merits),  and  I  hope  it  does  not  cast 
doubts  on  the  hard-grade  reporting 
that  the  Post  does. 

“The  intention  here  was  always  to 
delight  and  enchant  rather  than  hurt. 
It’s  not  like  the  deliberate  making  up 
of  news  stories  that  does  hurt  peo¬ 
ple,”  Kornheiser  noted. 

“It’s  really  not  the  same,”  he 
added.  “You  really  have  to  stretch  to 
compare  this  to  Janet  Cooke.” 

If  that  is  indeed  the  case,  then  it’s 
the  seventh  inning  at  the  rival 
Washington  Times. 

A  front-page  story  in  the  Times  that 
Tuesday,  topped  by  a  headline  that 
read,  “The  Post  fouls  out  on  cooked 
up  story,”  began,  “The  spirit  of  Janet 
Cooke  lives  —  in  the  Washington 
Post’s  troubled  new  Sunday  maga¬ 
zine.” 


Some  of  the  more 
than  500  people  who 
called  the  Post, 
however,  did  not 
immediately  realize  the 
story  was  a  farce. 


Though  the  Times  article  quoted 
some  who  thought  the  article  was  a 
harmless  farce  —  including  represen¬ 
tatives  of  the  real-life  characters 
involved  —  it  did  mention  that 
“Nevertheless,  the  spoof/hoax  inevi¬ 
tably  recalled  another  Post  story,  first 
presented  as  fact  and  later  disavowed 
as  fiction  —  the  celebrated  story  of 
‘Little  Jimmy,’  an  8-year-old  heroin 


The  Post  fouls  out 
on  cooked  up  story 


TIh-  >pint  of  Janet  OKike  hw-s* 
in  The  WiisJnngi‘>n  Prwi's  trotihled 
new  ^undirv  inagu/inr 

A  cover  .slorv  -  '  Kxc1u.m\v'  The 
Senators  Are  Buck”  purporiir.g  to 
rcwul  the  Hiside  stoiy  of  how  the 
politicians  and  busmes.smen  m 
Washingu>n  connived  to  get  the 
Washington  Senators  back  to  KI-'K 
Stadium,  w'u.s  disavowed  in  Ntomiax  's 
edmons  oi'  the  newspaper  a.s  .’Mirntt- 
thing  ies.s  than  fact 
So  many  pei^lc  thou«ht  the  story' 


nK'tiviilpa  \aytRgii  v 
ding. 

The  Post  said  th«^  shw 
invented  by  .sportsw  rite 


The  second  story,  iwadhried  "Ex 
clusu'v'  The  Senators  .Arc  NOT 
Back.'  t'dlowfd  yrsicrday  (x'cau'K*. 
The  IVsl  Mtid,  “so  nuiir.  people 
called  and  inquired''  ab>Hil  w  hctlHT 

‘  Mam  pe«jplc  wtv  confused."  the 
story  said,  and  Tltc-  Pi>M  rwctsxnJ 
•UKire  than  JSo"  tclephom.- calls  '  in¬ 
quiring  iiNiut  iIh;  article's  veracity. 
-Signaling  dupleasure  with  the  arti¬ 
cle  Itself  orexpix'wng  frustrations 
that  Uashiiigton  actually  still  has  no 
bu.sefndl  tenm." 

Some  professional  tournahsm 


Exclusivel 
The  Senators 
Are 

NOT  Btiok 


ilTkSenalDnilreBxi] 


f  lar  I**’  readers  wetr  sooi 

J  lU-  >4  sp^*''  ^  rtwn  25u  ^  ** 

,««t  T.aiv  Kt^erhn-^f' t 


b  the  tramteat  (4  'The 
the  Wotkls'  Md  April  VM'*  l>.»v 

i«  fvads  rs  were  t.«>olus«™ 

rtwn  25u  the  iwwspa- 


The  Post's  rival  Washington  Times  in  a  front-page  story  took  the  opportunity  to 
rap  Post's  attempt  at  humor. 


addict.  The  story  won  the  1981  Pulit¬ 
zer  Prize  for  Janet  Cooke  and  the 
Post.  When  the  story  was  discovered 
to  be  a  hoax,  the  Post  returned  the 
prize. 

“The  baseball  spoof  was  another 
embarrassment  for  the  newspaper’s 
Sunday  magazine,  which  was 
launched  last  fall  in  a  blaze  of  public¬ 
ity,  and  set  off  a  black  boycott  with  its 
first  issue,”  read  the  article  written  by 
Don  Kowet. 

Kowet  also  quoted  American  Uni¬ 
versity  assistant  professor  of  journal¬ 
ism  and  senior  contributing  editor  of 
the  National  Journal  Dom  Bonafede 
as  saying,  “With  so  much  deception 
going  on  in  the  federal  government 
right  now,  the  last  thing  the  press 
needs  is  deceptive  journalism.  The 
spoof  turned  into  a  hoax.  The  Post 
should  have  put  a  disclaimer  in  it,  up 
high.  People  who  don’t  know  baseball 
were  bound  to  be  taken  in.  The  Post 
crossed  the  line  between  innocent 
humor  and  fraud.” 

The  Post’s  spoof  comes  nearly  two 
years  after  Sports  Illustrated  created 
a  stir  when  it  published  an  article 
about  a  supposed  New  York  Mets’ 


rookie  phenom  who  could  hurl  a  fast¬ 
ball  at  a  speed  of  168  miles  per  hour 
{E&P,  April  20,  1985). 

The  magazine  devoted  14  pages  to 
the  story  which  it  described  afterward 
as  an  April  Fools’  Day  spoof. 


“The  intention  here 
was  always  to  delight 
and  enchant  rather  than 
hurt . . . 

“You  really  have  to 
stretch  to  compare  this 
to  Janet  Cooke.” 


Most  editors  surveyed  by  E&P  at 
the  time  dismissed  the  spoof  as  a  joke 
that  fell  flat.  Others,  however,  said 
the  hoax  was  inappropriate  because  it 
could  adversely  affect  the  public’s 
opinion  of  media  credibility. 

“I  think  it  was  a  marvelous  idea  — 
for  a  high  school  newspaper,”  Los 
Angeles  Times  sports  editor  Bill 
Dwyre  said  at  the  time. 


Unions  take  action  to  strengthen  bargaining  efforts 

Guild  president  Perlik  announces  his  retirement 


Leaders  of  the  Newspaper  Guild 
and  five  other  publishing  unions 
agreed  this  week  to  set  up  a  joint  task 
force  to  coordinate  and  strengthen  the 
unions’  collective  bargaining  efforts. 

The  unions,  after  a  meeting  at 
Newspaper  Guild  headquarters  in 
Washington,  D.C.,  announced  that 
their  move  was  “aimed  at  stopping 
and  reversing  the  massive  erosion  in 
their  members’  collective  bargaining 
agreements.” 

Each  union  agreed  to  send  a  senior 


representative  to  another  meeting  in 
Washington  April  28  to  discuss 
details,  including  the  expiration  dates 
of  all  their  contracts.  Three  other 
unions  which  were  unable  to  send 
representatives  to  this  week’s  meet¬ 
ing  also  will  be  invited  to  the  April  28 
conference. 

The  coordinated  effort  was  pro¬ 
posed  by  Charles  A.  Perlik  Jr.,  who  is 
retiring  from  the  Newspaper  Guild 
after  serving  as  its  president  since 
1969. 


In  inviting  the  union  representa¬ 
tives  to  this  week’s  meeting,  Perlik 
urged  action  “to  bring  back  the  cli¬ 
mate  of  progress  and  achievement  to 
newspaper  bargaining  tables.” 

Perlik,  who  has  held  high  Guild 
offices  for  32  years,  will  step  down 
Oct.  14.  His  64th  birthday  is  Nov.  13. 

Perlik  said  his  decision  to  retire 
“was  made  neither  hastily  nor  under 
any  duress,  physical  or  otherwise.” 

He  asked  his  fellow  Guildsmen  to 
pick  as  his  successor  Charles  Dale, 
now  secretary-treasurer  of  the  union. 
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Keeping  the  public’s  business  pubiic 

Panelists  at  forum  on  open  meeting  iaws  say  such  iaws  are  only 
effective  when  the  press  works  vigilantly  to  insure  they  are  not  vioiated 


By  M.L.  Stein 

Open  meeting  laws  are  effective 
only  when  reporters,  editors  and 
publishers  constantly  work  to  thwart 
ever-growing  attempts  at  secrecy  by 
public  agencies. 

This  was  the  warning  given  by  jour¬ 
nalists,  editors  and  First  Amendment 
lawyers  at  a  recent  two-day  forum  in 
San  Francisco  and  Berkeley. 

“Training  your  local  agency  is  like 
training  a  dog  to  stay  off  the  couch,” 
said  Contra  Costa  Times  reporter 
Dan  Borenstein.  “Each  time  you  let 
the  beast  get  away  with  it,  the  harder 
it  is  to  convince  it  the  next  time.  Many 
goverment  officials  have  mistaken 
ideas  of  what  the  law  allows.  Those 
impressions  are  reinforced  because 
they  often  are  never  challenged.” 

Bruce  Sanford,  national  First 
Amendment  counsel  for  the  Society 
of  Professional  Journalists,  Sigma 
Delta  Chi,  stated,  “There  is  a  miscon¬ 
ception  that  if  you  get  a  good  state  law 
it  will  take  care  of  secret  meetings. 
This  is  simplistic  thinking.  Bureau¬ 
crats  will  find  new  ways  of  concealing 
meetings  and  records.  The  press  must 
exercise  constant  vigilance.” 

Sanford  suggested  that  the  media 
pick  “good  cases”  and  go  after  offi¬ 
cials  trying  to  get  away  with  closed 
sessions. 

The  workshop,  “Keeping  the 
Public’s  Business  Public,”  was 
jointly  sponsored  by  the  Graduate 
School  of  Journalism  at  the  Univer¬ 
sity  of  California  and  the  Northern 
California  chapter  of  SPJ,SDX. 

It  came  at  a  time  when  California’s 
open  meeting  and  open  records  acts 
are  being  violated  at  an  alarming  rate, 
along  with  those  of  some  other  states. 

According  to  Judith  Epstein,  an 
attorney  with  the  Oakland  law  firm 
that  monitors  the  California  Society 
of  Newspaper  Editors’  Fol  hotline, 
newspaper  reports  of  government 
secrecy  jumped  150%  from  May  to 
December  1986  over  the  same  period 
in  1985. 

“Of  course,”  she  added,  “it  may 
be  that  people  are  becoming  more 
aware  of  violations.” 

Panelist  Frank  Mickadeit,  a 
reporter  for  the  Escondido  Times 


Advocate,  said  his  investigation 
showed  that  of  the  total  time  30  north¬ 
ern  San  Diego  County  public  agencies 
met  in  1985,  25%  was  in  sessions 
closed  to  the  public. 

The  Escondido  School  Board,  he 
noted,  “spent  virtually  half  its  time” 
in  private  meetings  and  the  local 
water  company  met  secretly  for  80% 
of  its  time  during  a  period  when  it  was 
a  defendant  in  a  water-rights  suit  filed 
by  an  Indian  tribe. 

Mickadeit,  who  authored  a  six-part 
series  for  his  paper  last  year  on 
closed-door  meetings,  said  he 
encountered  several  officials  who 
were  “reluctant  to  acknowledge”  an 
open  meeting  law  existed. 

One  school  board  member,  Micka¬ 
deit  recalled,  did  admit  awareness  of 
the  law,  but  told  the  reporter:  “The 
Brown  Act  [California’s  open  meet¬ 
ing  law]  says  we  ‘shall’  conduct  open 
meetings;  it  doesn’t  say  we  ‘must’ 
have  them.” 


The  conference  opened  at  the  same 
time  the  San  Francisco  Bay  Area 
Guardian  published  a  story  headed 
“The  Secrecy  Lobby”  in  which 
reporter  Tim  Redmond  charged  that 
local  agencies,  in  the  first  six  months 
of  1986,  spent  an  average  of  20%  of 
their  time  in  closed  sessions  and  a 
community  college  board  locked  out 
the  press  and  public  43%  of  its  meet¬ 
ing  time.  The  figure  was  14%  for  the 
San  Francisco  Board  of  Supervisors, 
according  to  the  story  to  which  a  six- 
person  task  force  contributed. 

Borenstein,  special  projects 
reporter  and  editor  for  his  paper,  said 
that  before  newspeople  complain 
about  open  meeting  act  violations 
they  should  study  the  act  carefully  so 
they  know  what  is  and  what  is  not 
permitted. 

He  then  suggested  these  actions  to 
keep  officials  “honest”: 


•  Request  advance  notice  of  regular 
and  emergency  meetings.  “You’re 
not  entitled  to  notification  just 
because  you’re  a  member  of  the 
press.  You  must  formally  ask  for  it.” 

•  Educate  officials  by  discussing 
the  basic  premise  of  the  law  —  that 
decisions  and  all  information-gather¬ 
ing  leading  up  to  it  are  to  be  public. 
“Say  it  over  and  over  again  to  them.” 

•  When  an  agency  decides  to  go 
into  closed  session,  insist  on  knowing 
why.  Make  sure  it  complies  with  the 
law. 

•  If  a  body  slips  into  private  session 
on  the  excuse  that  it  is  discussing 
litigation  against  it,  demand  that  it  cite 
the  case  and  explain  why  a  public 
session  would  endanger  negotiations. 

•  Write  letters  to  document  secrecy 
patterns,  with  copies  going  to  all 
board  members  and  their  legal 
counsel.  “Have  your  top  editors  sign 
it.  Editors  should  not  leave  their 


reporters  hanging  out  to  dry.” 

Noting  that  California’s  open 
meeting  law  has  a  “null  and  void  pro¬ 
vision,”  Borenstein  said  reporters 
and  editors  should  remind  officials 
that  an  action  taken  in  violation  of  the 
law  can  be  voided. 

Another  panelist,  Terry  Francke, 
legal  counsel  for  the  California  News¬ 
paper  Publishers  Association, 
pointed  out  that  elected  officials  usu¬ 
ally  don’t  believe  they  are  engaging  in 
a  “diabolical  conspiracy”  when  they 
shut  off  access  to  meetings.  They  are 
simply  following  standard  practices  in 
their  own  businesses. 

“In  their  mind,”  Francke  con¬ 
tinued,  “the  Brown  Act  is  no  way  to 
run  a  business.  It’s  not  good  manage¬ 
ment  to  have  miscellaneous  members 
of  the  public  sitting  around  at  their 

(Continued  on  page  48) 


He  listed  Kentucky,  Tennessee,  Wisconsin  and 
Arkansas  as  states  which  already  have  reputations  for 
excessive  numbers  of  secret  sessions  by  public 
bodies. 
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Fears  of  a  reporter  in  Beirut 

stringer  for  the  Chicago  Tribune  in  this  war-torn  Lebanese  city 
teiis  how  she  was  warned  to  ieave  —  and  heeded  the  advice 


By  Liz  Sly 

It  was  10  p.m.  when  the  call  came  through.  I  was  at  work 
so  my  friend  answered  the  phone. 

“Liz  Sly?”  growled  a  deep,  heavily  accented  voice. 
“No,”  my  friend  told  him,  “she  is  at  work.  Who  wants 
her?” 

The  reply,  in  fractured  English,  was  brief:  “Tell  her,  out 
of  Beirut.  She  must  leave  Beirut  tomorrow.  Mossad, 
she.” 

It  was  not  a  friendly  call,  my  friend  advised  me.  It  was 
not  someone  kindly  suggesting  it  would  be  safer  if  I  left. 
She  had  the  impression  that  he  could  barely  speak  English 
and  had  learned  to  say  just  those  few  words.  When  she 
tried  to  question  him,  he  hung  up. 

Crank  calls  are  always  a  possibility  in  Beirut,  but  things 
have  been  getting  out  of  control  here.  All  the  rules  —  if 
ever  there  were  any  —  are  being  broken. 

Even  Terry  Waite,  the  hostage  negotiator,  is  now  him¬ 
self  a  hostage.  It  is  particularly  dangerous  when  they 
accuse  you  of  being  Mossad  [Israeli  intelligence]. 

I  never  seriously  believed  women  would  be  kidnapped 
for  various  religious  and  cultural  reasons,  but  there  has 
always  been  a  nagging  doubt  in  the  back  of  my  mind.  The 
recent  abduction  of  a  Swiss  woman,  who  was  freed  only 
when  it  was  found  out  she  was  not  French,  turned  that 
doubt  into  fear. 

The  phone  call  turned  fear  into  terror. 

Now  it  is  my  turn  to  hide  indoors,  stricken  with  fear,  and 
send  friends  out  to  buy  cigarettes  and  essential  supplies. 
My  turn  to  jump  at  the  mere  sight  of  a  bearded  gunman  — 
of  which  hundreds  roam  West  Beirut  streets. 

With  no  central  authority  to  keep 
them  in  check,  bandits  roamed  the 
streets  hijacking  cars,  robbing  passers- 
by  and  forcing  their  way  into 
apartments.  That . . .  was  bearable. 


Most  of  them  are  going  about  regular  gunmen’s  business 
and  have  no  interest  in  kidnapping  foreigners.  But  you 
cannot  be  too  sure. 

My  four  years  in  Beirut  have  necessitated  coming  to 
terms  with  various  kinds  of  fear.  When  I  first  saw  a  real 
Lebanese  militiaman  in  action  I  nearly  died  of  fright:  He 
looked  so  ferocious  with  his  mask,  cowboy  hat  and 
Kalashnikov.  Three  of  the  fiercest-looking  types  imagin¬ 
able  have  accompanied  me  everywhere  as  bodyguards 
since  the  phone  call. 

My  first  experience  of  heavy  shelling  sent  me  into  a  state 
of  shock  that  lasted  a  month.  Shellfire  is  colossally  noisy, 

(Sly,  who  is  a  stringer  in  Lebanon  for  the  Chicago  Tri¬ 
bune,  left  West  Beirut  shortly  after  writing  this  story.  This 
article  appeared  a  few  weeks  ago  in  the  Tribune  and  has 
been  reprinted  with  the  Tribune’s  permission.) 


far  noisier  than  tv  news  footage  would  suggest,  even  when 
it  is  quite  far  away.  You  soon  learn  when  to  hide  and  when 
not  to  bother,  to  stay  away  from  windows  and  to  go 
downstairs  when  it  comes  really  close. 

Then  there  was  the  wave  of  criminality  that  swept  the 
city,  sparked  by  economic  collapse  and  the  onset  of  pov¬ 
erty.  With  no  central  authority  to  keep  them  in  check, 
bandits  roamed  the  streets  hijacking  cars,  robbing  passers- 
by  and  forcing  their  way  into  apartments. 

That  too  was  bearable.  The  Lebanese  learned  to  shrug  it 
off,  saying  "luimdidillah  [thank  God]  you're  still  here” 
when  friends  lost  their  cars,  cash,  jewelry,  even  homes  at 
gunpoint. 

You  don’t  need  to  venture  anywhere 
particularly  dangerous  to  encounter  a 
kidnap  gang  —  they  come  to  you.  It 
was  very  kind  of  them  to  warn  me. 

You  learned  to  move  as  little  as  possible  at  night,  to 
drive  only  old,  beat-up  cars  —  very  fast  —  and  to  wear  no 
jewelry,  but  the  fear  of  being  snatched  off  a  street  by 
unknown  gunmen  whom  no  one  would  dare  to  stop  is 
unconquerable. 

Nothing  can  describe  the  terror  of  knowing  that  "they” 
may  be  out  to  get  you.  Who  they  are  is  not  important.  We 
all  know  that  when  they  do  get  you,  you  disappear  for  a 
very  long  time. 

The  fear  comes  in  waves.  After  the  phone  call  1  sweated 
out  the  night  in  the  hotel  beside  my  office.  There  is  a  casino 
in  the  hotel  and  a  brothel  opposite.  The  street  is  busy  with 
gunmen  all  night. 

Every  car  door  that  slammed,  every  movement  of  the 
elevator  sent  me  leaping  out  of  bed  to  the  window.  1  had 
decided  to  jump  rather  than  let  them  get  me. 

Back  home  at  my  rooftop  apartment  overlooking  the 
deep  blue  Mediterranean,  with  the  snow-capped  peaks  of 
Mt.  Lebanon  glittering  in  the  bright  Beirut  sunshine 
behind  me,  1  found  it  hard  to  remember  that  danger  lurks  in 
this  beautiful  city. 

That  is  the  real  danger  of  kidnap.  Past  kidnappings  — all 
60  or  so  of  them  —  show  that  kidnap  strikes  from  a  clear 
blue  sky,  to  surprise  you  as  you  step  out  of  your  apartment 
to  buy  a  newspaper,  or  as  you  drive  to  the  office. 

You  don't  need  to  venture  anywhere  particularly 
dangerous  to  encounter  a  kidnap  gang  —  they  come  to 
you.  It  was  very  kind  of  them  to  warn  me.  1  don’t  think  any 
of  my  friends  and  colleagues  currently  in  captivity 
received  notice. 

1  still  believe  they  don’t  want  to  kidnap  women  but  they 
do  want  all  Westerners,  and  especially  journalists,  out. 
There  are  currently  two  Western  journalist  in  West 
Beirut  —  and  I’m  one  of  them. 

It  is  heartbreaking  when  a  country  you  have  grown  to 
(Continued  on  page  49) 
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ASNE  announces  its  Distinguished  Writing  Award  winners 


The  American  Society  of  Newspa¬ 
per  Editors  will  give  six  Distinguished 
Writing  Awards  this  year,  two  more 
than  usual,  to  writers  on  daily  news¬ 
papers. 

The  1987  ASNE  Distinguished 
Writing  Awards  winners,  selected 
from  some  450  Canadian  and  U.S. 
newspaper  entries,  are:  Dave  Barry, 
Miami  Herald,  commentary/column 
writing;  Mark  Fineman,  Los  Anfieles 
Times,  deadline  or  spot  news  writing; 
Don  S.  Marsh,  Charleston  (W.Va.) 
Gazette,  commentary/column  writ¬ 
ing;  Craig  Medred,  Anchorage 
(Alaska)  Daily  News,  deadline  or  spot 
news  writing;  Jim  Nicholson,  Phil¬ 
adelphia  Daily  News,  obituary  writ¬ 
ing;  and  Steve  Twomey,  Philadelphia 
Inquirer,  non-deadline  writing. 

In  addition,  the  ASNE  judges  cited 
three  runners-up:  Belinda  Brockman, 


Miami  Herald,  obituary  writing; 
Thomas  French,  St.  Petersburg  (F\a.) 
Times,  non-deadline  writing;  and 
Cheryl  Lavin,  Chicago  Tribune,  non¬ 
deadline  writing. 

Barry,  39,  is  a  humor  columnist  for 
the  Miami  Herald.  His  entries  in  the 
ASNE  contest  included  a  satirical 
profile  of  Florida’s  senatorial  candi¬ 
dates,  Bob  Graham  and  Paula  Haw¬ 
kins,  and  a  column  describing  the 
emotional  tension  of  his  son  Bobby’s 
first  day  of  kindergarten. 

Fineman,  34,  is  chief  of  the  L.A. 
Times’  Manila  bureau.  His  ASNE 
deadline  writing  entries  chronicled 
the  fall  of  Philippines  president  Ferdi¬ 
nand  Marcos  and  Corazon  Aquino’s 
ascension  to  power. 

Marsh,  59,  has  been  editor  of  the 
Charleston  Gazette  since  1976.  He 
won  an  ASNE  prize  for  commentary 


and  hard-hitting  columns  about  West 
Virginia  politics  and  the  economy. 

Medred,  34,  is  outdoors  editor  for 
the  Anchorage  Daily  News.  His 
ASN E  deadline  writing  award  was  for 
his  coverage  of  the  Iditarod  Trail  Sled 
Dog  Race,  a  1,100-mile,  12-day  mar¬ 
athon  from  Anchorage  to  Nome. 

Nicholson,  44,  has  been  an  obitu¬ 
ary  writer  for  the  Philadelphia  Daily 
News  for  four  years.  He  won  his 
award  for  richly  detailed,  colorful  obi¬ 
tuaries  of  ordinary  Philadelphians. 

Twomey,  35,  recently  returned  to 
Philadelphia  after  serving  as  Paris 
correspondent  from  1983  to  1986.  His 
non-deadline  writing  entry  included  a 
lengthy  and  lucid  analysis  on  the  U.S. 
reliance  on  supercarriers. 

The  Distinguished  Writing  Award 
winners,  each  of  whom  receive  a 
(Continued  on  page  49) 
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ANN  LANDERS 

What  a  great  move! 

Same  city. .  .a  world  of  difference. 


Chicago  Tribune 
welcomes 
Ann  Landers, 
beginning  March  15 

At  the  Chicago  Tribune,  Ann  Landers 
will  be  surrounded  with  quality: 

•  largest  editorial  staff  in  the  Midwest, 
including  eleven  foreign  bureaus  and 
nine  domestic  bureaus 

•  state-of-the-art  print  production,  color 
and  black  and  white 

•  extensive  distribution  systems  that 
bring  the  Chicago  Tribune  to  the 
entire  Midwest  on  a  timely  basis, 
including  printing  sites  in  Champaign, 
Illinois,  Madison,  Wisconsin  and 
Holland,  Michigan,  which  receive  the 
Chicago  Tribune  direct  via  satellite 
transmission. 

And,  at  the  Chicago  Tribune, 

Ann  Landers  will  be  surrounded  with 
quantity.  The  Chicago  Tribune’s  top 
circulation  in  the  market— 744,969 
daily  and  1,112,200  Sunday— is 
comprised  of  an  affluent,  discriminating 
readership. 

Chicago’s  best  read  newspaper 
welcomes  America’s  best  read 
columnist . . .  and  her  legion  of  loyal 
readers. 


(Thitap  (Tribune 


A  great  Columnist 
deserves  a  great  newspaper. 


ABC  Publisher’s  Statement.  September,  1986 


ADVERTISING 


The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


Check  local  listings  for  station  and  time. 


I  A  REOISTERCD  TRADEMARK  OF  GENERAL  ELECmiC  COMPANY 


AD/SAT  seeks  to  transmit  retail  and  classified  ads  via  satellite 


Lord  &  Taylor  has  already  begun 
distributing  Sunday  ads  to  the  12 
newspapers  currently  receiving  ad 
materials  from  AD/SAT,  Hayden 
said. 

“On  Friday  mornings  we  know 
we’re  going  to  get  deluged  with  [Lord 
&  Taylor]  ads,”  he  said. 

AD/SAT  has  also  been  working 
with  several  other  retailers  including 
J.C.  Penney,  Bonwit  Teller,  Her¬ 
man’s  sporting  goods  stores  and 
Bloomingdale’s  about  using  the  satel¬ 
lite  facsimile  system. 

AD/SAT  was  developed  with  the 
transmission  of  national  advertising 
in  mind.  The  idea  was  that  major 
agencies  in  New  York  would  only 
have  to  make  one  copy  of  an  ad  and 
drop  it  off  at  the  AD/SAT  operations 
center  to  have  it  transmitted  to  par¬ 
ticipating  newspapers. 

AD/SAT  was  made  feasible  by  the 
creation  of  Standard  Advertising 
Units  for  newspaper  ad  sizes. 

Advertisers  pay  $15  per  ad  per 
transmission,  which,  Hayden  said, 
results  in  about  an  80%  savings  over 
conventional  means  of  sending  ad 
copy  to  newspapers.  Participating 
dailies  pay  $25  per  reception,  but  they 
must  commit  to  paying  for  500  recep¬ 
tions  a  year  no  matter  how  many  ads 
they  actually  receive. 

Participating  newspapers  also  pay 
$7,500  annually  for  affiliation  with  the 
AD/SAT  network,  including  its  elec¬ 
tronic  messaging  system. 

Four  ad  agencies,  Ogilvy  & 
Mather,  Young  &  Rubicam,  N.W. 
Ayer  and  J.  Walter  Thompson,  also 
participated  in  the  demonstration. 
AD/SAT  has  launched  a  new  market¬ 
ing  drive  aimed  at  increasing  the  num¬ 
ber  of  agencies  using  the  network. 

Fourteen  agencies  have  used  AD/ 
SAT  so  far,  and  Hayden  said  a  total  of 
88  will  receive  the  company’s  mar¬ 
keting  materials  this  month. 

“Every  agency  has  potential  for 
us,”  he  stated. 


N.Y.  Daily  News 
Sunday  magazine 
shows  ad  hike 


During  the  first  five  months  of  the 
newly  designed  Sunday  magazine, 
the  New  York  Daily  News  reports  522 
pages  of  city  and  suburban  advertis¬ 
ing  have  been  published. 

Compared  to  the  same  period  a 
year  ago,  the  magazine  shows  an 
increase  of  275.9  pages,  or  1 12%. 


Don’t  miss  it.  The  people  who  run  this  country  never  do. 


AD/SAT,  which  delivers  advertis¬ 
ing  to  newspapers  by  high  resolution 
facsimile  transmitted  via  satellite,  is 
seeking  to  develop  business  among 
major  retailers  and  national  classified 
advertisers  as  well  as  its  original  core 
of  national  display  advertisers, 
according  to  president  Neil  S.  Hay¬ 
den. 

During  a  recent  presentation  at  the 
Newspaper  Advertising  Bureau  in 
New  York  City,  Hayden  also 
announced  that  100  newspapers  have 
signed  contracts  to  become  part  of  the 
AD/SAT  network. 

AD/SAT  plans  to  install  equipment 
at  these  newspapers  over  the  summer 
and  begin  transmitting  advertising  to 
them  next  fall.  The  100  newspapers 
constitute  41%  of  daily  circulation 
and  55%  of  Sunday  circulation  in  the 
U.S. 

AD/SAT  is  currently  transmitting 
ads  to  the  12  newspapers  which  par¬ 
ticipated  in  its  demonstration  period 
from  September  1986  though  January 
of  this  year.  On  Jan.  5,  AD/SAT 
began  commercial  transmission  to 
those  12  newspapers. 

“We  are  continuing  to  look  at 
retailers  as  a  way  to  help  newspa¬ 


pers,”  Hayden  said.  He  noted  that 
about  80%  of  national  advertising  in 
newspapers  runs  in  only  the  top  100  to 
125  of  the  more  than  1,600  U.S.  dai¬ 
lies. 

However,  AD/SAT  wants  to  have 
200  newspapers  in  its  network  by  the 
end  of  1988  and  has  hopes  of  eventu¬ 
ally  including  400  to  500  newspapers. 


“We  are  continuing  to 
look  at  retailers  as  a  way 
to  help  newspapers,” 
Hayden  said. 


The  inclusion  of  retailers  among 
AD/SAT’s  customers  would  give 
smaller  dailies  an  added  incentive  for 
joining  the  network,  Hayden  said.  He 
pointed  out  that  Radio  Shack,  one  of 
the  retailers  experimenting  with  AD/ 
SAT,  runs  in  1,035  newspapers  a 
week. 

Hayden  was  confident  that  AD/ 
SAT  could  work  out  the  problems 
that  would  arise  from  centrally  trans¬ 
mitting  a  retail  ad  which  must  be  tai¬ 
lored  to  individual  markets. 


join  them  all  on  the  McLaughlin  Group.  It  just  might  be  the 
freshest,  boldest,  most  incisive  political  show  on  the  air. 


John  McLaughlin  fuels  the  fire  while  respected  journal¬ 
ists  Jack  Germond,  Morton  Kondracke,  and  Robert 
Novak  provide  informative  and  often  explosive  opinions 
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There’s  a  change 
in  the  weather... 


There’s  more  in  your  AP  weather  package  than  The  AP  will  provide  both  national  and  regional 


ever  before  --  and  it’s  better  than  ever,  too. 

Helping  AP  to  keep  up  on  weather 
developments  is  Accu-Weather  and  their  50  staff 
meteorologists.  They  will  be  preparing  AP 
weather  maps  from  now  on. 


maps,  plus  other  weather  graphics  material  to 
help  improve  your  weather  package. 

It’s  all  part  of  the  regular  AP  service  at 
NO  EXTRA  CHARGE. 


Associated  Press 

Quality.  Commitment. 


Judge  advises  newspapers: 

Supreme  Court  may  not  be  so  ‘hospitable’  this  time 


By  M.L.  Stein 

Newspapers  publishing  classified 
material  may  not  get  the  “same  hos¬ 
pitable  reception”  the  Supreme  Court 
accorded  the  New  York  Times  and 
Washington  Post  in  the  Pentagon 
Papers  case,  a  U.S.  appellate  court 
judge  told  California  publishers 
recently. 

He  claimed  that  “politics”  saved 
the  two  papers  from  being  prosecuted 
for  publishing  the  controversial 
papers. 

Judge  Charles  E.  Wiggins  of  the  9th 
Circuit  Court  of  Appeals  noted  that, 
in  deciding  the  case,  only  two 
Supreme  Court  Justices,  Black  and 
Douglas,  both  now  deceased,  took 
the  view  that  the  First  Amendment 
“was  to  be  construed  literally,”  thus 
giving  the  newspapers  an  absolute 
right  to  publish  the  Pentagon  docu¬ 
ments. 

Speaking  at  the  99th  annual  meet¬ 
ing  of  the  California  Newspaper 
Publishers  Association  at  Monterey 


recently,  Wiggins  said  that  Justices 
Stewart  and  White  did  not  take  an 
absolutist  view  of  the  First  Amend¬ 
ment,  recognizing  that  “in  the  area  of 
defense  and  diplomacy,  the  need  for 
the  president  to  act  with  secrecy  was 
clear.” 

The  two  joined  in  the  pro-newspa¬ 
per  decision  because  they  felt  that 
then  President  Nixon  was  right  in 
wanting  to  withhold  some  documents 
but  wrong  about  others,  according  to 
Wiggins,  a  former  Republican  con¬ 
gressman  from  California. 

The  jurist,  a  member  of  the  Bicen¬ 
tennial  for  the  U.S.  Constitution 
Commission,  added  that  Justice 
Brennan,  now  the  senior  member  of 
the  court,  would  have  recognized  an 
“at  war  exception”  in  declassifying 
the  papers,  and  that  Justice  Marshall, 
also  still  on  the  court,  did  not  deny  the 
power  of  Congress  to  prohibit  publi¬ 
cation  in  the  circumstances  of  the 
Pentagon  Papers,  but  believed  the 


president  could  not  act  without  con¬ 
gressional  authorization. 

Moreover,  Wiggins  went  on.  Chief 
Justice  Burger,  who  recently 
resigned,  has  “criticized  the  haste 
with  which  the  court  was  rushed  to 
judgement.  He  also  criticized  — prop¬ 
erly  I  think  —  the  newspaper’s 
asserted  role  as  the  sole  trustee  of  the 
public’s  right  to  know.” 

From  all  this,  Wiggins  said,  “Per¬ 
haps  it  can  be  concluded  that  if  a 
newspaper  should,  in  the  future,  arro¬ 
gate  unto  itself  the  unreviewable  right 
to  unclassify  secret  material  and  pub- . 
lish  it,  it  will  not  receive  the  same 
hospitable  reception  that  the  New 
York  Times  and  Washington  Post 
received  when  New  York  Times  v. 
U.S.  was  heard.” 

Citing  also  New  York  Times  v.  Sul¬ 
livan,  Wiggins,  a  Reagan  appointee, 
acknowledged  that  the  Supreme 
Court  has  usually  supported  the 
nation’s  press  when  it  is  being 
threatened  by  government,  but  he 
cautioned  that  “the  right  of  the  press 
to  publish  is  nearly  absolute,  but  not 
actually  so,”  pointing  out  that  it  does 
rmt  have  freedom  to  publish  without 
consequences. 

“Criminal  penalties  apply  to  some 
proper  publications,”  Wiggins  stated. 
He  said  both  the  Times  and  Post  were 
exposed  to  criminal  sanctions  in  pub¬ 
lishing  the  Pentagon  Papers.  “It  was 
simply  politics  that  saved  them  from 
bearing  that  burden,”  the  speaker 
contended. 

Wiggins  also  attached  some  qualifi¬ 
cations  to  the  “public’s  right  to 
know.”  He  recalled  that  the  First 
Amendment  was  written  to  assure 
this  right  but  the  result  is  that  “the 
people  have  surrendered  broad  and 
largely  unreviewable  discretion  to  the 
nation’s  press.  It  is  the  press  that 
determines  what  it  is  that  the  public 
wants  or  needs  to  know.  No  person  or 
group  .  .  .  can  demand  that  their 
‘right  to  know’  be  served  by  a  parti¬ 
cular  paper.  The  paper  stands  as  a 
private  censor,  picking  and  choosing 
items  of  news  it  deems  worthy  of 
publication.” 

Referring  to  the  New  York  Times 
masthead  slogan  “All  the  news  that’s 
fit  to  print,”  Wiggins  said  the  Times 
more  properly  might  say  “All  the 
news  we  choose  to  print.” 

Declaring  that  the  press  has  been 
(Continued  on  page  48) 


Why  we  wrap  and 
tie  for  our  carriers 

hy  Herbert  (“Huh  ")  Meyer.  Publisher,  the 
Independence.  Ks.,  “Independence  Daily  Reporter" 

We  wrap  and  tie,  for  our  carriers,  because  we  believe  that  on-time 
distribution, of  a  newspaper  in  mint  condition,  isalmost  as  important 
asaccuratereportingand  clean  reproduction.  In-plant  wrappingand 
tyingallows  the  carrier  toconcentrateon  delivery,  and  makeadecent 
living  in  the  process.  Our  payback  is  subscribersatisfaction, and  stable 
circulation  figures  in  the  faceof  hard  times  and  ferocious  competition 
from  other  media. 

Seven  yearsagoourcarrier  turnover  hit  150%,  and  customer 
complaintsand  redeliveries  were  killingus.  That’s  when  we  instituted 
an  Office  Collect  system,  and  bought  two  Stepper  Wrap  and  Tie 
machines.  The  result  was  dramatic  and  immediate.  Turnover  drop¬ 
ped  to  25%,  carrier  mix  stabilized  at  50%  adult,  we  developed  a  car¬ 
rierapplicantwaiting  list,  we  controlled  wrapping  and  we  were  able 
to  move  our  press  time  back  from  noon  to  2:40  p.m. 

Obviously,Stepperdoesn't  get  all  the  credit,  but  we  couldn’t  have 
done  it  without  their  equipment. 

Sec  Stepper  at  the  America  East  Newspaper  Production 
Conference,  March  25th  -  27th,  Hershey,  Pennsylvania  or  call  Scott 
at  (913)  782-2580. 


Stepper 

RO.  Box  103,  Olathe,  Kansas  66061 
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Jack  Anderson 
Joe  Spear 
Dale  Van  Atta 


USA  TODAY 

"Jack  Anderson,  syndicated  columnist,  reported  a 
'hush-hush,  barely  perceptible  tilt  toward  Iran' 
and  hinted  at  arms  sales  in  i^ril  ('86)." 


THE  NEW  REPUBLIC,  February  23,  1987 


"Ihe  writers  who  first  got  the  real  story  about 
North  weren't  insiders  at  all.  They  were  old- 
fashioned  muckraking  journalists:  Jack  Anderson 
and  Dale  Van  Atta. " 


NATIONAL  JOURNAL,  January  24,  1987 
"Several  news  reporters  had  gotten  wind  of  the 
Iran  arms  sales  long  before  the  operation  surfaced  — 
including  Dale  Van  Atta,  who  shares  the  byline  on 
Jack  Anderson's  syndicated  column." 

NEWSWEEK,  December  15,  1986 

"As  early  as  April,  Jack  Anderson  and  Dale  Van  Atta 
reported  that  the  CIA  tacitly  approved  selling  arms 
to  Iran  through  Israel." 


Stay  ahead  with  Anderson,  Spear  and  Van  Atta  in  their 
"Washington  Merry-Go-RDiand"  column. 


TO  UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 

AN  Af  riUATK  or  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 


For  information 
call  Brad  Bushell 
at  1-800-221-4816 
(in  New  York, 
212-692-3700) . 


Tribal  trouble 

Financially  troubled  Navajo  Times  Today  is  shut  down  by  new  tribal 
chairman;  demonstrators  charge  the  closing  was  politically  motivated 


By  M.L.  Stein 

The  Navajo  Times  Today,  which 
served  a  200,000  Navajo  population  in 
three  states,  was  shut  down  by  a  new 
tribal  chairman,  who  said  the  paper 
lost  $700,000  last  year  and  was  losing 
$1,000  a  day  in  recent  weeks. 

But  the  closure  created  an  uproar  at 
tribal  headquarters  in  Window  Rock, 
Ariz.,  where  the  Times  was  pub¬ 
lished. 

Opponents  of  tribal  chairman  Peter 
MacDonald  demonstrated  in  the 
streets,  charging  the  suspension  was 
politically  motivated.  They  carried 
signs  reading,  “The  Navajo  Nation 
Has  Become  a  Police  State,”  “Give 
Us  Back  a  Free  Press”  and  “Is  This 
Navajo  Land  or  MacDonald  Land?” 

Closure  came  swiftly  Feb.  19,  when 
tribal  police  cars  surrounded  the 
Times  building  and  employees  were 
notified  their  jobs  were  terminated 
and  the  daily  would  cease  publication 
at  3  p.m. 

“We  didn’t  even  have  a  chance  to 
print  our  own  demise,”  lamented  edi¬ 
tor  and  publisher  Mark  Trahant. 

Trahant,  who  was  on  a  business  trip 
at  the  time,  told  the  Callup  (N.M.) 
Independent  by  phone:  “It  was  a 
major  surprise.  I  had  expected  to  get 
fired,  but  1  never  expected 
.  .  .  MacDonald  to  close  the  whole 
paper.” 


“We  didn’t  even  have  a 
chance  to  print  our  own 
demise,”  iamented  editor 
and  pubiisher  Mark 
Trahant. 


MacDonald,  who  had  been  elected 
six  weeks  before  in  a  close  race  with 
incumbent  Peterson  Zah ,  told  he 
planned  to  restart  the  Times  as  either 
a  daily  or  weekly,  depending  on  finan¬ 
cial  circumstances. 

He  said  the  paper  had  lost  over  $1 
million  in  the  last  three  years  and  was 
under  a  lien  by  the  Internal  Revenue 
Service,  which  claimed  the  paper 
owed  $185,000  in  withholding  taxes. 

“The  IRS  threatened  to  shut  down 
the  paper  itself,”  MacDonald 
asserted. 


The  tribal  head  said  the  future  of 
the  Times  could  not  be  determined 
until  auditors  finish  examining  its 
books  and  records. 

“I  believe  in  and  understand  a  free 
press  but  the  Navajo  Nation  cannot 
afford  to  have  a  $  1 ,000-a-day  drainage 
on  their  funds,”  MacDonald  stated. 
“It  would  be  irresponsible  for  any 
executive  to  let  this  situation  con¬ 
tinue.  The  Times  has  been  a  runaway 
drain  on  our  general  funds,  an  uncon¬ 
trolled  hemorrhaging  either  ignored 
or  tacitly  condoned  by  the  prior 
administration.” 

Trahant,  whose  paper  had  backed 
Zah  in  the  election,  conceded  to  the 
Gallup  Independent  that  the  Times 
was  losing  money,  but  said  he  had 
explained  to  MacDonald  that  it  would 
take  three  or  four  more  years  before 
the  paper  got  on  its  feet. 

The  chairman,  he  recalled,  had 
promised  the  tribe  would  continue 
funding  the  Times  until  then. 

The  27-year-old  Times,  which 
became  a  daily  in  1983,  had  a  circula¬ 
tion  of  7,000  Monday  through  Thurs¬ 
day  and  9,000  for  its  Friday  weekend 
edition.  It  served  the  nation’s  largest 
Indian  tribe  over  a  16-million  acre 
territory  in  Arizona,  New  Mexico  and 
Utah.  In  1985,  the  paper  won  a 
National  Press  Foundation  award. 

Duane  Beyal,  Zah’s  press  secretary 
and  a  former  Times  managing  editor, 
said:  “From  a  financial  standpoint, 
the  worst  thing  you  can  do  is  shut 
down  a  newspaper.  You  lose  adver¬ 
tisers,  the  market,  all  your  readers. 
Shutting  it  down  ensures  its  doom.” 

MacDonald  promised  that  the 
resurrected  Times  will  have  editorial 
independence,  saying  of  the  tribe: 
“They  deserve  a  source  of  news 
which  is  objective  and  accurate 
.  .  .  They  deserve  a  newspaper 
which  is  well-run  —  a  newspa¬ 
per  whose  managers  are  professional 
enough  never  to  leave  this  tribe  with 
the  choice  between  temporarily  sus¬ 
pending  a  vital  communications  link 
between  our  people  and  avoiding 
one’s  fiscal  responsibilities  to  these 
people.” 

Independent  editor  D.  Reed  Eck- 
hardt,  told  E&P  that  politics  was  one 
factor  in  the  Times  closing,  but 


added,  “The  paper  was  definitely 
losing  money.  It  was  a  bad  choice  to 
go  daily  three  years  ago  with  the  tribe 
paying  the  bill.” 


“I  believe  in  and 
understand  a  free  press 
but  the  Navajo  Nation 
cannot  afford  to  have  a 
$1,000-a-day  drainage 
on  their  funds ...” 


According  to  Eckhardt,  whose 
paper  is  just  across  the  state  border 
from  Window  Rock,  the  Times  had  no 
budget  governing  revenues  and 
expenditures.  He  said  that  it  spent 
$150,000  a  year  for  airplanes  to 
deliver  the  paper  over  its  vast  circula¬ 
tion  area,  a  luxury  it  could  not  afford. 

“Trahant  had  a  dream  to  provide  a 
paper  every  day  to  every  Navajo  who 
wanted  it,”  even  though  it  was 
unfeasible,  Eckhardt  said. 

However,  Eckhardt  also  observed: 
“MacDonald  seeks  something  he  can 
control.  If  he  just  wanted  a  mouth¬ 
piece  he  could  have  just  replaced 
Trahant  without  closing  the  paper.” 

MacDonald  said  that  in  1986  the 
Times  produced  revenues  of  $600,000 
and  had  operating  costs  of  $  1 ,300,000. 
The  loss,  he  noted,  could  have  funded 
234  full  college  scholarships  for  tribal 
youths. 

He  said  the  imbalance  must  be  cor¬ 
rected,  but  he  vowed  the  new  Times 
“will  not  be  a  puppet  of  any  adminis¬ 
tration.” 

Hickey-Mitchell 
has  new  address 

As  of  March  3,  the  new  address  for 
the  Hickey-Mitchell  Co.  became: 
Hickey-Mitchell  Co.,  One  City 
Centre,  515  North  Sixth  St.,  St. 
Louis,  Missouri  63101-1877.  The 
company  is  occupying  the  17th,  18th 
and  19th  floors  of  the  building. 

The  toll-free  service  number 
remains  the  same:  1-800-325-8258. 
However,  the  new  local  number  for 
use  in  Missouri  has  changed  to:  (314) 
421-4626. 
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By  the  time  YOU  read 
the  worfe  on  this  page, 

we  can 
transmit  the 
pictures 
around  the  worid. 


The  Canon  Still  Video  System  is  an  entirely 
new  and  complete  system  for  creating,  storing, 
accessing  and  electronically  transmitting  high 
quality  black  &  white  or  color  images.  A  photog¬ 
rapher’s  dream. 

The  Canon  RC-701  Still  Video  Camera 
works  like  a  35mm  SLR  with  motor  drive,  record¬ 
ing  up  to  fifty  pictures  on  a  2"  video  floppy  disk 
at  up  to  10  fps. !  No  processing  is  required,  so 
you  can  access  the  image  a  moment  after  creat¬ 
ing  it.  In  addition  to  its  own  exclusive  lens  sys¬ 
tem,  you  can  use  nearly  60  Canon  FD  lenses  for 
even  greater  flexibility. 


The  RT-971  Still  Video  Transceiver  con¬ 
nects  to  ordinary  telephone  lines  to  transmit 
these  images  to  another  RT-971  or  to  most  stan¬ 
dard  wirephoto  machines — or  to  your  existing 
“electric  darkroom”  printing  equipment.  A 
black  &  white  image  can  be  transmitted  in  only 
ninety  seconds.  Color  in  three  minutes.  Making 
“impossible  deadlines”  possible.  And  multiple 
images  can  be  combined  to  give  editors  thou¬ 
sands  of  miles  away  a  choice  of  several  shots. 

But  this  is  no  dream.  The  Canon  SVS 
equipment  shown  here  is  available  right  now. 
Let  us  show  you  how  it  can  enhance  your  opera¬ 
tion  today. 


RT-971  Still  Video  Transceiver 


RC-701  Still  Video  Camera 


SV  System  Lenses 


For  more  information  call  Toll-Free 


RR-551  Still  Video  Recorder 


istrial  Photographic  Products  Division 


RP-601  Color  Video  Printer 


STILL  VIDEO  SYSTEM 


Advice  on  writing  editoriais 

Pulitzer  Prize-winning  journalist  offers  ways  to  ‘unduir  the  editorial 
page  in  a  presentation  at  a  Mid-America  Press  institute  seminar 


By  Hugh  Morgan 

Some  journalists  describe  their  edi¬ 
torials  as  “balanced”  or  “objective,” 
but  Pulitzer  Prize-winning  journalist 
Paul  Greenberg  says  these  words 
often  serve  as  polite  synonyms  for 
“vague”  and  “dead.” 

“Absent  a  clear  opinion,  editors 
should  try  not  to  fuzz.  It  will  show. 
Either  drop  the  subject  or  stop  and 
think  long  enough  to  acquire  an  opin¬ 
ion,”  Greenberg  told  editors  attend¬ 
ing  a  Mid-America  Press  Institute 
seminar  on  “Undulling  the  Editorial 
Page.” 

Greenberg  also  advised  editors  to 
avoid  “printing  any  editorial  that  can 
be  summed  up  by  the  phrase,  ‘This  is 
a  most  serious  question  that  deserves 
study.’  ” 

The  recent  seminar  was  co-chaired 
by  Doug  Kneibert,  editor  of  the 
Sedalia  (Mo.)  Democrat,  and  Joe 
Fenley,  managing  editor  of  the  Day- 
ton  (Ohio)  Daily  News  and  Journal 
Herald. 

Greenberg,  a  syndicated  columnist 
and  editorial  page  editor  of  the  Pine 
(Ark.)  Commercial,  said  items 
such  as  news  analyses  or  background¬ 
ers  should  not  be  used  as  editorial 
columns. 

“Let  the  editorial  reflect  its  origi¬ 
nal,  honest  meaning:  the  opinion  of 
the  editor,”  he  said.  “Better  a  shorter 
editorial  column  than  an  adulterated 
one.  News  and  information  may  be 
useful,  even  essential,  to  back  up  an 
opinion,  but  they  should  not  be  used 
as  a  substitute  for  it. 

“Like  beams,  news  items  may 
remain  exposed  in  a  handsomely  con¬ 
structed  edifice;  they  should  not  be 
confused  with  the  whole  structure.  As 
a  general  rule,  we  ought  to  express  an 
opinion  early  in  an  editorial,  prefer¬ 
ably  in  the  first  sentence  or  two.  That 
gives  the  reader  fair  notice,”  he  said. 

Greenberg  said  this  might  even 
hold  the  attention  of  readers  by  get¬ 
ting  them  “to  wonder  how  the  paper 
is  going  to  uphold  so  improbable  an 
assertion.” 


(Morgan  is  with  the  Department  of 
English  at  Miami  University,  Oxford, 
Ohio.) 


Another  word  used  to  describe  edi¬ 
torials  is  “competent,”  and  Green¬ 
berg  said  editors  should  also  beware 
of  this  term. 

“Nothing  may  move  the  reader  to 
turn  the  page  faster  than  mere  compe¬ 
tence  when  he’s  looking  for  insight, 
humor,  enlightenment,  and  articula¬ 
tion  of  a  feeling  he  didn’t  know  he 
had,”  Greenberg  observed. 

“I’d  much  rather  read  an  awful  edi¬ 
torial  than  a  competent  one.  Wouldn’t 
you?  The  awful  one,  especially  if  it’s 
gosh-awful,  is  more  interesting,  more 
revealing,  more  alive.  Competence 
kills,  slowly,  grindingly  —  like  a  dull 
knife.  Awfulness  can  really  be  quite 
amusing,”  he  said. 

“I’d  much  rather  read  Colonel 
McCormick’s  old  Chicago  Tribune 
than  the  old  New  York  Times  of  the 
same  period. 


“Editorials  need  not  be  infallible  to 
be  valuable.  If  they  only  get  people 
talking  or,  on  a  good  day,  even  think¬ 
ing,  or  only  educate  the  editor  by  the 
reaction  they  prompt,  they  will  be 
worthwhile,”  he  added. 

“Exposing  one’s  views  is  a  bit  like 
participating  more  fully  in  life.  It  usu¬ 
ally  results  in  getting  to  know  one’s 
neighbors  better,  maybe  even  liking 
them  more.  It  keeps  the  critical  facul¬ 
ties  from  atrophying.  In  short,  it’s 
interesting.  You  go  to  bat  every 
issue,”  he  said. 

To  get  ideas  for  editorials,  Green¬ 
berg  said  editors  should  attend  meet¬ 
ings,  develop  local  sources,  live  in  the 
community,  draw  from  personal 
experience,  and  read  the  newspaper: 
“And  the  ideas  will  probably  come 
more  rapidly  than  one  can  write  them 
out,  which  is  the  same  as  writing  them 
out.” 

Greenberg  told  editors  to  beware  of 
editorial  suggestions  from  outside  the 
paper  “because  others’  ideas  are  not 


as  readily,  clearly,  and  personally 
expresssible. 

“Editorial  writers  ought  to  think  a 
lot.  There’s  no  substitute  for  thought. 
The  process  has  saved  many  a  good 
editorial,  and  prevented  many  a  bad 
one  from  appearing  in  print  and 
embarrassing  the  whole  newspaper,” 
he  warned. 

In  giving  advice  on  writing,  Green¬ 
berg  said  writers  “shouldn’t  set  out  to 
do  an  editorial,  but  to  say  something 
about  something. 

“The  style  that  comes  naturally 
and  simply  is  best.  It  may  require  a  lot 
of  writing.  If  nothing  comes  naturally, 
and  it  usually  doesn’t,  we  need  to 
remember  the  old  maxims  of  good 
writing:  Be  clear,  simple,  and 
straightforward  except  on  those  occa¬ 
sions  where  rules  were  made  to  be 
broken,”  Greenberg  advised. 


“The  best  editorials  are  addressed 
to  a  single  individual  —  a  public  offi¬ 
cial,  a  retired  gentleman  who  lives 
way  out  on  Main  Street,  your  Aunt 
Matilda,  an  angry  young  man. 

“We  need  to  reread  and  rewrite 
and,  if  necessary,  forget  it.  Neither 
time  nor  pride  of  authorship  should 
seduce  us  jnto  printing  anything  we 
haven’t  thought  and  felt  through,”  he 
said. 

‘tlf  we  write  with  feeling  and  edit 
with  care,  the  sharp  edge  of  the  writ¬ 
ing  will  remain,  perhaps  even  be 
honed,”  he  said.  “We  can’t  afford  to 
be  afraid  of  the  unorthodox,  the 
whimsical,  the  singular,  either  in  style 
or  content.  Few  good  editorials  are 
predictable.  We  need  to  go  that  one 
step  beyond  some  immediate  issue  in 
the  news  to  examine  the  attitude,  phi¬ 
losophy,  or  morality  behind  it.” 

In  a  humorous  presentation,  Mike 
Peters,  Pulitzer  Prize-winning  politi¬ 
cal  cartoonist  for  the  Dayton  Daily 
(Continued  on  page  47) 


“News  and  information  may  be  useful,  even 
essential,  to  back  up  an  opinion,  but  they  should  not 
be  used  as  a  substitute  for  it.” 
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THE  WINE 
COLUMN  THAT  GOES 
TO  THE  HEART 
OFAMERIGA 

Millionsof  flffff  jffSfff  Sff  is  as  entertaining 
Americans  from  ffffttttnttf  SSI  g|  asitisinforma- 
TbmpaandToledo  ff f I ff fgSff fff llSf S  tive,Mofdelight- 
to  Tucson  and  ftil  stories  about 

Tacoma  won’t  plan  f  1  f  If  1  Sf  llfgf  12  wines,  the  regions 
a  dinner  party,  or  a  from  which  they 

night  out,  without  wine.  ^  ^  fhe  people 

That’s  why  we  proudly  ^  who  make  them, 

offer  you  and  your  readers  Notes  ^  ^  Whatfe  more,  his  weekly  companion 
from  the  Mne  Country  by  Anthony  piece.  Critic's  Clmce^  featuring 
Dias  Blue.  Wine  editor  oiBm  the  best  of  new  wine  releases,  is 

Appetit  magazine  and  host  of  a  available  at  a  nominal  charge, 

daily  program  on  CBS  Radio,  To  order,  call  Chronicle 

Anthony  Blue  is  one  of  the  few  Features.  And  treat  your  readers 

Americans  to  receive  the  Diplame  to  a  premium  column  they’ll  look 
d'Honneur  from  France^  Corpora-  forward  to  every  week  of  the  year. 
tim  des  Vignerons  de  Champagne.  Notes  from  the  Wine  Country 

Most  important,  he’s  an  expert  by  Anthony  Dias  Blue.  The  wine 
who  believes  that  wine  should  be  column  your  readers  can  feel  corn- 
fun.  Abfes* from  the  Wine  Country  fortable  with.  Once  a  week. 

C|ri>iiidr 

870  Market  St.,  San  Francisco,  CA  94102 
(415)777-7212 

Represented  internationally  by  United  Media. 


NEWSPEOPLE  IN  THE  NEWS 


James  F.  Tomlinson,  treasurer  of 
the  Associated  Press  for  nearly  two 
decades,  has  been  appointed  assistant 
to  Louis  D.  Boccardi,  AP  president 
and  general  manager.  Tomlinson,  a 
vice  president,  continues  his  duties  as 
secretary  of  the  corporation. 

Patrick  T.  0‘Brien.  director  of 
strategic  planning  and  budgeting,  suc¬ 
ceeded  Tomlinson  as  treasurer  and 
continues  his  planning  duties. 

Tomlinson  served  in  a  variety  of 
news  roles  including  Atlantic  City 
correspondent,  Newark  correspon¬ 
dent  and  chief  of  bureau  in  charge  of 
New  Jersey  operations  after  joining 
AP  in  1951.  In  1963,  he  became  busi¬ 
ness  news  editor  in  New  York  and 
then  was  named  deputy  treasurer, 
and  in  1968,  treasurer.  He  completed 
the  advanced  management  program 
at  Harvard  Business  School. 

O’Brien,  a  native  of  New  York, 
joined  the  AP  in  1972  as  a  staff 
accountant  and  rose  to  director  of 
special  projects  in  the  treasurer's 
office  and  director  of  budgeting.  He 
holds  a  master's  degree  in  business 
policy  from  Columbia  University. 

*  *  * 

Larry  VonderHaar  has  been 
named  vice  president  and  director  of 
human  resources  at  the  Courier-Jour¬ 
nal  and  Louisville  Times  Co.  He 
joined  the  company  two  years  ago  as 
labor  relations  manager. 

Linda  Pursell,  former  president 
of  Computer  Emporium,  was  named 
director  of  analysis  and  research;  and 
Mark  Schneider  was  promoted  from 
research  specialist  to  research  man¬ 
ager  for  the  company. 

*  *  * 

George  Veon,  vice  president  and 
director  of  employee  relations  for  the 
Chicaf'o  Tribune  since  1983,  resigned 
to  engage  in  personal  opportunties  in 
the  publishing  field.  John  Sloan, 
director  of  human  resources*  for  the 
newspaper,  has  assumed  responsibil¬ 
ity  for  employee  relations  functions. 

Hs  *  * 

R.  Greg  Bailey,  St.  Louis  attor¬ 
ney  and  journalist,  has  been  named  to 
the  advisory  board  of  the  St.  Louis 
Journalism  Review. 


Christopher  J.  Smith  became 
director  of  corporate  public  relations 
for  United  Press  International  on 
March  2.  He  was  with  the  Washing- 
ton-based  consulting  company  of 
,  Anderson,  Benjamin,  Read  &  Haney, 

!  Inc.,  and  has  spent  nearly  20  years  in 
corporate,  agency,  government 
public  relations  and  public  affairs 
work. 


James  F.  Tomlinson 


Patrick  T. 


At  the  Fresno  (Calif.)  Bee,  Ian 
Lamont  is  the  new  finance  director 
with  responsibility  for  all  financial 
operations.  He  replaces  Steve 
Stone,  who  moved  to  the  Miami 
Herald. 

Lamont  most  recently  was  man¬ 
ager  of  tax  and  internal  audit  depart- 
ments,  which  he  created  at 
McClatchy  Newspapers. 

.Also.  George  Randol  has  been 
named  personnel  director  for  the  Bee. 
He  has  worked  on  the  copy  desk  and 
during  an  11 -year  leave  of  absence 
was  administrative  officer  for  the 
Central  California  Newspaper  Guild 
and  an  international  representative 
for  the  International  Newspaper 
Guild. 

*  *  * 

Ernie  L.  Caplinger,  who  super¬ 
vised  the  St.  Louis  Post-Dispatch'^ 
conversion  to  offset  printing  and 
other  production  innovations,  took 
early  retirement  this  month  and  will 
do  consulting  work  for  the  newspaper 
and  other  companies.  He  has  been 
director  of  technical  services  for  the 
past  three  years  and  prior  to  that  was 
production  director  14  years. 

Caplinger  spent  more  than  50  years 
in  newspaper  printing,  having  started 
as  a  printer's  devil  at  the  age  of  nine. 
He  worked  at  the  Wichita  Eagle,  the 
Omaha  World-Herald  and  the  Phil¬ 
adelphia  Inquirer  before  moving  to 
St.  Louis. 


Dave  Schultz,  editorial  page  edi¬ 
tor  of  the  Lakeland (VVd.)  Ledger,  has 
been  named  a  department  head  and 
now  reports  directly  to  the  publisher. 

With  the  newspaper  since  1981, 
Schultz  previously  was  with  the  Tal¬ 
lahassee  Democrat,  the  Palm  Beach 
Post,  the  Miami  News,  and  was  a 
Tallahassee  reporter  for  United  Press 
International.  He  began  his  career  at 
the  St.  Petersburg  Times. 


O'Brien  Gaylord  P.  Whiting 

Gaylord  P.  Whiting,  senior  vice 
president,  finance/systems  for  the 
Dallas  Times  Herald,  assumed  his 
new  position  as  executive  vice  presi¬ 
dent  and  chief  financial  officer  of 
MediaNews  Group  and  its  affiliates 
Garden  State  Newspapers  Inc.,  and 
the  Gloucester  County  (N.J.)  Times 
Inc.  He  is  based  at  MediaNews  cor¬ 
porate  headquarters  in  Dallas  and 
continues  to  serve  as  senior  vice 
president  finance/systems  on  a  tem¬ 
porary  basis. 

Prior  to  joining  the  Times  Herald 
last  April,  Whiting  held  executive 
positions  at  the  Detroit  Free  Press, 
including  assistant  to  the  president. 

*  *  * 

Tom  King  Jr.,  assistant  managing 
editor  of  the  Knoxville  News-Sen¬ 
tinel,  assumed  his  new  duties  as  man¬ 
aging  editor  of  the  El  Paso  Herald- 
Post. 

King  replaced  Tim  Gallagher, 
who  moved  to  the  Albuquerque  Tri¬ 
bune  in  December.  All  three  news¬ 
papers  are  owned  by  Scripps  How¬ 
ard. 

King  started  as  a  sportswriter  at 
the  Macon  News  and  the  next  year 
was  named  sports  editor.  He  moved 
to  Knoxville  in  1974  as  a  sportswriter 
and  then  served  as  a  copy  editor, 
news  reporter,  assistant  metro  editor 
and  metro  editor  before  his  most 
recent  post. 

*  *  * 

Fred  Khorey  has  been  promoted 
to  sales  manager  of  retail  major 
accounts  for  the  Orange  County 
(Calif.)  Register,  Santa  Ana,  after 
serving  as  major  accounts  supervisor 
for  the  past  ten  years. 

♦  *  ♦ 

Robert  Granger,  news  editor  of 
the  New  Haven  Journal-Courier,  has 
retired  after  more  than  37  years  with 
the  Jackson  Newspapers. 


28 


EDITOR  &  PUBLISHER  for  March  14,  1987 


Benjamin  Taylor  and  Kirk 
SCHARFENBERG  have  new  positions  at 
the  Boston  Globe. 

Taylor  is  now  assistant  executive 
editor  with  responsibility  in  areas  of 
general  news  developments,  special 
daily  sections  and  NH  Weekly,  a  new 
Sunday  Globe  section  for  New 
Hampshire,  set  to  begin  April  5. 

Taylor  has  been  assistant  m.e.  for 
metro  news  since  last  March  and  also 
has  served  in  a  number  of  roles 
including  business  editor,  consumer 
affairs  reporter  and  political  reporter 
and  as  a  member  of  the  Globe’s 
Washington  bureau.  A  Harvard  grad¬ 
uate,  he  joined  the  newspaper  in  1972. 

Scharfenberg,  city  editor  since  last 
March,  replaces  Taylor  as  assistant 
managing  editor  for  metro  news, 
responsible  for  regional  and  local 
news.  He  previously  was  head  of  the 
Sunday  paper  and  deputy  editor  of  the 
editorial  page.  A  graduate  of  Brown 
University,  he  joined  the  Globe  in 
1977. 

*  *  * 

Jane  Neville  Dudik,  formerly  the 
Los  Angeles  Herald  Examiner  s,  cir¬ 
culation  marketing  manager,  has  been 
named  manager  of  the  promotion 
department.  Prior  to  joining  the  news¬ 
paper  in  1985,  Dudik  was  assistant  to 
the  publisher  of  the  Minneapolis  Star 
and  Tribune. 

*  *  * 

Recently  named  to  the  Dallas 
Times  Herald  board  of  directors  are: 
Lucy  Crow  Billingsley,  president 
of  the  Dallas  Market  Center  Com¬ 
pany;  Pettis  Norman,  a  former  Dal¬ 
las  Cowboy  tight  end  and  now  presi¬ 
dent  and  owner  of  Pettis  Norman 
Investment  Company;  and  John 
SCHOELLKOPF,  founder  and  director 
of  Turtle  Creek  National  Bank. 
Schoellkopf  is  a  former  vice  president 
of  the  Times  Herald. 

*  *  * 

Recent  executive  appointments  at 
the  Daily  Press,  Inc.,  Newport  News, 
publisher  of  the  morning  Daily  Press 
and  the  afternoon  Times-Herald, 
include: 

Norman  L.  Freeman,  general  man¬ 
ager  since  1975,  to  vice  president/ 
operations  director. 

Eugene  J.  Park,  controller  since 
1981,  to  chief  financial  officer/finance 
director. 

Margaret  R.  Simonson,  with  the 
Tribune  Co.,  which  acquired  The 
Daily  Press  Inc.  in  1986,  to  the  new 
post  of  human  resources  director.  She 
held  a  similar  position  with  Tribune 
Community  Publications,  Chicago. 

Marion  C.  Bowler,  director  of 
employee  relations,  to  property  and 
risk  manager. 


A  number  of  promotions  and 
appointments  have  been  announced 
by  the  Tampa  Tribune.  They  include: 

Tom  McEwen,  who  has  been  sports 
editor  since  1962,  was  named  assis¬ 
tant  managing  editor-sports. 

Lawrence  McConnell,  former 
executive  editor  of  the  Montftomery 
Advertiser  and  the  Alabama  Journal, 
has  been  named  assistant  managing 
editor-news. 

Pat  Mitchell,  former  graphics 
editor  of  the  Gannett  News  Service  in 
Washington,  D.C.,  has  been  named 
graphics  editor. 

David  E.  Hardin,  executive  editor 
of  the  Clarion-Ledger  and  the  Jack- 
son  (Miss.)  Daily  News,  moved  to 
assistant  news  editor  of  the  Tribune. 

Al  Christopher,  city  editor,  was 
promoted  to  metro  editor,  and 
Richard  Bockman,  former  assistant 
city  editor,  succeeded  Christopher. 

Joe  Guidry,  an  assistant  editor  for 
the  editorial  staff,  was  promoted  to 
book  review  editor. 

Andy  Taylor,  an  assistant  busi¬ 
ness  editor  since  1985,  was  promoted 
to  business  editor.  He  replaces  Jim 
Kennedy,  who  resigned  to  join  the 
Associated  Press  in  New  York  City. 

Michael  Kilgore,  an  assistant 
features  editor  since  1983,  has  been 
named  features  editor.  He  replaced 
Judy  Hamilton,  who  resigned  to 
pursue  an  MBA  degree  at  the  Univer¬ 
sity  of  South  Florida. 

*  *  * 

Executive  changes  at  Gannett  Co., 
Inc.,  Community  Division  newspa¬ 
pers,  include: 

Joseph  P.  Pepe,  publisher  of  the 
Beilin ftham  (Wash.)  Herald,  to 
executive  vice  president/operations 
of  the  El  Paso  (Texas)  Times. 

J.C.  Hickman,  president  and 
publisher  of  the  Iowa  City  (Iowa) 
Press-Citizen,  to  publisher  of  the  Her¬ 
ald,  and  Mary  Parks  Stier,  adver¬ 
tising  director  of  the  Press-Citizen,  to 
president  and  publisher. 


A.W.  Kernen  was  elected  a  vice 
president  of  the  Omaha  World-Herald 
Company  at  the  annual  meeting  of  the 
board  of  directors  and  also  became 
chief  financial  officer. 

Kernen  joined  the  company  in  1974 
as  head  of  the  accounting  department 
and  has  served  as  controller,  head  of 
the  general  administrative  division 
and  treasurer.  He  was  elected  to  the 
company’s  board  of  directors  in  1985 
and  also  serves  on  the  boards  of  the 
subsidiary  companies. 

*  *  * 

Barry  Renfrew  is  the  newly 
named  chief  of  bureau  in  Seoul  for  the 
Associated  Press.  Part  of  his  respon¬ 
sibilities  in  South  Korea  will  be  to 
help  plan  and  execute  coverage  of  the 
1988  Olympic  Games  in  Seoul. 

With  AP  since  1978,  he  worked  in 
New  York,  in  Charleston,  W.Va., 
and  on  the  World  Services  Desk 
before  being  assigned  to  Sydney  in 
1983  and  then  to  chief  of  bureau  in 
Islamabad,  Pakistan,  his  most  recent 
post. 

♦  *  * 

Ronald  S.  Godwin  has  been 
named  senior  vice  president  of  The 
Washington  Times  Corporation  and 
will  be  in  charge  of  the  business  and 
financial  operations  of  its  publica¬ 
tions,  including  Insight  magazine  and 
the  Washinfiton  Times.  Previously 
Dr.  Godwin  administered  Insight’s 
business  operations. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 

(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 

39  Years  Nation-Wide  Personal  Service 
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OBITUARIES 


David  Bird,  61,  a  reporter  for  the 
metropolitan  staff  of  the  New  York 
Times,  died  March  3  of  cancer. 

He  had  served  in  the  United  States 
Merchant  Marine  as  a  radio  officer 
during  World  War  11  and  later  was 
graduated  from  Antioch  College. 
Under  a  work  study  program,  he  was 
a  reporter  for  the  City  News  Bureau 
in  Chicago  and  the  Trenton  Evening 
Times  while  in  college. 

Bird  was  owner,  editor  and 
publisher  of  the  Woodstock  (N.Y.) 
Press  during  1953-55  and  then  worked 
briefly  at  the  A^^m’  York  Daily  News 
before  joining  the  Times  in  1955. 


Marston  Stevens  Balch,  85, 
senior  professor  emeritus  of  arts  and 
sciences  at  Tufts  University  and  dur¬ 
ing  World  War  11  chief  of  the  French 
press  and  radio  analysis  section  of  the 
U.S.  Information  Service  in  North 
Africa  and  France,  died  Feb.  13,  at  his 
home  in  Needham,  Mass. 


Stuart  Keate,  75,  a  former  presi¬ 
dent  of  the  Canadian  Press  and 
publisher  of  the  Victoria  Times  and 
the  Vancouver  Sun,  died  March  1 
after  being  hospitalized  for  two 
weeks. 

Keate  retired  in  1979  from  a  career 
that  also  included  stints  at  the  Van¬ 
couver  Province,  the  Toronto  Star 
and  Time  and  Life  magazines. 

He  was  a  past  president  of  the 
Canadian  Daily  Newspaper 
Publishers  Association  and  was 
elected  to  the  Canadian  News  Hall  of 
Fame. 


Edmond  LeBreton,  73,  who 
worked  for  the  Associated  Press  39 
years  and  after  retiring  in  1978  was 
public  information  officer  for  the 
White  House  Commission  on  Aging 
until  1981,  died  of  cancer  Feb.  28  in 
New  Orleans. 

LeBreton  began  his  career  on  the 
New  Orleans  Item  and  worked  for  the 
Oklahoma  City  Times  before  joining 
AP  in  Louisiana  in  1939.  During 
World  War  11,  he  served  in  Navy 
counterintelligence  in  the  South 
Pacific  and  was  recalled  during  the 
Korean  War  to  serve  in  the  Office  of 
Chief  of  Naval  Operations  in 
Washington.  After  his  discharge, 
LeBreton  joined  AP’s  Washington 
bureau,  becoming  a  Capitol  Hill 
reporter.  He  supervised  the  AP’s 
House  reporters  for  six  years  prior  to 
his  retirement. 


Samuel  F.  Lucchese,  86,  retired 
movie  editor  of  the  Atlanta  Journal, 
died  March  at  his  home  in  Atlanta. 

He  retired  from  the  Journal  in  1965 
after  more  than  30  years  in  various 
departments,  and  had  served  as 
executive  sports  editor  and  Sunday 
editor  of  the  Atlanta  Constitution. 

He  worked  for  serveral  other  news¬ 
papers  including  the  Washington 
Times-Herald  and  the  Knoxville  Jour¬ 
nal  and  the  San  Antonio  Light. 


John  F.  Murphy,  63,  credit  man¬ 
ager  of  Springfield  (Mass.)  Newspa¬ 
pers,  died  Jan.  8  after  a  brief  illness. 
He  had  been  with  the  newspapers 
over  40  years. 


Edward  Petraiuolo,  28,  business 
editor  of  the  New  Haven  Register  and 
the  Journal-Courier,  died  of  cancer 
Feb.  25.  He  joined  the  newspapers  in 
1980. 


Helen  D.  Renouf,  78,  area  educa¬ 
tor  and  former  journalist  with  the 
Springfield  (Mass.)  Union,  now  the 
Morning  Union,  died  Feb.  6  in  Ware, 
Mass. 


Walter  Smith  Spearman,  79,  pro¬ 
fessor  emeritus  of  journalism  at  the 
University  of  North  Carolina,  Chapel 
Hill,  died  Feb.  24. 

Spearman  joined  the  university 
faculty  in  1935  and  taught  editorial, 
literary  and  dramatic  criticism  writing 
for  43  years.  He  had  directed  the  N.C. 
Scholastic  Press  Institute  for  30 
years. 

After  graduating  from  UNC,  he 
worked  for  several  newspapers, 
including  the  Charlotte  News,  the 
Greensboro  Daily  News,  and  the  New 
Orleans  Item. 


Peter  Turkel,  46,  Boston  bureau 
overnight  supervisor  for  the  Asso¬ 
ciated  Press,  was  killed  Feb.  13  in  an 
automobile  accident  in  Wise.  N.C. 

He  joined  the  AP  in  Albany  in  1978 
and  prior  to  Boston  was  Detroit  news 
editor.  Earlier,  Turkel  was  an  editor 
at  the  New  York  Daily  News  and  the 
Waterbary  (Conn.)  Republican. 

—  NEWSPEOPLE  EDITOR 

LENORA  WILLIAMSON 


From  London. . . 

“Traditionally,  the  British  bobby  was  a  source  of  British  pride  and 
visitors’  envy. 

“The  bobby,  armed  with  little  more  than  a  truncheon  and  the  occasional 
frown,  commanded  respect  and  kept  the  peace,  even  in  the  toughest 
neighborhoods.  He  seemed  to  spend  as  much  time  helping  lost  children  and 
misdirected  tourists  as  fighting  crime. . . 

“But  pressures  from  rising  crime,  growing  social  unrest  and  the  threat  of 
international  terrorism  are  rapidly  eroding  this  image. . . 

“For  visitors,  the  sight  of  London  police  officers  patrolling  Heathrow  Air¬ 
port  with  submachine  guns  and  bulletproof  vests  is  unsettling.  For  many 
Britons,  the  growing  arsenal  of  police  equipment  is  equally  so.” 

—Tyler  Marshall  of  the  Los  Angeles  Times 

Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW  Washington,  DC  20071  202  334-6173 
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A  reading  test. 


A  maze  of  garbled  letters.  That’s  just  what  27 
million  Americans  see  when  they  look  at  a  page  of  print. 
They  couldn’t  distinguish  this  page  from  any  other. 

These  Americans  are  functionally  illiterate  — 
on  a  one-way  ticket  to  American  poverty. 

Illiteracy  breeds  frustration,  anguish  and  crime. 
Its  costs  are  enormous.  Welfare  checks,  lost  taxes,  poor 
workmanship  and  remedial  education  amount  to 
more  than  $200  billion  a  year. 

Federal  funds  to  fi^t  illiteracy  are  sparse,  and  the 
administration  wants  them  cut  even  further.  Yet  each 
year  the  number  of  functional  adult  illiterates  grows 
by  another  2.3  million  persons. 

To  fight  adult  illiteracy,  we  need  to  stop  the  rising 
rate  of  teenage  dropouts.  About  30  percent  of  . 

America’s  teenagers  aren’t  graduating  from  I  || 
hi^  school.  In  large  cities  the  dropout  rate  X  X* 


runs  between  35-50  percent. 

We  cannot  let  almost  a  third  of  America’s  youth 
continue  to  drift  toward  hopelessness. 

That’s  why  the  National  Education  Association 
has  initiated  a  major  new  effort  to  rescue  young  people 
from  dropping  out.  The  NEA  has  established  a  $  1 . 7 
million  fund,  a  war  chest  against  dropouts  and  illiter¬ 
acy,  called  Operation  Rescue.  And  we’re  asking  other 
concerned  groups  —  both  inside  and  outside  education 
—  to  match  us,  dollar  for  dollar  in  our  fight  against 
academic  failure. 

Our  goal  with  Operation  Rescue:  to  cut  the 
dropout  rate  in  half  by  1990,  a  significant  step  to  stem 
the  tide  of  illiteracy. 

a  Our  goal  as  an  Asociation:  we  stand  for 

excellence  in  every  classroom,  for  every  child. 
That  has  never  wavered  in  128  years. 


National  Education  Asociation 


The  Subject  Is  Ej^cellence 


Bantam  Books  has  become  one  of  the  world’s  largest  and  most  successful 
book  publishers  with  innovations  like  the  “instant  book,”  and  blockbusters  like 
lacocca:  An  Autobiography,  the  best-selling  non-fiction  hardcover  in  history. 
Alberto  Vitale,  president  and  CEO  of  the  newly  formed  Bantam,  Doubleday, 
Dell  Publishing  Group,  says:  “Bantam,  like  Digital,  believes  customer  service 
is  the  backbone  of  its  business.  Our  Digital  computer  network  handles  on-line 
order  processing,  telemarketing,  inventory,  and  all  financial  services.  The  net¬ 
work  ties  these  functions  together,  so  we  get  very  fast  turnaround.” 

This  enables  Bantam  to  ship  over  10  million  books  a  month  all  over  the 


‘A  computer  network  so 
powerful,  it  can  help 
Bantam  compress  a 
one-year  publishing  cycle 
into  three  days!’ 


world.  It  also  creates  opportunities,  as  Vitale  explains:  “We  are  one  of  the  few 
publishers  who  can  put  out  an  instant  book.  When  the  U.S.  Olympic  hockey 
team  beat  the  Russians  on  a  Sunday  night,  we  had  Miracle  on  Ice  in  bookstores 
that  Thursday  morning.” 

Digital’s  whole  idea  of  making  computer  systems  that  network  together  has 
always  been  to  give  organizations  like  Bantam  a  competitive  advantage.  To  get 
your  own  competitive  advantage  now,  write  to:  Digital 
Equipment  Corporation,  200  Baker  Avenue,  West  Concord, 

Massachusetts  01742.  Or  phone  your  local  sales  office. 


niD 
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ADVERTISING 


Newspapers’  stance  on  condom  ads  varies 

Some  will  accept  them,  some  won’t  and  others  haven’t  been  approached 


By  Debra  Gersh 


As  the  public  health  threat  from 
Acquired  Immune  Deficiency  Syn¬ 
drome  (AIDS)  continues  to  mount, 
more  and  more  newspapers  are  re¬ 
evaluating  their  policies  regarding  the 
acceptability  of  condom  advertising. 

According  to  the  most  recent  report 
on  AIDS  from  U.S.  Surgeon  General 
C.  Everett  Koop,  an  estimated  1.5 
million  people  are  infected  with  the 
virus.  The  use  of  condoms  has  been 
suggested  as  one  way  to  help  decrease 
the  chances  of  contracting  AIDS. 

The  handful  of  newspapers  con¬ 
tacted  by  E&P  vary  in  their  policies 
regarding  such  advertising.  Some 
papers  will  accept  the  ads  only  if  they 
emphasize  the  health  benefits  of  using 
condoms,  some  will  accept  the  ads 
but  have  not  been  approached  by 
manufacturers  and  some  will  not 
accept  them  at  all. 

Robert  P.  Smith,  advertising 
acceptability  manager  at  the  New 
York  Times,  said  the  paper  decided  to 
accept  health-related  condom  adver¬ 
tising  last  December  “because  of  con¬ 
cern  for  the  AIDS  situation.”  The 
paper  still  maintains  a  ban  on  adver¬ 
tising  other  forms  of  birth  control. 

“Certainly  we  gave  it  a  lot  of  con¬ 
sideration,”  Smith  said.  “It  was 
jomething  we  felt  we  had  to  do.” 


OKT  WTEfWATIONAL  *  M  ENTBMPBISC  WAY  ’  P.O.  aOX  aSM  ‘  CHAPCk  HU_  NC  mis 


FOR 
YOUR 
HEALTH 


1  public  health  officials  as  the  I 
Surg^  Qeneral.  Why? 

Because  the  condom,  properly  used, 
can  help  protect  against  many  sexually  transmitted  diseases. 
That’s  Important. 

Now  you  can  buy  this  safe,  reliable  form  of  protection  by  mail. 


you  try  a  variety  of  brands  at  low  cost. 

Try  this  21  Sampler:  6  different  brands.  21  condoms  in  all  for  only 
$6.  Or  get  even  more  variety  vrith  the  deluxe  Super  100: 17  diffe^t 
brands.  1X  condoms  -  a  $50  value  for  just  $19.95. 

Money  Back  Quarantee  of  Satisfaction.  You  must  agree  that  our 
Sampters  and  service  are  the  best  anywhere  or  your  money  back, 
no  questions  asked. 


ORDER  NOW 


I  Ssnd  eftaek  or  menoy  ordor  to; 

OKT  INTERNATIONAL.  Dept.  XNTM>2 
55  Enterprise  Way.  P.O.  Box  8660 
Chapel  Hill.  NC  27515 

Please  rush,  in  t^in  packaging,  under  your  money*back  guarantee: 
□  #X13T  21  Sampler . .  $8.00  □  fSl9T  Super  100  Sampler . .  $19.95 


ADORgfiS _ 

CnV  _  STATE  _ BP 


The  Times’  first  condom  ad  ran  in 
the  Feb.  15  Sunday  magazine  section, 
clustered  among  other  ads  in  the  back 
of  the  book  under  the  section  called 
“Shopping  Mart.”  By  the  following 
Wednesday,  Smith  said  he  had  “not 
heard  a  word  so  far”  from  readers. 
“Maybe  people  are  not  reacting  the 
way  we  thought  they  would,”  he  said. 

A  second  condom  ad,  this  time  for  a 
specific  brand  rather  than  for  “Con¬ 
doms  by  Mail,”  ran  a  double-truck  in 
the  Sunday  magazine  on  March  1. 
Smith  noted  that  it  is  just  a  coinci¬ 
dence  that  both  ads  ran  in  the  maga¬ 
zine  section. 

In  a  letter  sent  to  advertising  agen¬ 
cies,  Newsday  and  New  York  News- 
day  publisher  Robert  M.  Johnson 
called  their  attention  to  the  publica¬ 
tion  of  the  full  text  of  the  Surgeon 
General’s  report  on  AIDS  and  inter¬ 
views  with  the  man  in  both  editions  of 
the  paper. 

“The  Surgeon  General’s  report 
reminds  us  that  only  through  educa¬ 
tion  and  knowledge  of  how  AIDS  is 
spread  can  we  even  begin  to  contain 
its  devastating  effects  until  a  cure  is 
found,”  the  letter  read.  “The  proper 
use  of  condoms  is  one  very  important 
preventative  measure.  In  that  regard, 
advertising  can  play  an  important  role 
in  public  information,  especially  inso¬ 
far  as  condoms  are  presented  as  a 
means  of  reducing  the  spread  of  AIDS 


“I’ll  do  a  lot  for  love, 
but  Fm  not 
readytodieforitr 


‘7  never  thought  having  an  intimate  retatumship  ntth  someone  could  be  a  matter  of 
or  death.  But  nith  everything  I  hear  about  AIDS  these  days,  rmmorethan  uncxm- 
fortable.  Tm  t^aid" 

AIDS  isn't  just  a  ga^'  disease,  ifs  everybody's  disease. 

And  everybody  vCtu  gels  it  dies. 

AIDS  is  transmitted  from  one  sexual  partner  to  another.  <rften  by  a  mate  who  has 
contracted  the  disease  without  even  knowirig  tt. 

But  what  we  find  so  alarming  about  this  terrible  disease  is  that  peifile  art  doing  so 
little  to  try  to  prevent  it. 

Especially  since  the  Surgeon  Cieneial  recently  stated,“The  best  protection  against 
infection  right  reM.  barring  ^>Minence.  is  use  of  a  condom” 

It^  for  this  reason  tl^  we  at  LifeStyles's^  that  the  proper  use  of  a  Lifestyles  Brand 
Qndom  can  greatly  reduce  the  chances  of  you  or  your  pwtner  conuacting  AIE^. 

Because  a  lifesty  les  condom  acts  as  a  shield  that  helps 
the  transfer  of  the  A1I%  virus.  So  the  likelihood  of  getting 
this  disease  is  dranuucally  diminished.  And  Lifestyles  Brand 
Gmdoms,  when  properly  used,  help  prevent  other  sexually 
transmitted  disea^  like  herpes  and  gonorrhea. 

So  use  LifeSh’les  condoms  Nm  only  as  a  precauion. 

But  as  a  safi^uard.  Necaise  preverttxxi  of  disease  is  as  impor¬ 
tant  as  its  cure. 


and  venereal  disease  with  their  fright¬ 
ening  consequences. 

“Effective  public  awareness 
depends  on  the  media  rejecting  past 
advertising  prohibitions  so  that  the 
public  has  the  fullest  opportunity  to 
share  vital  information,”  Johnson’s 
letter  continued.  “Newsday  reaffirms 
its  policy  of  accepting  condom  adver¬ 
tising  as  long  as  it  meets  all  of  News- 
day’s  regular  advertising  standards.” 

Not  all  newspapers,  however, 
agree  with  that  position. 

The  Manchester  (N.H.)  Union 
Leader  and  the  New  Hampshire  Sun¬ 
day  News,  which  once  unknowingly 
ran  a  condom  ad  in  an  insert  supplied 
by  another  company,  stand  firm  in 
their  refusal  to  accept  such  ads. 

In  a  front-page  editorial,  publisher 
Nackey  S.  Loeb  told  readers,  in  part, 
“Contrary  to  what  we  might  hear 
these  days,  condoms  don’t  guarantee 
safety.  Rather,  their  widespread 
promotion  in  the  mass  media  will 
merely  gain  profits  for  their  manufac¬ 
turers  and  OK  the  notion  that  indis¬ 
criminate  sex  and  homosexuality  are 
safe  and  socially  acceptable. 

“It  is  that  kind  of  attitude  that  has 
helped  spur  the  AIDS  menace,  not 
stop  it,”  the  editorial  continued. 
“Unfortunately,  it’s  a  lot  easier  to 
depend  on  a  gadget  to  take  care  of  us 
than  to  consider  the  value  of  restraint, 
(Continued  on  page  46) 


Test  your  condom. 
Right  here.  Right  no^ 


Here's  how: 


four  ^westtem  to  osii: 

Mifi  proieciio^^  1 

' 

✓1 

X.  Is  rach  individuillv  tested  for 
maiimutn  reliabitiiyr 

✓ 

9.  Is  It  strength  Ifsied  to  exceed  1 
minitnum  of  2100  PSl' 

✓ 

4,  Does  It  hive  •  luhricarK  for 
grewer  sensiiivitvi' 

t:_L_ 

✓ 

AeiiwwtX1»Atl».«ywi  whetsther 

i^.rwkUl.l  luWkewItwIXVlAfrWwWwt. 


The  first  condom  od  published  by  the 
New  York  Times. 

I  - 


More  recent  condom  ad  carried  by 
the  New  York  Times. 


Condom  ad  which  was  carried  by 
Gannett's  USA  Today. 
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The  new  advertiser's-eye-view  of  America. 


The  AD/SAT  Network  is  now  100 
newspapers  strong. 

As  of  March  4, 1987,  newspapers 
representing  41%  of  U.S.  daily  and 
55%  of  Sunday  circulation  can  look 
to  AD/SAT  for  repro  delivery  at  the 
speed  of  light. 

As  you  see  by  the  map,  AD/SAT  is 


changing  the  advertiser's-eye-view 
of  America.  Join  now,  and  you  can 
be  operational  by  the  end  of  1987. 
(You'll  have  your  very  own  pushpin 
even  sooner.)  Q 
AD/SAT.  " 

The  Quiet  Revolution  whose  time 
has  come,  for  you. 


We  deliver  newspaper 
ads  at  the  speed  of  light. 


AD/SAT,  INC.  •  527  WEST34TH  STREET,  NEW  YORK,  NEW  YORK  10001  ‘TELEPHONE  212/330-0678  •  FAX  212/330-0660 


Media  asked  to  run  free  anti-illegal  drug  ads 


The  Media-Advertising  Partner¬ 
ship  for  a  Drug-Free  America,  her¬ 
alded  as  the  largest  and  most  ambi¬ 
tious  effort  ever  undertaken  to  halt 
the  use  of  illegal  drugs  in  the  U.S., 
began  its  three-year  campaign  on 
March  5. 

According  to  Richard  T.  O'Reilly, 
national  director  of  the  project,  who 
gave  an  update  to  the  Advertising 
Research  Foundation  conference  in 
New  York,  the  plan  “relies  on  the 
media  providing  massive  amounts  of 
free  space  and  time,  at  least  $500,000 
annually,  on  advertising  agencies 
creating  and  producing  superb  com¬ 
munications  to  appear  in  all  media 
and  the  voluntary  cooperation  of  sup¬ 
pliers  all  across  America.” 

A  number  of  different  campaigns 
are  planned  for  different  target 
groups  —  pre-teens,  teen-agers, 
young  adults  and  influencers  such  as 
peers,  parents,  health-care  profes¬ 
sionals,  teachers  and  opinion  leaders. 

“In  addition,  the  strategic  task 
force  has  designed  and  is  implement¬ 
ing  a  three-year  research  program  to 
monitor  attitude  and  usage  trends,” 
O’Reilly  said.  “We  want  to  find  out  if 
the  advertising  works  and  how  well.” 

O’Reilly  noted  that  the  partnership 
is  conducting  its  own  research 
because  there  is  a  lack  of  alternative 
data  sources,  and  what  is  out  there 
was  “not  designed  from  a  communi¬ 
cations  standpoint”;  attitude  changes 
need  to  be  monitored  so  the  message 


can  be  refined  over  the  three  years; 
and  since  it  is  a  voluntary  program,  its 
worth  must  be  reinforced. 

“The  research  study  designed  for 
our  campaign  will  serve  needs  beyond 
those  of  the  media-advertising  part¬ 
nership,”  he  added.  “Ours  will  be  the 
first  major  continuing  annual  study  of 
drug  use  in  the  nation.  It  will  provide 
increased  understanding  and  knowl¬ 
edge  of  the  phenomenon  of  drug  use 
and  generate  valuable  data  for  the 
government  and  private  sector.” 

After  much  research,  O’Reilly  said 
the  group  decided  the  focus  of  the 
campaign  should  be  on  marijuana  and 
cocaine,  with  a  side  effort  directed 
against  crack. 

“For  us  to  focus  on  marijuana 
might  surprise  you,  as  it  did  many  of 
the  volunteer  agencies,”  he  noted. 
“Marijuana  is  by  far  the  most  widely 
used  drug  —  especially  among  the 
under-25  age  group  —  and  is  also  the 
most  widely  accepted  and  tolerated  of 
the  illegal  substances. 

“What  people  don’t  know  is  that 
the  actual  pot  that  people  are  smoking 
today  is  at  least  10  times  stronger  than 
what  people  were  smoking  in  the  ’70s. 
It  is  frequently  used  before  and  during 
school  hours  among  high  school  stu¬ 
dents.  Researchers  are  now  turning 
up  evidence  that  being  high  impairs 
learning  ability,”  he  continued. 

“Thus,  if  the  kids  are  smoking  in 
school,  they  are  not  going  to  retain 
much  of  what  they  are  being  taught,” 


O'Reilly  added.  “Scientists  are  also 
finding  that  regular  use  can  lead  to 
premature  senility,  even  as  early  as 
the  mid-thirties. 

“But  the  key  reason  for  our  empha¬ 
sis  on  marijuana  is  that,  if  kids  don’t 
smoke  it,  they’re  very  unlikely  to  try 
harder  drugs.” 

O’Reilly  further  commented  that  in 
identifying  the  drugs  the  campaign 
was  to  attack,  the  research  team 
found  “that  we  had  to  discuss  each 
drug  separately  —  not  just  drugs 
generically  —  because  each  has  a  dif¬ 
ferent  set  of  myths  and  harmful 
effects  associated  with  it.  These  drugs 
are  used  for  different  purposes,  and  in 
different  situations,  depending  on  age 
group  and  sex. 

“To  monitor  the  campaign’s  effec¬ 
tiveness,  we  need  to  know  what 
impact  it  is  having  on  the  current 
users  of  each  drug,”  he  continued. 
“It’s  not  easy  to  get  people  to  admit 
that  they’re  doing  something  illegal. 
Here’s  the  crux  of  the  research  prob¬ 
lem.  How  do  we  get  honest  answers 
when  we  ask  people:  do  they,  [or]  did 
they  do  something  that  much  of  soci¬ 
ety  condemns  and  that  could  put  them 
in  jail? 

“Face-to-face  or  at-home  inter¬ 
views  appear  impossible.  Mail  ques¬ 
tionnaires  might  have  been  the  cheap¬ 
est  way  but,  again,  the  supplier  is 
going  to  have  to  address  the  respon¬ 
dent,  and  we  figured  that  a  lot  of  users 
just  wouldn’t  take  a  perceived  risk  in 
returning  questionnaires,”  O’Reilly 
said.  “We  finally  decided  on  a  confi¬ 
dential,  self-administered,  ballot-box 
technique. 

“We’ll  be  using  a  mall  intercept 
approach  for  most  of  the  interviews 
so  that  interviewers  can  sight-screen 
for  age  and  sex  quotas.  Respondents 
will  be  told  we’re  doing  a  national 
study  of  people’s  attitudes  toward 
drug  use  in  America.  Then  they  will 
be  handed  a  questionnaire  and  told  to 
fill  it  out  in  private  in  the  interview 
facility.  When  they’re  finished,  they 
will  put  it  in  an  envelope  and  seal  it 
before  returning  it  to  the  interviewer. 
At  no  point  will  we  ask  names  or 
addresses.  Anonymity  will  be 
assured,”  he  explained. 

“For  the  college  kids  we  have  to 
augment  the  mall  central  location 
sampling  points  with  on-campus 
interviews,  and  for  the  pre-teens  we 
have  to  use  a  kid-worded  short  ver¬ 
sion  and  attempt  to  gain  their  parents’ 
permission  with  a  pre-printed  letter 
(Continued  on  page  48) 
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Beridey  Small,  the  U.S.  leader  in 
newspaper  racks  and  supplies,  has 
made  a  “Stronger  Than  Ever”  com¬ 
mitment  to  “bend-over-backwards” 
service,  innovative,  technically- 
advanced  products,  and  circulation 
management  support 
We’re  now  one  of  the  Medart 
Companies,  a  firm  which  contributes 
114  years  of  manufacturing,  metal 
fabrication,  engineering,  and  product 
design  experience  to  Beridey  Small’s 
circulation  expertise. 

Our  expanded  product  line 
includes  Medatfs  reliable  sin^e<opy 
NewsVendOne™  Inserts  and  totalizing 
coin  mechanisms. 


The  New  Beridey  Small  “Designer 
Series”  of  coin-operated  and 
honor  newspc^  racks  combines 
unprecedented  durability  with  unique 
graphic  design  potential.  The  use  of 
aluminum  and  polycarbonate 
plastic  virtually  eliminates  corrosion 
and  physical  damage,  creating  far 
more  value  and  consumer  impact 
than  any  other  rack. 
Berkley  Small’s  “Stronger  Than  Ever” 
commitment  to  you  definitely  will 
strengthen  greatly  the  overaD  effec¬ 
tiveness  of  your  circulation  sales 
and  distribution  operation  —  and 
generate  more  circulation  dollars 
tiian  ever  before! 


A  MEOART  COMFWNY 


BERKLEY 

SMALL 


Depend  on  Berkley  Small.  Call  on  us. 


300  Lake  Road,  Medina,  OH  44256  •  (216)  723-2332  •  (800)  262-3720  •  in  Ohio  (800)  233-5975 
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The  ‘common  cold’  of  offset  printing 

After  years  of  offset  experience,  tinting  and  toning  stiii  a  big  probiem 


By  Mark  Fitzgerald 

Tinting,  toning  and  scumming, 
George  Cashau  says,  are  “the  com¬ 
mon  cold  of  the  offset  printing  indus¬ 
try.” 

“From  time  to  time  everyone  gets 
it  —  sometimes  it  goes  away  by 
itself  —  and  cures  are  rarely  perma¬ 
nent,”  said  Cashau,  American  News¬ 
paper  Publishers  Association  director 
of  technical  research. 

And,  Cashau  told  the  recent  Great 
Lakes/  Midstates  Newspaper  Confer¬ 
ence,  like  the  common  cold,  there  is 
little  chance  a  cure  will  be  discovered 
any  time  soon. 


For  one  thing,  no  one 
yet  knows  what  causes 
the  problems. 


“I  can  tell  you  honestly  1  don't  see 
the  light  at  the  end  of  the  tunnel  yet,” 
he  told  the  100  production  executives. 

However,  Cashau  said  the  ANPA 
is  about  to  begin  an  intensive  study  of 
the  production  problems. 

Tinting  and  toning  is  the  name 
given  to  a  dirty,  ink-speckled  back¬ 
ground  of  a  non-image  area.  These 
conditions,  which  result  in  a  uni¬ 
formly  dirty  background,  are  usually 
caused  by  fountain  solution  discolor¬ 
ing,  production  technicians  believe. 


Scumming  describes  ink  applied  to 
a  non-image  area  in  a  random  way. 

Cashau  cautioned  the  Great  Lakes 
delegates,  however,  that  the  ANPA 
study  v.'ill  be  a  slow  process. 

“The  project  could  take  several 
years  and  it  might  result  in  no  one 
answer,”  he  said. 

For  one  thing,  no  one  yet  knows 
what  causes  the  problems. 

Offset  presses,  after  all,  involve 
thousands  of  variables,  and  the  pro¬ 
duction  problems  “can  be  caused  by 
any  of  them,  including  atmospheric 
conditions,  press  craftsmanship  — 
and  gremlins,”  Cashau  said. 

The  ANPA  project,  he  said,  will 
focus  on  three  main  areas:  plate,  ink, 
newsprint  and  water  combinations; 
temperature  ranges;  and  water  prop¬ 
erties. 

All  these  areas  have  long  been 
linked  to  tinting  and  toning  problems. 
As  one  example,  newspaper  produc¬ 
tion  workers  have  for  years  noticed 
that  there  is  more  tinting  and  toning 
during  the  summer. 

“Temperature  and  humidity  are 
known  to  be  bad  actors,”  Cashau 
said.  “It  is  thought  that  high  tempera¬ 
ture  is  more  critical,  but  we  can’t 
prove  it  yet.” 

Pressroom  temperatures  should 
not  exceed  75  degrees,  and  relative 
humidity  should  be  at  least  30%, 
Cashau  said. 

Grainy  or  poorly  coated  plates  can 


also  cause  problems. 

Fountain  solution  has  also  been 
identified  as  a  contributor  to  tinting 
and  toning,  Cashau  said. 

In  general,  “Fountain  solution 
works  well  when  it’s  chilled,”  he 
said. 

In  addition,  Cashau  said,  shops 
may  want  to  experiment  with  conduc- 
tivity  “because  you  can  check 
smaller  measures,  as  opposed  to  pH, 
which  advances  logarithmically.” 

Similarly,  Cashau  said  he  believes 
tinting  and  toning  problems  have 
become  worse  with  the  introduction 
last  year  of  the  new  more  refined  oils. 


“I  can  assure  you  that 
no  one  has  been  spared, 
no  matter  how  big.” 


“Check  your  newsprint,  too,”  he 
said.  “Some  theorists  say  newsprint 
can  change  the  fountain  solution, 
the  plate  surface,  the  blanket  and  may 
not  be  compatible  with  your  inks,”  he 
said. 

Most  importantly,  he  said,  is  to 
keep  detailed  records  and  notice  if 
tinting  and  toning  follow  any  change 
in  printing  components. 

“And  don’t  feel  bad,”  Cashau 
added.  “1  can  assure  you  that  no  one 
has  been  spared,  no  matter  how  big.” 


AT&T  blamed  for  delay  in  Atex  pagination  feature 


By  George  Garneau 

Atex  Inc.,  a  leading  maker  of  news¬ 
paper  front-end  systems,  has  sus¬ 
tained  months  of  delays  in  developing 
the  centerpiece  of  its  pagination  prod¬ 
uct  because  of  problems  at  AT&T’s 
computer  unit. 

Atex  last  year  selected  AT&T  to 
build  the  computer  platform  for  the 
Page  Production  Node  of  the  Atex 
total  pagination  system.  But  the  PPN 
is  about  nine  months  behind  schedule 


as  a  result  of  AT&T’s  troubled  com¬ 
puter  business,  according  to  an  Atex 
executive. 

The  PPN,  the  key  element  in  Atex’s 
Total  Publishing  Environment,  was 
scheduled  to  begin  testing  at  the  Phil¬ 
adelphia  Inquirer  last  fall,  but  the 
installation  has  been  delayed,  and  no 
new  date  has  been  set,  according  to 
Frank  Ingari,  Atex  vice  president  of 
marketing. 

“We  have  become  aware  of  prob¬ 
lems  related  to  the  scheduling  of  the 


AT&T  equipment  we  were  planning 
to  use  for  the  PPN.  We  have  a  con¬ 
tingency  plan  and  will  have  an 
announcement  shortly,”  Ingari  said. 

Several  industry  sources  called  the 
development  a  “setback”  for  Atex, 
which  bases  most  of  its  computers  on 
the  Digital  Equipment  Corp.  J-11 
chip. 

Ingari  said  the  AT&T  situation  has 
slowed  the  PPN  but  has  not  delayed 
TPE,  the  long-term  pagination  system 
(Continued  on  page  42) 
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WE’RE  IN  PRODUCTION... 


Graphic  Management’s  new  high-speed  SLS-1000  is  in 
production  and  dramatically  improving  inserting  speeds. 
In  fact,  this  eight  into  one  system  was  recently  expanded 
to  a  fourteen  into  one  to  satisfy  the  inserting 
requirements  of  the  New  York  Daily  News  while  running 
three  shifts  a  day  at  speeds  up  to  25,000  cph.  That’s 
productivity..! 

The  high-speed  SLS-1000,  offering  the  newest 
technology  for  the  mailroom,  is  designed  to  meet  the 
production  requirements  of  the  largest  metropolitan 
newspapers,  smaller  dailies  and  weeklies. 

So,  as  your  insert  market  grows,  the  need  to  expand 
will  be  inexpensive  and  easy.  Because  of  modular 
expandability  from  two  to  twenty  insert  hoppers  -  you 
can  implement  your  future  system  NOW...! 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


GMA’s  sis-ine. 

It  makes  heroes  in  the  mailroom. 

■  Speeds  up  to  25,000  cph 

■  Modular  expandability-from  two  to  twenty  insert  hoppers 

■  Gripper  delivery  system 

■  Reject  Control  System 

■  Quarter  fold  capability 

■  Multiple  jacket  hoppers  and  drop  points 

■  Electric  Clutch  feature 

■  Efficient  use  of  floor  space 

■  Ease  of  operation,  maintenance  and  installation 

For  a  complete,  professional  approach  to  satisfying 
your  mailroom  needs,  call  Graphic  Management 
Associates,  Inc.  We’ll  provide  straight  answers  to  your 
mailroom  problems! 

Manufacturing  and  Engineering  Headquarters  and  Sales 
934  Marcon  Blvd.  1 1  Main  Street 

Allentown.  PA  18103  Southboro,  MA  01772 

215-264-2460  617-481-8562 
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Expanding  product  lines 

Camex  and  Information  International  Inc.  each 
take  over  personal  computer-based  publishing  systems 


By  George  Garneau 

Cainex  Inc.  and  Information  Inter¬ 
national  Inc.,  continuing  a  trend  in 
consolidation,  have  expanded  their 
product  lines  by  taking  over  personal 
computer-based  publishing  systems. 

Camex  of  Boston,  Mass.,  bought 
Intertext  Inc.  of  Andover,  Mass.,  and 
triple-I  of  Culver  City,  Calif.,  bought 
the  rights  to  the  newspaper  system 
developed  by  Morris  Communica¬ 
tions  Corp.  in  Augusta,  Ga. 

Financial  details  were  not  dis¬ 
closed. 

The  acquisitions  bring  both  compa¬ 
nies,  long  familiar  with  newspapers, 
into  the  business  of  selling  PC-based 
classified  and  editorial  systems.  They 
also  have  expanded  their  product 
lines.  With  text  front-end  systems, 
they  move  down  market  and  gain  an 
entry  into  the  market  for  small  and 
mid-sized  newspapers.  Both  compa¬ 
nies  previously  dealt  mainly  in  expen¬ 
sive  specialized  systems. 

Camex  is  best  known  for  its  adver¬ 
tising  makeup  systems,  including 
tricky  graphics,  and  triple-I  has 
become  a  leading  pagination  vendor, 
mainly  integrating  other  manufactur¬ 
ers’  systems.  Both  also  market 
typesetters. 

These  latest  acquisitions,  part  of  a 
continuing  epidemic  in  mergers  grip¬ 
ping  the  nation,  accelerated  last  year 
in  the  market  of  computerized  pub¬ 
lishing  systems  for  newspapers. 

Most  prominently,  the  British  com¬ 
pany  Crosfield  Electronics  Ltd. 
gobbled  up  U.S. -based  Hastech  Inc., 
a  pagination  and  mid-size  front-end 
system  vendor,  and  Composition 
Systems  Inc.,  a  vendor  of  large  news¬ 
paper  systems. 

Then  the  German-based  company 
Dr.-Ing.  Rudolf  Hell  GmbH  took  over 
British-based  Xenotron.  Eastman 
Kodak  Co.  is  squeezing  its  Atex  Inc. 
and  Eikonix  Corp.  units  together. 

And  there  have  been  others. 

“Some  companies  are,  in  effect, 
falling  by  the  wayside,”  said  Tom 
Hagen,  Camex  president. 

Camex  and  triple-l  said  their 
acquisitions  were  based  on  the  need 
to  offer  complete  systems,  rather  than 
just  components,  in  order  to  win  sales 


from  newspapers  looking  to  deal  with 
one  company. 

“The  marketplace  is  demanding 
that  front-end  systems  run  on  PCs,” 
Hagen  said.  “That’s  the  technology 
that’s  developing  and  it’s  affecting 
everybody  in  the  front-end  systems 
business.” 

Hagen  observed  “a  significant 
transition”  of  technology  from  dedi¬ 
cated  “dumb”  terminals  to  standard 
platform  hardware,  PCs,  linked  by 
standardized  communication  proto¬ 
cols,  and  a  move  away  from  program¬ 
ming  languages  that  are  married  to 
computer  hardware  in  favor  of  high- 
level  languages  that  can  be  moved  as 
computers  develop. 

It  remains  to  be  seen  how  much  the 
PC  movement  at  small  and  mid-size 
newspapers  will  affect  the  largest 
newspapers,  where  the  rule  is  spe¬ 
cialized  terminals,  having  no  pro¬ 
cessing  power,  linked  directly  to  cen¬ 
tral  processing  units,  which  can 
become  outmoded,  leaving  the  sys¬ 
tem  obsolete. 


Don  Gerlich,  vice  president  of  plan¬ 
ning  for  triple-I,  said  the  Morris  sys¬ 
tem  would  appeal  to  a  wide  array  of 
newspapers. 

Triple-I  will  call  the  Morris  system 
TECS/2  by  Morris.  It  has  exclusive 
worldwide  marketing  rights  and  will 
develop  the  system  with  its  own  staff. 
Morris,  under  contract,  will  work  on 
support  and  enhancements,  and  it 
retains  rights  to  use  the  system  at  its 
own  newspapers,  for  which  the  sys¬ 
tem  was  developed. 

Triple-I’s  purchase  follows  an 
agreement  last  month  for  it  to  market 
a  PC-based  ad  layout  and  dummying 
system  developed  by  the  Providence 
(R.l.)  Joiirnal-Bidletin. 

The  Morris  system  has  a  customer 
base  of  almost  900  terminals  at  13 


newspapers,  including  the  Florida 
Times-Union  and  Jacksonville  Jour¬ 
nal,  where  it  has  55  classified  and  165 
editorial  terminals. 

Gerlich  said  triple-I  went  into  the 
front-end  business  because:  (1) 
Research  showed  there  were  a  lot  of 
old  newspaper  systems  that  would 
need  replacement;  (2)  Newspapers 
were  demanding  “off-the-shelf” 
hardware  that  would  not  become 
obsolete;  and  (3)  It  found  “less  than 
good  cooperation”  in  interfacing  its 
pagination  systems  with  other  ven¬ 
dors’  systems. 

The  Morris  system  uses  IBM  or 
IBM-compatible  PCs  linked  on  a  Pro- 
teon  local  area  network  and  a  distrib¬ 
uted  data  base.  Morris  developed  the 
system  for  its  own  papers  but  ended 
up  selling  it  as  well. 

Triple-I  will  market  it  to  newspa¬ 
pers  of  10,000  and  greater  circulation. 
Systems  will  be  sold  as  independent 
front  ends  or  as  part  of  pagination 
systems.  The  full  TECS/2  by  Morris 
hardware  and  software  systems  will 


cost  $9,500  a  terminal,  or  customers 
will  be  able  to  buy  their  own  PCs 
independently  and  buy  just  the  soft¬ 
ware  from  triple-I.  But  maintenance 
will  be  extended  only  to  full  system 
buyers. 

Triple-I  will  continue  to  interface 
its  pagination  systems  with  other  sys¬ 
tems,  but  the  Morris  interface  would 
be  smoother,  Gerlich  said. 

Also,  in  what  Gerlich  called  a 
“radically  new  approach”  in  news¬ 
papers,  systems  will  be  available  for 
rent,  so  that  customers  can  avoid 
large  capital  investments. 

He  said  systems  would  communi¬ 
cate  with  a  number  of  output  devices, 
not  just  triple-Ts  cathode-ray-tube 
typesetter. 

(Continued  on  page  47) 


“The  marketplace  is  demanding  that  front-end 
systems  run  on  PCs,”  Hagen  said.  “That’s  the 
technology  that’s  developing  and  it’s  affecting 
everybody  in  the  front-end  systems  business.” 
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UPl  to  ‘participate’  in  new  Canadian  broadcast  wire 

By  George  Garneau  I  cipating.  I  and  television  stations  coast  to  coast, 


A  major  Canadian  broadcasting 
company,  fed  up  with  Canada’s 
broadcast  newswire  “monopoly,” 
has  agreed  to  start  its  own  wire  broad¬ 
cast  wire  service  with  the  help  of 
United  Press  International. 

Standard  Broadcasting  Corpora¬ 
tion  Ltd.  of  Toronto,  owner  of  seven 
radio  stations  and  one  television  sta¬ 
tion,  has  signed  a  five-year  agreement 
with  UPI  to  participate  in  the  new 
wire  service.  Standard  Broadcast 
Wire. 

Standard,  which  operates  Standard 
Broadcast  News,  an  audio  news  ser¬ 
vice  for  radio,  said  it  is  trying  to  break 
the  monopoly  held  by  Canadian 
Press’s  broadcast  news  wire.  Broad¬ 
cast  News. 

“It’s  a  monopoly  service  in  Canada 
for  gathering  broadcast  news,”  Stew¬ 
art  Morrison,  general  manager  of 
Standard’s  audio  and  wire  services, 
said  of  Broadcast  News.  “We  think 
we  can  provide  broadcasters  a  wire 
service  for  broadcasters,  as  opposed 
to  a  broadcast  wire  from  publishers.” 

Standard  Broadcast  Wire,  sched¬ 
uled  to  start  April  1,  is  designed  to 
provide  coverage  of  Canada  and  the 
world.  It  will  be  delivered  by  satellite 
to  radio  and  television  stations 
throughout  Canada.  It  is  owned  and 
operated  by  Standard,  with  UPI  parti- 


Delay 
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announced  by  Atex  several  years  ago. 

“AT&T  is  on  record  saying  they 
are  going  to  back  away  from  the  main¬ 
stream  computer  business.  There  is 
obviously  an  issue  for  us  in  that  state¬ 
ment,”  Ingari  said.  “We  are  not  going 
to  go  with  a  computer  that  is  not  going 
to  be  in  the  mainstream  line.” 

With  revelations  in  published 
reports  about  problems  in  AT&T’s 
computer  segment,  Ingari  said,  “We 
have  been  revaluating  their  role  as  our 
chief  supplier  of  that  piece.” 

Ingari  said  Atex  chose  AT&T  early 
last  year  because  of  its  capabilities  in 
information  system  networking.  As 
the  data-base  management  platform 
for  the  PPN,  the  minicomputer  must 
be  able  to  communicate  with  several 
other  pieces  in  the  TPE  system. 

Atex  is  “looking  at  a  number  of 
vendors,”  Ingari  said,  and  an 
announcement  was  expected  in  the 
next  few  weeks. 


cipating. 

“This  is  a  very  significant  initiative 
for  us  in  Canada,”  said  Ken  White¬ 
hurst,  who  is  in  charge  of  UPI  in 
Canada.  “This  is  good  for  us  because 
it  expands  UPI’s  market  penetration 
further  in  the  Canadian  market  and 
gives  us  stronger  coverage  of  Canada 
because  we  have  a  partner  in 
Canada.” 


Standard  will  pay  UPI 
undisclosed  fees  and 
provide  news  about 
Canada  direct  to  UPI 
computers. 


Whitehurst  said  UPI  will  supply  its 
international  news  service  and  Inter¬ 
national  Radio  Network  audio  service 
to  Standard  Broadcast  Wire,  plus 
technical  assistance.  UPTs  Radio 
Network  is  currently  provided  to  60 
subscribers  in  Canada,  where  about 
450  radio  stations  broadcast. 

In  return.  Standard  will  pay  UPI 
undisclosed  fees  and  provide  news 
about  Canada  direct  to  UPI  comput¬ 
ers.  Standard’s  audio  service  also  will 
be  available  on  UPTs  radio  service. 

“Created  by  broadcasters  for 
broadcasters  with  input  from  radio 


Sources  said  the  AT&T  computer 
was  a  multiple-tasking  minicomputer 
code  named  Apache. 

Ingari,  citing  non-disclosure  agree¬ 
ments,  declined  to  discuss  Apache. 

Mark  Siegal,  a  spokesman  at 
AT&T  headquarters  in  Basking 
Ridge,  N.J.,  said  the  company  has  no 
product  called  Apache,  and  he 


and  television  stations  coast  to  coast, 
this  service  is  unique,”  according  to 
Allan  Slaight,  president  of  Standard. 

Whitehurst  said  that  since  UP- 
Canada,  a  partnership  between  UPI 
and  the  Toronto  Sun,  dissolved  two 
years  ago,  CP,  the  Canadian  news 
cooperative,  has  had  no  domestic 
wire  service  competition. 

UPI  maintains  a  staff  of  five  in  four 
Canadian  bureaus,  in  addition  to  a 
number  of  free-lance  staffers. 

The  new  service  will  have  15  full¬ 
time  staffers  and  will  draw  on  a  vari¬ 
ety  of  sources,  including  Standard’s 
Ottawa  bureau,  radio  stations 
throughout  Canada  and  stringers  in 
several  world  capitals,  Morrison  said. 
He  said  Standard  has  notified  CP’s 
Broadcast  News  that  it  will  not  renew 
its  contracts,  which  expire  at  the  end 
of  this  year. 

Morrison  said  there  have  been  “a 
lot”  of  inquiries  about  the  new  ser¬ 
vice,  and  the  price  will  be  “well 
below”  CP’s  Broadcast  News. 

John  Ray,  general  manager  of  CP’s 
Broadcast  News,  said  there  was  “cer¬ 
tainly  no  monopoly  on  the  news.”  He 
welcomed  any  Canadian  competition, 
saying,  “I  certainly  look  forward  to 
competing  with  them.” 

Ray  said  Broadcast  News’  110 
broadcast  journalists  supplied  pews 
to  450  wire  service  subscribers  and 
250  audio  subscribers. 


declined  to  discuss  the  company’s 
products  in  development. 

Asked  about  AT&T’s  widely 
reported  decision  to  place  less 
emphasis  on  computers,  in  which  it  is 
not  seen  as  successful,  Siegel  said, 
“We  have  to  focus  our  efforts  more 
on  positioning  computers  within  a 
framework  of  larger  systems.” 


Atex,  Eikonix  to  cut  work  force 


Atex  Inc.  and  Eikonix  Corp., 
which  form  Eastman  Kodak  Co.’s 
electronic  prepress  division,  said  they 
will  cut  their  work  force  by  15%. 

The  reductions,  mostly  complete, 
affect  between  150  and  250  people  in 
all  areas.  They  follow  the  consolida¬ 
tion  of  the  units,  both  of  which  are 
headquartered  in  Bedford,  Mass.,  to 
form  the  division,  as  well  as  a  concen¬ 
trated  focus  on  primary  markets. 

Some  of  the  terminations  were  of 
temporary  employees,  and  some 
were  accomplished  by  transfers. 
Exact  numbers  and  the  distribution  of 
the  cuts  were  not  available. 

Atex  spokesman  Mike  Akillian  said 


some  jobs  were  eliminated  by  consoli¬ 
dation  of  support  functions,  including 
finance,  human  resources,  manufac¬ 
turing  and  legal  and  corporate  ser¬ 
vices.  Others  came  from  com¬ 
pany-specific  operations.  Affected 
employees  were  to  receive  outplace¬ 
ment  services  and  be  considered  for 
jobs  at  other  Kodak  units. 

Atex,  one  of  the  top  builders  of 
newsroom  computer  systems,  in  1985 
reduced  its  work  force  by  18%,  elimi¬ 
nating  260  jobs  in  what  was  called  a 
streamlining  of  operations.  The  most 
recent  cuts  do  not  add  up  to  a 
total  33%  work-force  reduction, 
(Continued  on  page  49) 
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Frank  Bodoni.  regular  guy  Eiodoni  Bold  (400%)  Bodoni,  Small  Face  (35%)  Bodoni  Italic  (20  degrees) 


Bodotii  Condensed  Bodoni  Expanded  Bodoni  Reversed  Bodoni  Edited 

(50%  horizontal  x  130%  vertical)  (110%  horizontal  x  35%  vertical) 

Canon  presents  the  many  faces  of  Bodoni. 


Only  ttte  Canon  Laser  Copier  System  gives  you 
so  many  ways  to  be  creative. 


Canon  presents  a  copier  that 
does  things  no  copier  has  ever  done 
before.  In  fact,  it  does  a  lot  of  things 
stat  cameras  and  studios  do-only 
faster  and  cheaper.  It’s  the  Canon 
NP-9030  Laser  Copier  System. 

And  just  what  can  it  do?  Well: 
Stretch  an  original,  or  squeeze  it. 

Slant  it.  Shrink  it  down  to  35%,  or  blow 
it  up  to  400%.  Turn  a  positive  into 
a  negative.  A  negative  into  a 
positive.  Edit  out  part  of  an  orginal- 
or  edit  in  part  of  another.  What’s  more, 
the  NP-9030  digitally  resolves  64  tonal 
gradations,  producing  high-quality 
position-ready  half  tones-never  before 
obtainable  from  an  ordinary  copier. 

And  while  the  NP-9030  is  our 
most  advanced  copying  system  yet. 


it  also  breezes  through  everyday 
copying  jobs.  You  get  crisp,  clear 
copies  up  to  11"  X 17",  and  30  letter- 


size  copies  per  minute. 

The  Canon  NP-9030  Laser 
Copier  System.  It’ll  put  a  smile  on 
your  face. 


Canon 

LASER  COPIER  SYSTEM  I 


NP 


19030 


For  more  information  about  the  NP'9030, 
call  toll  free  1-800-OK  CANON.  Or  write 
Canon,  U.S.A.,  PO.  Box  5023,  Clifton,  N.J.  07015. 
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COMPANY 

AOOfitSS 

crrv 

STATE 

flP 
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®  E&P  031487 

:  l986CaoonUSA  Inc 


The  Canon  Laser  Copier  System. 


TECHNICAL  BRIEFS 


Asbury  Park  Press 
accepts  classifieds 
via  computer 

The  Ashiiiy  Park  (N.J.)  Press,  fol¬ 
lowing  an  industry  trend,  has  started  a 
program  allowing  classified  advertis¬ 
ing  accounts  to  submit  ads  electroni¬ 
cally  to  the  newspaper’s  computers. 

The  direct-input  system  is  designed 
to  provide  better  service  to  classified 
accounts  while  reducing  the  time 
required  to  process  ads. 

The  system  allows  participating 
accounts  to  send  ads  composed  on 
personal  computers  to  the  newspa- 
er’s  classified  mainframe  computer 
through  modems  and  phone  lines. 

James  Easley,  Press  classified 
manager,  said  the  program  could  save 
21  hours  a  week  if  15  accounts  used  it 
and  could  free  congested  phone  lines 
so  that  more  calls  could  be  taken. 

“Tm  really  amazed  at  how  well  it 
works  for  me,"  Carol  Meany  of  Diane 
Turtin  Real  Estate  said  of  the  pro¬ 
gram.  “I  used  to  have  to  run  around 
like  crazy  preparing  four  or  five  pages 
of  copy,  hoping  to  have  everything 
ready  before  the  Press  courier  arrived 
at  the  office.” 

Easley  said  the  method  is  suited  to 
real  estate  and  automotive  accounts 
and  is  worked  with  various  kinds  of 
computers,  on  which  the  Press  has 
offered  to  train  users. 

Sll  reports 
income  hike 

System  Integrators  Inc.  has 
reported  first-quarter  income 
increased  17%  to  SI  .9  million,  or  160  a 
share,  from  a  year  earlier. 

Results  from  the  period  ended  Dec. 
31  were  based  on  revenues  of  $16 
million,  up  $1  million  from  a  year 
earlier. 

In  its  annual  report  recently,  Sll 
reported  gains  in  all  categories  for  the 
fiscal  year  ended  Sept.  30.  Sales 
increased  13%  to  S68  million,  net 
income  increased  25%  to  S9.7  million 
and  earnings  per  share  rose  to  850 
from  730  in  1985. 

Sll  said  it  expected  its  display  ad 
products  —  with  and  without  graph¬ 
ics  capability  —  to  become  commer¬ 
cially  available  this  fiscal  year. 

The  manufacturer  of  computerized 
publishing  systems  for  large  news¬ 
papers  and  other  applications  said  its 
Sierra  pagination  system  was 
expected  to  be  installed  at  the  San 


Jose  (Calif.)  Mereiiry-News  in 
December. 

Sll  management  blamed  a  drop  in 
the  price  of  a  secondary  stock  offering 
on  delays  in  its  display  ad  and  pagina¬ 
tion  products  and  on  increased  com¬ 
petition. 

Sll  said  its  multi-function  CX 
workstation,  which  was  received  well 
in  a  220-terminal  installation  at  the 
Finaneial  Times  of  London,  was 
being  considered  as  a  retail  personal 
computer. 

In  recent  news,  Sll  noted  that  it  has 
reorganized  management,  begun  a 
European  subsidiary,  acquired  the 
RlNCj  operating  system  and  Caddex 
Corp.  software  and  begun  delivering 
its  soft  typesetter,  which  previews 
typesetting  on  a  computer  screen. 

Alden  Edwards,  president  and 
chief  operating  officer,  and  James 
Lennane,  chairman  and  chief  execu¬ 
tive,  said  they  were  “guardedly  opti¬ 
mistic”  for  this  year  and  anticipated 
growth  levels  below  the  strong 
increases  of  previous  years. 

"Our  major  concern  stems  from  the 
uncertainty  associated  with  the  avail¬ 
ability  of  the  new  products,”  they 
said,  noting  that  the  products’  win¬ 
dow  of  opportunity  was  not  closing 
but  moving  with  their  new  schedule. 

Quebecor  acquires 
newsprint  firm 

Quebecor  Inc.’s  offer  of  $320  mil¬ 
lion  (Canadian)  for  55.48%  of 
Donohue  common  shares  held  by 
Dofor  Inc.  has  been  accepted. 

Subject  to  conditions  of  the  offer, 
Quebecor  said  it  will  facilitate  the 
purchase  through  a  new  corporation, 
owned  51%  by  Quebecor  and  49%  by 
Robert  Maxwell’s  British  Printing  & 
Communication  Corp. 

The  acquisition  of  the  pulp  and 
paper  company  is  part  of  Quebecor 
president  Pierre  Peladeau’s  “vertical 
integration”  policy,  designed  to  com¬ 
plement  its  operations  in  publishing, 
printing,  distribution  and  retail. 

Autologic  signs 
pact  with  Qubix 

Autologic  Inc.  has  agreed  with 
Qubix  Graphic  Systems  to  install  and 
maintain  the  Qubix  Technical  Illus¬ 
trator’s  Workstation,  used  for  high- 
volume  technical  manuals  and  other 
documentation  publishing. 


Harris  Corp. 
interviews  via 
satellite  system 

Harris  Corp.  has  begun  conducting 
job  interviews  using  a  satellite  and 
video  teleconferencing  system. 

The  two-way  system  connected 
Harris  executives  in  Melbourne,  Fla. , 
and  engineering  students  at  Georgia 
Tech  university  in  Atlanta,  Ga. 

A  dozen  candidates  were  inter¬ 
viewed  on  the  network  offered  by 
Video  Placement  Company  Inc.  of 
Pembroke,  Mass.,  and  Georgia  Tech. 

“This  test  is  a  fine  example  of  ap¬ 
plying  advanced  technology  to  solve 
problems,”  said  Ron  Hutt,  director  of 
college  relations  at  Harris,  which 
interviews  more  than  5,000  college 
students  a  year  on  campus. 

LogE  donates 
camera  to  RIT 

LogEtronics  Inc.  has  donated  a 
$12,000  MD-480  vertical  camera  to 
the  Rochester  Institute  of  Technolo¬ 
gy’s  School  of  Printing  Management 
and  Sciences. 

The  camera  will  be  used  by  under¬ 
graduate  and  graduate  faculty  and  by 
industry  personnel. 

Chemco  opens  two 
training  offices 

Chemco  Systems  Company  Inc. 
has  opened  training  and  demonstra¬ 
tion  offices  in  Chicago,  III.,  and 
Atlanta,  Ga.,  and  is  planning  similar 
centers  in  Los  Angeles,  Calif.,  and 
Glen  Cove,  N.Y.,  to  feature  its  Image 
Management  Systems. 

Sales  up,  income 
down  for  DS  Japan 

Dainippon  Screen  Manufacturing 
Company  Ltd.  of  Japan  reported 
declining  income  based  on  increased 
sales  in  1986. 

The  Japanese  manufacturer  of  elec¬ 
tronic  graphic  arts  equipment  whose 
U.S.  arm  is  DS  America  said  sales 
grew  11.5%  to  $545  million,  but 
income  declined  34.5%  to  $15.9  mil¬ 
lion.  It  blamed  the  results  on  the  rising 
value  of  the  yen  against  the  U.S.  dol¬ 
lar. 

Dainippon  reported  sales  of  graphic 
arts  products  rose  19.5%,  and  other 
products  such  as  laser  scanners  and 
page  makeup  systems  rose  35.4%. 
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Use  E&P  “Techniques  ’87” 
to  make  a  big  production 

at  ANPA/TEC  ’87! 

The  ANPA*Technical  Exposition  and  Conference  will  be  held  in  Las 
Vegas,  June  6-10.  Let  Editor  &  Publisher  be  your  rep  —  at  this  very 
important  Production  Conference  —  and  at  Planning  and  Post- 

Time.  *  American  Newspaper  Publisher’s  Association 

BThe  ANPA  TECHNICAL  EXPOSITION  and 
CONFERENCE  PLANNING  ISSUE  —  May  9 

Contains  previews  of  the  Conference  for  attendees  ...  a  floor  plan  of  displays,  list  of  exhibitors, 
roster  of  speakers  and  events,  and  a  company-by-company  analysis  of  product  offerings.  Tell  buyers 
from  the  start  about  your  equipment,  products  or  services  with  your  ad  communication  in  Editor  & 
Publisher.  ^ 

-  Space  Reservation  Close:  April  24  Copy  Close:  April  29 

i  O  I  The  ANPA  TECHNICAL  EXPCSITICN  and 
I  ^*1 CCNFERENCE  ISSUE  —  June  6 

Bonus  distribution;  thousands  of  issues  will  be  handed  out  at  the  Conference.  This  issue  will  be 
eagerly  read  by  the  “news  tech”  people  —  here’s  information  on  equipment,  systems,  machinery, 
services  and  suppliers.  .  .  .  Get  your  share  of  this  $2  billion  market  —  put  your  advertising  techni¬ 
ques  to  work  in  E&P! 

Space  Reservation  Close:  May  26  Copy  Close:  May  28 

The  ANPA  TECHNICAL  POST-EXPCSITION 
and  CCNFERENCE  ISSUE  — June  13 

Wrapping  up  this  year’s  most  important  equipment  event,  E&P  reports  latest  developments  — 
from  the  show  floor  and  from  the  Conference.  Wrap  up  your  sales  efforts  and  reinforce  them  with 
your  ad  in  E&P.  Make  certain  your  company,  your  capabilities,  are  foremost  in  the  memories  of  your 
prospects. 

Space  Reservation  Close:  June  1  Copy  Close:  June  4 
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Heats  up 

(Continued  from  page  II) 


go  both  ways  .  .  . 

“Parade  does  not  distribute 
through  newspapers  that  carry 
another  national  syndicated  magazine 
because  we  cannot  exist  without 
national  advertising  support  and  we 
have  found  that  national  advertisers 
are  unwilling  to  pay  for  inefficient 
duplicated  readership  that  would 
result  if  a  newspaper  carried  more 
than  one  national  syndicated 
magazine  . 

“Parade’s  current  form  of  contract 
gives  us  the  right  to  terminate  the 
arrangement  if  a  newspaper  chooses 
to  distribute  another  syndicated 
magazine.  We  have  discussed  this 
policy  over  the  years  with  many 
publishers  and  we  think  it  fair  to  say, 
each  one  fully  understood  and  appre¬ 
ciated  our  problem  and  was  sym¬ 
pathetic  to  the  contractual  steps  we 
took  to  meet  it.” 

Long  Beach  Press-Telegram 
publisher  Daniel  H.  Ridder  said  his 
newspaper  considered  carrying  USA 
Weekend  on  Fridays  but  decided 
against  it  after  conferring  with 
Parade. 

“Parade  felt  it  would  have  hurt 
their  sales,”  Ridder  said,  adding  that 
the  magazine  told  him  it  would  “have 
to  give  us  notice”  if  the  newspaper 
had  taken  USA  Weekend. 

“We  felt  in  view  of  that,  it  wasn't 
worthwhile.  We  didn’t  want  to  do 
something  that  would  hurt  Parade  and 
we  did  not  want  to  hurt  us,”  Ridder 
said. 

David  Threshie,  publisher  of  the 
Orange  County  Register,  said  USA 
Weekend  had  approached  his  news¬ 
paper  about  Friday  distribution. 

“Our  conclusion  was  to  stay  with 
Parade,”  he  said.  “Parade  pointed 
out  the  contract  which  provides  their 
right  to  do  this  [terminate].  It’s  a  com¬ 
petitive  thing  between  the  two  of 
them.” 

But  Threshie  said  his  decision  to 
remain  with  Parade  “was  based  on 
other  factors”  than  whether  or  not 
Parade  would  have  exercised  its  ter¬ 
mination  rights. 

At  the  Daily  News  of  Los  Angeles, 
publisher  Byron  Campbell  said  he  is 
still  considering  whether  to  take  USA 
Weekend  on  Fridays  though  it  could 
mean  losing  Parade. 

“They  [Parade]  have  threatened  to 
cancel  if  we  pick  up  USA  Weekend,” 
he  stated. 

The  Copley  Press  has  three  news¬ 
papers  in  the  Los  Angeles  area:  the 
six  days-a-week  Santa  Monica  Out¬ 
look  and  News-Pilot  in  San  Pedro  and 


the  seven-day  Torrance  Daily  Breeze. 
The  Outlook  has  carried  USA 
Weekend,  formerly  Family  Weekly, 
on  Saturdays  for  years,  while  the 
Daily  Breeze  has  carried  Parade  and 
circulates  on  Sundays  in  all  three 
newspapers’  areas. 

Publisher  Bertram  Winrow  said 
USA  Weekend  approached  him  about 
Fridays  but  “1  chose  not  to.”  He 
added  that  Parade  has  not  told  him  it 
would  cancel  the  Breeze’s  contract  if 
the  Outlook  continued  to  carry  USA 
Weekend  on  Saturdays. 

“We’re  going  to  continue  to  carry 
Parade  on  Sunday  and  continue  to 
carry  USA  Weekend  in  the  Outlook 
on  Saturday,”  Winrow  said. 

The  Californian  decided  to  add 


Condom  ads 

(Continued  from  page  34) 

responsibility  and  morality. 

“Even  the  words  of  the  Surgeon 
General  are  twisted  as  proof  that  con¬ 
doms  are  the  answer  to  the  AIDS 
nightmare.  We  have  ail  heard  that  the 
Surgeon  General  recommended  their 
use.  But  few  may  know  that,  at  the 
same  time.  Dr.  Koop  recognized  the 
dangers  and  soundly  denounced  fla¬ 
grant,  indiscriminate  sexual  prac¬ 
tices.” 

The  next  two  paragraphs  of  Loeb’s 
editorial  continued  in  bold  print. 

“Unlike  some  other  publications 
and  radio  and  tv  stations,  the  Union 
Leader  and  New  Hampshire  Sunday 
News  will  not  knowingly  carry  adver¬ 
tisements  for  this  false  answer  to  the 
AIDS  epidemic. 

“By  refusing  such  advertising,  we 
may  lose  revenue,  but  we  think  we  are 
best  serving  our  readers  and  their 
families.  To  advertise  condoms  under 
these  circumstances  would  at  best 
condone  and  at  worst  promote 
unhealthy  and  immoral  practices,” 
the  editorial  read. 

On  the  West  Coast,  San  Francisco 
Newspaper  Agency  assistant  adver¬ 
tising  director  Ray  McManus  said  the 
two  newspapers  represented  by  his 
company  —  the  San  Francisco 
Chronicle  and  the  San  Francisco 
Examiner  —  have  been  accepting 
condom  advertising  for  the  past  eight 
years  “as  long  as  it’s  in  good  taste  and 
meets  our  standards.” 

In  addition,  it  is  generally  believed 
that  the  Chronicle-owned  KRON-tv 
was  the  first  television  station  to 
agree  to  air  condom  commercials. 
Since  the  mid-January  announce¬ 
ment,  a  number  of  other  stations  have 
followed  suit. 


USA  Weekend  in  a  “marketing  move 
to  stimulate  weekend  activity,”  said 
Stanners,  remarking  that  Friday  cir¬ 
culation  was  up  about  300  copies. 

“We’re  happy  with  Parade,”  Stan¬ 
ners  continued.  “I  don’t  see  a  com¬ 
petitive  aspect.  We’re  not  putting 
them  against  each  other.  We’re  put¬ 
ting  them  in  two  different  arenas.” 

If  Parade  does  go  ahead  and  cancel 
in  November,  the  Californian  will 
probably  move  USA  Weekend  to 
Sundays,  Stanners  said. 

“We  will  tell  our  readers  why  the 
change  was  made  —  it  was  Parade’s 
decision.” 

Stanners  added  that  he  has  not 
ruled  out  the  option  that  he  “could 
also  cancel  USA  Weekend  and  come 
back  to  Parade.” 


When  the  first  condom  ad  ran  in  the 
newspapers  there  eight  years  ago, 
McManus  said,  he  does  not  recall  any 
complications  or  reader  complaints. 
The  papers,  however,  have  had 
inquiries  but  no  orders  for  such  ads 
since. 

McManus  said  SFNA  does  not 
require  that  the  ads  emphasize  only 
health  benefits. 

John  T.  Condon,  senior  vice  presi¬ 
dent/retail  advertising  sales  for 
Knight-Ridder  Newspaper  Sales  Inc. , 
said  the  decision  whether  to  accept 
the  ads  is  left  to  the  group’s  individual 
newspapers. 

He  added,  however,  that  it  seemed 
to  him  if  the  papers  feel  comfortable 
running  articles  on  the  subject  he  sees 
no  reason  why  they  should  not  feel 
comfortable  running  the  ads. 

$300,000  in  grants 

Reader’s  Digest  Foundation  will 
grant  $300,000  over  the  next  three 
years  to  help  pay  travel  and  research 
costs  of  journalism  students  at  49 
schools  across  the  United  States. 

The  program  enables  students  to 
cover  stories  that  otherwise  would 
not  be  reported  because  of  costs  of 
research  and  travel. 

Reader’s  Digest  Foundation  grants 
to  college  journalism  schools  and 
departments  range  from  $1,000  to 
$2,000.  The  money  is  shared  among 
students,  usually  in  $100  increments. 

Under  the  guidelines  of  the  pro¬ 
gram,  which  was  formalized  for  the 
current  academic  year,  a  student 
proposes  an  idea  for  a  story  that 
requires  travel  or  research.  Once 
approved  by  the  school,  a  voucher  is 
signed.  Funds  may  not  be  used  by 
faculty  members  or  students  planning 
to  attend  conferences,  seminars,  con¬ 
ventions  or  meetings. 
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Subscriber  lists 

(Continued  from  page  9) 


stantially  different  from  the  ‘shopper’ 
type  paper  which  is  distributed  free  of 
charge.  Advertisers  are  willing  to  pay 
more  to  place  advertisements  in 
newspapers  with  paid  subscription 
lists  than  in  shoppers  because  readers 
are  more  likely  to  read  newspapers 
for  which  they  have  paid  .  .  . 

“One  of  Donrey’s  experts  testified 
that  the  value  of  the  subscription  list 
is  related  to  this  revenue 
enhancement  —  it  is  the  present 
value  of  the  difference  in  advertising 
revenue  generated  by  the  subscrip¬ 
tion  list  compared  to  the  revenues  of 
an  equivalent  paper  without  a  sub¬ 
scription  list.  The  value  was  thus 
characterized  as  being  separate  and 
apart  from  goodwill.” 

The  panel  said  a  previous  decision 
relied  upon  by  the  government  as  a 
precedent  “does  not  entitle  the  gov¬ 
ernment  to  judgment  as  a  matter  of 


Public  business 

(Continued  from  page  16) 


meetings.  When  there  is  a  closed 
meeting  law,  they  will  seek  ways  for 
minimum  compliance.  That’s  how 
business  functions.” 

To  battle  this  kind  of  thinking, 
reporters  should  enlist  the  support  of 
executives  of  the  “highest  horse¬ 
power”  on  their  papers,  Francke 
advised. 

He  further  suggested  that  serious 
violations  of  the  public  meeting  act 
should  be  “an  integral  part  of  your 
coverage  of  the  meeting.  The  public 
must  be  made  aware  that  the  law  is 
violated.  It  is  unaware  that  it  can  sue 
an  agency”  when  the  law  is  flouted. 

The  lawyer  urged  reporters  cover¬ 
ing  meetings  to  become  so  knowl¬ 
edgeable  about  open  meeting  laws 
that  officials  look  to  them  for  answers 
to  what  they  can  and  cannot  do. 

In  an  interview,  Sanford  acknowl¬ 
edged  that  California  is  seen  as  one  of 
the  major  problem  states  in  violations 
of  open  meeting  laws.  He  expressed 
concern  that  because  California  is  a 
trend-setting  state,  diminishing 
access  to  public  meetings  could 
spread  to  other  states. 

He  listed  Kentucky,  Tennessee, 
Wisconsin  and  Arkansas  as  states 
which  already  have  reputations  for 
excessive  numbers  of  secret  sessions 
by  public  bodies. 

Epstein  named  Florida  as  having 
the  best  compliance  with  its  “sun¬ 
shine”  act. 


law,  nor  does  it  compel  us  to  conclude 
that  the  instant  subscription  list  is 
nondepreciable  goodwill.” 

“We  also  observe,”  the  judges 
concluded,  “that  the  government 
took  the  position  before  and  at  trial 
that  the  issues  of  whether  Donrey’s 
subscription  lists  had  an  ascertainable 
value  separate  and  apart  from  good¬ 
will  and  a  limited  useful  life  were  mat¬ 
ters  of  fact  to  be  determined  by  the 
jury.  Only  after  the  jury  resolved 
these  issues  in  a  way  unfavorable  to 
the  government  did  it  assert  that  these 
lists  were  nondepreciable  goodwill  as 
a  matter  of  law.” 

The  dissent  by  Gibson  quoted 
excerpts  from  other  “goodwill”  deci¬ 
sions  by  other  courts  of  appeal: 

“Goodwill  is  acquired  by  the  pur¬ 
chaser  of  a  going  concern  where  the 
transfer  enables  the  purchaser  to  step 
into  the  shoes  of  the  seller 
.  .  .  Goodwill  is  transferred 
where  the  buyer  continues  the  seller’s 
business  uninterrupted,  using  pri¬ 
marily  the  seller’s  employees,  and 
utilizing  the  seller’s  name  ...  It  is 
immaterial  that  the  agreement  did  not 
use  the  term  ‘goodwill’  for  the  use  of 
these  words  is,  of  course,  not  neces¬ 
sary  if  in  fact  what  is  transferred  does 
give  to  the  purchaser  everything  that 
can  effectively  aid  him  to  step  into  the 
shoes  of  the  seller.” 

Under  those  standards,  the  dissent 
said,  the  Donrey  subscription  list  at 
issue  represented  nondepreciable 
goodwill. ^ 

“The  facts  here  are  not  in  con¬ 
troversy,”  he  said,  “and  require  the 
conclusion,  as  a  matter  of  law,  that 


Letters 

(Continued  from  page  7) 


chore.  There  are  endless  disputes. 
Big  Brother  settles  them  all.  He  says, 
“Be  fair  and  you  have  no  problem 
but,  if  there  is  an  argument,  1  will 
decide.” 

Suppose  several  repliers  demand 
space.  Who  decides  whether  a  reply 
is  really  warranted?  Who  makes  the 
rules?  How  do  you  dare  ignore  idiotic 
demands?  Must  you  yield  to  the  pub¬ 
licity  hunters  who  will  demand  space 
for  anything?  What  about  those  who 
insist  on  replying  to  the  reply  which 
annoyed  them?  What  is  the  punish¬ 
ment  for  refusing?  Do  the  bureaucrats 
close  or  fine  the  paper  ? 

It  all  starts  out  so  easily,  in  the 
name  of  fairness.  A  little  infringement 
here,  a  little  there.  And  the  First 
Amendment  dies  a  little. 

Howard  S.  Williams 
Santa  Ana,  Calif. 


goodwill  includes  the  subscription  list. 
We  must  apply  the  law  to  the  undis¬ 
puted  facts.  The  expert’s  opinion  can¬ 
not  change  the  tax  law.  Thus,  the 
district  court  should  have  granted 
judgment  in  favor  of  the  government. 
Accordingly,  I  would  reverse  and 
enter  judgment  for  the  government.” 


Anti-drug 

(Continued  from  page  36) 


explaining  our  purpose,”  O’Reilly 
said.  “We  developed  a  Spanish  ver¬ 
sion  of  both  the  child  and  adult  ques¬ 
tionnaires.  For  the  inner-city  sample, 
we  had  to  find  urban  interview  loca¬ 
tions  where  we  could  find  the  kids  you 
normally  wouldn’t  see  in  a  mall.” 

The  Rochester,  N.Y.,  research 
firm  of  Gordon  S.  Black  Associates 
was  chosen  to  conduct  the  study,  and 
the  company  is  voluntarily  contribut¬ 
ing  its  own  overhead  and  margin  to 
the  project.  Field  interviews  are  being 
conducted  for  no  charge  by  the  Mar¬ 
keting  Research  Association  and 
Independent  Field  Services.  On-cam- 
pus  interviews  are  also  being  con¬ 
ducted  by  volunteers. 


Shop  talk 


(Continued  from  page  64) 


elixir  that  makes  for  healthy  govern¬ 
ment,  then  let  me  state  the  obvious 
corollary:  an  “open,  accessible 
press”  is  what  keeps  the  news  media 
strong  and  vital. 

The  principle  is  the  same  in  both 
cases.  The  more  that  the  workings  of 
power  —  governmental  power  or 
media  power  —  are  exposed  to 
public  scrutiny,  the  better  off  we  all 
are. 

The  First  Amendment  will  be  the 
stronger  for  it,  and  there  will  be 
greater  reason  for  us  to  be  confident 
that  our  free  press  will  be  a  responsi¬ 
ble  press. 


Judge  advises 

(Continued  from  page  22) 

given  a  “unique  freedom,”  the  jurist 
contended  that  the  press  owes  the 
people  something  in  return:  “That 
duty  is  served  by  such  characteristics 
as  objectivity,  timeliness,  thorough¬ 
ness  of  coverage,  fearlessness  and 
independence.  Without 
these  .  .  .  you  jeopardize  and 
cheapen  the  freedom  you  possess.” 
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SYNDICATES 


Thoughts  from  a  foreign  correspondent 

Columnist  Georgie  Anne  Geyer  discusses  her  28-year  career  as  well 
as  the  advantages  and  disadvantages  of  being  a  female  journalist 


By  Don  Sarvey 

She  broke  into  newspapering  via 
the  society  desk,  which  at  the  time 
“was  the  only  place  they  would  hire 
women,"  and  she  became  a  foreign 
correspondent  when  “the  idea  of  a 
woman  going  overseas  was  unthink¬ 
able." 

But  syndicated  columnist  Georgie 
Anne  Geyer  was  following  what  she 
loved,  and  that  made  all  the  differ¬ 
ence.  It's  advice  she  still  gives  to 
aspiring  journalists.  “Don’t  ask  what 
people  need  to  have  done,"  she  says. 
“Do  what  you  love  and  care  about." 

What  Geyer  loved  and  cared  about 
were  other  cultures,  language,  and 
history.  The  columnist  wanted  to  be 
one  of  those  people  she  describes  as 
“couriers  between  cultures.” 

Geyer  was  talented  and  lucky 
enough  to  carry  it  off.  She  was  the 
Latin  American  correspondent  for 
the  Chicofio  Daily  News  from  1964  to 
1967  and  then  its  roving  foreign  cor¬ 
respondent  and  columnist  until  1975. 
Geyer  subsequently  wrote  a  foreign 
affairs  column  for  the  Los  Angeles 
Times  Syndicate  from  1975  to  1980, 
when  she  switched  to  Universal  Press 
Syndicate,  her  present  distributor. 
She  is  currently  at  work  on  a  biogra¬ 
phy  of  Fidel  Castro. 

Though  an  ardent  feminist  —  she 
was  among  the  participants  in  last 
fall's  International  Women's  Media 
Conference  in  Washington  —  Geyer 
speaks  warmly  and  somewhat  wist¬ 
fully  of  her  early  years  when  she  was 
one  of  the  few  females  in  a  male-filled 
newsroom. 

In  an  interview  during  a  visit  to  the 
Harrisburg  campus  of  Pennsylvania 
State  University,  Geyer  recalled  that 
she  was  relegated  to  society  news  at 
the  start  of  her  career  in  1 959  because 
the  city  desk  of  the  Chicago  Daily 
News  had  a  quota  on  women. 

The  city  desk  allowed  only  two 
slots  for  women  —  one  covering  edu¬ 
cation  and  one  writing  “sob  stories 
about  children  and  dogs,”  Geyer 
said.  Both  were  filled  when  she 


(Don  Sarvey  is  a  free-lance  writer  and 
editor  based  in  Harrisburg,  Pennsylva¬ 
nia.) 


walked  in  with  a  degree  from  North¬ 
western  University  and  experience  as 
a  Rhodes  scholar  in  Vienna. 

When  Geyer  finally  became  a  gen¬ 
eral  assignment  reporter,  she  said  the 
men  saw  her  as  “not  very  threaten¬ 
ing"  and  treated  her  “sort  of  like  a 
mascot.” 

Even  so,  Geyer  remembered  that 
she  felt  a  sense  of  genuine  cama¬ 
raderie.  The  5 1 -year-old  columnist 
said  newspapering  was  fun  then  — 
more  so  than  now  —  and  that  she  felt 
herself  part  of  a  band  of  people 
“doing  a  great  task  together.”  Also, 
Geyer  said  there  were  no  yuppie 
“careerists"  or  “adversarial  nuts”  — 
two  categories  of  present-day  jour¬ 
nalists  she  holds  in  low  regard. 

Geyer  speculated  that  although 
there  were  fewer  opportunities  for 
women  in  those  days,  it  might  in  fact 
have  been  easier  for  those  women 
who  sought  these  opportunities  out. 
Today,  she  said,  there  are  “so  many 
women  who  are  so  good"  that  it's 
harder  to  break  in. 

In  her  autobiography,  Buyinfi  the 
Night  Flight,  Geyer  wrote  that  she 
didn't  want  to  become  a  “clone"  of 
male  journalists.  To  do  so,  she  noted 
in  the  book,  “would  have  been  not 
only  to  deny  my  own  female  identity, 
but  to  lose  values  that  should  be 
incorporated  into  this  and  every 
craft.” 

Acknowledging  that  not  all  women 
would  agree  that  there  are  particular 


female  “values,"  Geyer  said  it  was 
her  belief  that  women  come  to  jour¬ 
nalism  with  an  affinity  for  under¬ 
standing  certain  kinds  of  issues  — 
including  overpopulation  and  the 
exhaustion  of  resources.  She  added 
that  women  “don't  come  in  as  part  of 
the  power  structure,”  so  their  minds 
are  “freer”  to  grasp  the  world  as  it 
really  is.  Geyer  said  women  aren't 
“socialized  into”  getting,  holding, 
and  organizing  power. 

Geyer  also  believes  women  listen 
better  during  interviews  and  are  not 
as  confrontational,  so  they're  likely  to 
learn  more. 

Geyer’s  dislike  of  adversarial  jour¬ 
nalists  is  connected  to  her  impression 
that  there  is  a  loss  of  personal  integ¬ 
rity  in  American  life  today. 

The  award-winning  columnist  con¬ 
siders  adversarial  journalism  a 
“major  sickness.”  Geyer  stated  that 
taking  an  “oppositionist”  stance  in 
the  reporting  of  stories  is  overdone 
and  often  employed  “at  the  service  of 
personal  ambition.”  She  said  a 
reporter  who  recently  interviewed 
her  for  a  story  on  syndicated  colum¬ 
nists  seemed  primarily  interested  in 
getting  her  into  an  argument  over  the 
exact  pumber  of  papers  she  had. 

Geyer  also  doesn't  have  much  use 
for  those  the  columnist  dubs  yuppie 
careerists  —  journalists  who  coldly 
calculate  their  careers  in  advance  and 
don’t  really  enjoy  what  they're  doing. 
She  stated  that  she  is  “appalled”  by 
people  who  “have  their  lives  all 
planned  out  —  as  if  you  can  plan  your 
life!” 


New  locale  for 

Johnny  Hart  will  be  bringing  his 
“B.C.”  comic  to  the  new  Creators 
Syndicate,  E&P  learned  close  to  press 
time. 

The  29-year-old  strip,  which 
appears  in  over  1.100  newspapers,  is 
the  second  major  feature  to  come  to 
CS  from  News  America  Syndicate 
since  NAS  was  sold  to  the  Hearst 
Corporation  February  1 1 .  Ann  Lan¬ 
ders’  column  was  the  other. 

More  details  will  appear  in  next 
week’s  issue. 
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California  syndication  conference 


A  March  28  Cartoon  Art  Museum 
conference  will  focus  on  “How  to 
Become  Syndicated,”  but  the  sched¬ 
uled  appearance  of  certain  panelists 
indicates  that  recent  major  events  in 
the  feature-distributing  industry 
could  also  be  discussed. 

These  events,  of  course,  include 
the  sale  of  News  America  Syndicate 
to  the  Hearst  Corporation  and  King 
Features  Syndicate,  the  formation  of 
Creators  Syndicate,  and  Ann  Lan¬ 
ders’  switch  from  NAS  to  CS. 

Scheduled  panelists  at  the  confer¬ 
ence  —  which  will  run  from  10  a.m.  to 
6  p.m.  in  the  University  of  California/ 
Berkeley’s  Dwinelle  Hall  —  include 
CS  president/chief  executive  officer 


Richard  S.  Newcombe,  CS  vice  presi¬ 
dent/general  manager  Doris  Richetti 
Nolan,  King  vice  president/creative 
director  Dennis  R.  Allen,  King  com¬ 
ics  editor  Bill  Yates,  and  program 
chairman  Lew  Little,  who  is  presi¬ 
dent  of  Lew  Little  Enterprises  and  a 
former  NAS  and  King  executive. 

Also  speaking  will  be  well-known 
comic  cartoonists  such  as  “Peanuts” 
creator  Charles  M.  Schulz  of  United 
Feature  Syndicate,  “The  Wizard  of 
Id”  artist  Brant  Parker  of  NAS, 
“Momma”  and  “Miss  Peach”  crea¬ 
tor  Mell  Lazarus  of  NAS,  and  “Frank 
and  Ernest”  creator  Bob  Thaves  of 
Newspaper  Enterprise  Association. 

Others  among  the  approximately  30 


United  to  offer  daily 
color  ‘Peanuts’  strip 

United  Feature  Syndicate  will  be 
offering  “Peanuts”  in  color  seven 
days  a  week  beginning  April  20. 

Charles  M.  Schulz’s  strip,  which 
started  in  1950,  is  the  most  widely 
syndicated  comic  in  the  world  with 
over  2,000  papers. 

In  another  hue-related  matter,  the 
El  Paso  (Tex.)  Herald-Post 
announced  that  it  will  be  regularly 
publishing  editorial  cartoons  in  color. 


scheduled  panelists  include  editorial 
cartoonists  Steve  Kelley  of  the  San 
Diego  Union  and  Copley  News  Service 
and  Jeff  Danziger  of  the  Christian 
Science  Monitor,  television  colum¬ 
nist  Bob  Wisehart  of  the  Sacramento 
Bee  and  Newhouse  News  Service,  col¬ 
umnist  Warren  Hinkle  of  the  San 
Francisco  Examiner,  “Challenger” 
puzzle  creator  Linus  Maurer  of  Sun 
Features,  and  travel  writers  Loreen 
Arbus  and  Norm  Chandler  Fox  of 
Copley. 

Also;  Universal  Press  Syndicate 
vice  president/editorial  director  Lee 
Salem,  United  Media  vice  president/ 

(Continued  on  page  52) 
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RICK'S  THE  TRICK  FOR  READERSHIP 


World  Newspaper  Readership  Day  is  about  the  only  event 
that  isn't  in  "Chase's  Annual  Events."  Or  in  Rick  Geary's 
Excursions,  a  two-column  comic  panel. 

Every  holiday  Geary  draws  from  Chase's  is  authentic.  And 
odd  as  some  may  seem,  they  are  real  holidays  celebrated 
around  the  world,  like  Trivia  Day  on  January  4  and  World 
Championship  Crab  Races  every  year  on  February  15. 

You  can  take  your  readers  holiday  hopping  weekly,  every 


other  week  or  once  a  month  in  your  lifestyle  or  inside 
pages.  And  you  can  take  your  pick  of  the  four  packages 
Excursions  appears  \r\-Comics,  Variety,  Weekly  Feature 
Service  or  Fillers. 

Call  toll-free  80(M45-4555*  for  a  free  sample  of 
Excursions  by  the  artist  who's  been  drawing  readers  to 
National  Lampoon.  It's  one  cartoon  that  will  give  you 
plenty  to  celebrate  ail  year  through. 


P.O.  Box  190  •  San  Diego,  CA  92112-0190 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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sales  manager  Brad  Bushell,  Copley 
marketing  director/editorial  manager 
Nanette  Wiser,  Los  Angeles  Times 
Syndicate  comics  editor  David  Seid- 
man,  former  NAS  director  of  feature 
development  Jack  Prahl,  Tribune 
Media  Services  Western  sales  rep¬ 
resentative  Patricia  Weber,  and 
Pacific  News  Service  executive  editor 
Sandy  Close. 

Also:  San  Francisco  Chronicle  fea¬ 
ture  and  Sunday  editor  (and  Ameri¬ 
can  Association  of  Sunday  and  Fea¬ 
ture  Editors  president)  Rosalie  Muller 
Wright,  Los  Angeles  Daily  News  edi¬ 
tor  Tim  Kelly,  Bee  executive  editor 
Gregory  Favre,  and  Palo  Alto  (Calif.) 
Peninsula  Times  Tribune  executive 
news  editor  Bill  Harke. 

Also:  Greater  Buffalo  Press  editor 
Mary  Lou  Vogt,  licensing  and  literary 
agent  Toni  Mendez  of  New  York 
City,  and  copyright  attorney  Robert 
Freitas,  among  others. 

Five  specific  panels  at  the  gathering 
will  discuss  what  makes  a  syndicate 
“tick,”  the  kinds  of  features  newspa¬ 
per  editors  want,  case  histories  of 
successful  features,  establishing  a 
feature,  and  licensing. 

The  Cartoon  Art  Museum  —  which 
modeled  the  upcoming  gathering  on 
last  fall's  Newspaper  Features  Coun¬ 
cil  conference  of  the  same  name  (see 
E&P,  November  22  and  29)  —  is 
based  at  Suite  205,  I  Sutter  St.,  San 
Francisco,  Calif.  94104,  415-397- 
3716.  Director  of  the  March  28  event 
is  Barry  Gantt. 

— David  Astor 


Many  entries  for  S-T 

The  Chicago  Sun-Times  received 
over  8(K)  entries  as  of  last  weekend  to 
its  contest  to  find  a  replacement  for 
Ann  Landers  (see  E&P,  March  7). 


SYNDICATION 
ASSOCIATES,  INC. 

provides 
FREE,  PROVEN 
REVENUE-GENERATING 
NEWSB\PER  FEATURES 

P.O.  Box  1000 
Bixby,OK  74008-1000 
(918)  366-6532 


LBixby,OK  74008-1000  M 

(918)  366-6532  I 
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‘Wealth’  column  to  be  introduced 


A  thrice-weekly  personal  finance 
and  investment  column  called  “To 
Your  Wealth”  is  being  introduced 
April  1  by  McNaught  Syndicate. 

The  feature  will  provide  ideas  from 
investment  advisers,  analysis  and 
commentary,  and  a  graphic  “score- 
board”  comparing  40  different  invest¬ 
ment  categories  over  various  time 
periods. 

“MoneyScore”  will  be  available  to 
papers  camera-ready  each  week.  An 
expanded  “MoneyScore”  will  rank 
the  top  100  performers  every  six 
months,  and  an  annual  “Money- 
Score”  will  recap  the  year’s  invest¬ 
ment  rankings  as  a  whole. 

The  writer  of  “To  Your  Wealth”  is 
Daniel  M.  Kehrer,  who  is  editor-in- 
chief  of  Fact,  “the  money  manage¬ 
ment  magazine.”  He  has  also  written 
for  the  Washington  Post,  New  York 


Daniel  M.  Kehrer 

Times,  Los  Angeles  Times,  Chicago 
Tribune,  N  ewsday  ,  Parade, 
McCall’s,  and  the  old  Washington 
Star. 

And  Kehrer  —  who  was  founder 
and  bureau  chief  of  the  Washington 
Financial  News  Bureau  —  has 
authored  four  books- 


Classic  offering  fiv 

Five  500-  to  600-word  weekly  col¬ 
umns  have  been  introduced  by  Classic 
NewsFeatures. 

They  include  “Consuming  Televi¬ 
sion,”  which  analyzes  the  business 
and  new  technologies  of  tv  and  their 
effect  on  viewers;  “Computer  Ease,” 
which  is  designed  to  help  personal 
computer  users  “get  the  most  out  of’ 
their  machines;  “Olympic  Watch,” 

e  weekly  columns 

which  focuses  on  various  Olympic 
sports  in  preparation  for  next  year’s 
Games;  “In  My  Travels,”  which 
“helps  save  travelers  time,  money, 
and  aggravation”;  and  “Dave’s  Eye 
View,”  which  offers  a  “lighthearted 
look  at  life’s  everyday  experiences.” 

Classic  is  based  at  33  Pole  Plain 
Rd.,  Sharon,  Mass.  02067.  Its  presi¬ 
dent  is  Marty  Bauman. 

‘Meyers’  package  1 

“The  Meyers  Report,”  in  response 
to  requests  from  business  editors,  has 
added  24  weekly  graphics  on  curren¬ 
cies  and  commodities. 

The  four  subjects  covered  in  the 
new  graphics  are  agricultural  com- 

)as  more  graphics 

modities  (produce  and  livestock),  for¬ 
eign  exchange  rates,  industrial  metals 
rates,  and  crude  oil  prices. 

United  Feature  Syndicate  distrib¬ 
utes  “The  Meyers  Report,”  which 
offers  1 25  business  graphics  a  week  as 
well  as  text. 

Copley  is  distributi 

A  weekly  sewing  column  with  art  is 
being  offered  by  Copley  News  Service. 

“Stitching  Witchery”  is  by  Made¬ 
line  Guyon,  who  was  formerly  craft 

ng  sewing  feature 

and  sewing  editor  at  Seventeen  maga¬ 
zine.  She  is  a  contributor  to  Made¬ 
moiselle,  Redhook,  and  Woman’s 
Day. 

Kraft’s  papers  are  given  to  university 

The  papers  of  Joseph  Kraft  have  I  the  late  political  columnist’s  alma 
been  given  to  Columbia  University,  |  (Continued  on  next  page) 

52 


EDITOR  &  PUBLISHER  for  March  14,  1987 


daily  information  on  S.E.C.  filings 


LATS  is  offering 

The  Los  Angeles  Times  Syndicate 
(LATS)  has  started  the  Federal 
Agency  News  Service,  and  the  first 
FANS  offering  is  the  daily  “S.E.C. 
File.” 

This  feature  provides  a  same-day 
summary  of  every  merger  and 
acquisition  filing  with  the  Securities 
and  Exchange  Commission. 

Reports  on  the  filings  —  frequently 
the  first  alert  to  major  breaking 
merger  and  acquisition  news,  signal¬ 
ing  potential  changes  in  the  value  of 
corporate  stock  —  are  prepared  by 
the  Washington,  D.C. -based  Charles 
E.  Simon  &  Company,  a  specialist  in 
business  “watch”  and  information 
research.  Simon’s  analysts  extract 
key  material  from  documents  that 
often  run  more  than  100  pages. 

The  daily  three-part  feature 


(Continued  from  previous  page) 
mater. 

Among  the  9,600  items  are  letters 
from  Joseph  Alsop,  Warren  Burger, 
Gerald  Ford,  Hubert  Humphrey, 
Edward  Kennedy,  George  McGov¬ 
ern,  Arthur  Schlesinger  Jr.,  and  Cas¬ 
par  Weinberger. 

A  fellowship  in  memory  of  Kraft 
was  established  last  year  at  Colum¬ 
bia’s  School  of  International  and 
Public  Affairs. 

At  the  time  of  his  death  in  January 
1986,  the  61-year-old  Kraft’s  column 
appeared  in  about  200  papers  via  the 
Los  Angeles  Times  Syndicate. 

In  another  donation,  a  collection  of 
the  work  of  late  illustrator  and  “Scor- 
chy  Smith”  cartoonist  Noel  Sickles 
has  been  given  to  the  Library  for 
Communication  and  Graphic  Arts  at 
Ohio  State  University. 

Two  reader  surveys 

Three  syndicated  creators  were 
among  the  winners  of  the  Washington 
Journalism  Review's  third  annual 
Readers’  Poll,  which  was  conducted 
by  the  Gallup  Organization. 

Pat  Oliphant  of  Universal  Press  Syn¬ 
dicate  and  Jeff  MacNelly  of  the  Chi¬ 
cago  Tribune  and  Tribune  Media  Ser¬ 
vices  came  out  on  top  in  the  “best 
editorial  cartoonist”  category,  and 
Mike  Royko  of  the  Tribune  and  TMS 
was  named  “best  newspaper  colum¬ 
nist.” 

In  another  survey,  readers  of  the 
Willoughby  (Ohio)  News-Herald 
recently  chose  “Hi  and  Lois”  by 
Mort  Walker  and  Dik  Browne  of  King 
Features  Syndicate  as  the  most  fre- 
(Continued  on  page  54) 


includes  a  news  brief  on  each  m-and-a 
document  filed  with  the  S.E.C.  (about 
40  or  50  a  day)  in  categories  such  as 
transactions  involving  at  least  5% 
ownership;  an  index  recapping  the 
day’s  filings,  including  the  names  and 
locations  of  the  companies  involved; 
and  short  news  items  on  any  disci¬ 
plinary  or  administrative  actions  by 
the  S.E.C.  (usually  one  or  two  a  day). 

“S.E.C.  File”  information,  noted 
LATS  director  of  Eastern  operations 


Alan  Shearer,  can  give  newspaper 
editors  leads  to  do  local  stories  of 
their  own. 

The  approximately  20  initial  sub¬ 
scribers  to  the  service  include  the 
Boston  Herald,  Dallas  Times  Herald, 
Hartford  (Conn.)  Courant,  Kansas 
City  Star,  Los  Angeles  Times,  News- 
day,  Philadelphia  Daily  News,  Provi¬ 
dence  (R.l.)  Journal,  Oklahoma  City 
Daily  Oklahoman,  and  Washington 
Post. 


Teach  and  Entertain  Kids  With 
A  Bright  New  Sunday  Activities  Page! 

cJilMQS  fot  filSis 

by  Bob  Weber,  Jr. 

A  weekly  feature  with  a  charming , 
cast  of  regular  cartoon 
characters  who  attract  kids! 


Comics  for  Kids 

involves  youngsters: 

•  Reading 

•  Math 

•  Problem  solving 

•  Pet  care 

•  Safety 

•  First  aid 

•  Drawing 

•  Magic 

•  And  more! 


Comics  for  Kids 
Converts  To  Your 
Editorial  Needs! 


Call  your  local  King  Features  Representative  or  Lawrence  T.  Olsen, 
Vice  President,  Marketing  and  Sales,  for  samples  and  rates. 

toll  free:  1-800-223-7383  or  collect:  212-682-5600 


c  1987  King  Features  Syndicate.  Irx:. 
Printed  in  U.S.A. 


THE  INDUSTRY'S  CREATIVE  RESOURCE 

235  East  45th  Street.  New  York.  N  Y  10017 
A  Division  of  The  Hearst  Corporation 
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quently  perused  comic. 

Rounding  out  the  top  five  were 
“Beetle  Bailey”  by  Walker  of  King, 
“Marmaduke”  by  Brad  Anderson  of 
United  Feature  Syndicate,  “Hagar  the 
Horrible”  by  Browne  of  King,  and 
“The  Lockhorns”  by  Bill  Hoest  of 
King  tied  with  “The  Family  Circus” 
by  Bil  Keane  of  King. 

Appointments  at  UM 

Several  managerial  changes  have 
been  made  at  United  Media’s  TV 
Update,  the  weekly  television  maga¬ 
zine  carried  by  over  100  newspapers. 

Dean  Vonetes  has  been  appointed 
vice  president  and  general  manager. 
He  was  formerly  director  of  advertis¬ 
ing. 

Joseph  Wise  has  been  named 
national  accounts  manager.  He  was 
previously  regional  manager  of  affili¬ 
ate  services  for  TV  Update  and  UM’s 
TV  Extra,  and  also  worked  for  USA 
Weekend  and  the  Houston  Chronicle. 

Two  new  division  managers  have 
also  been  appointed.  Jim  Baher,  a 
veteran  of  USA  Weekend  and 
Parade,  will  be  responsible  for  all  TV 
Update  programs  in  the  Midwest  and 
Paul  Winkle  will  handle  the  South¬ 
east. 

And  Dennis  O’Neill,  formerly  a 
UM  group  financial  manager,  has 
been  named  TV  Update  operations 
manager. 

Oscar-related  pieces 

Several  articles  relating  to  the 
Oscars,  which  will  be  awarded  March 
30,  are  being  offered  by  the  New  York 
Times  Syndication  Sales  Corporation. 

Included  are  2,000-word  interviews 
with  Platoon  director  Oliver  Stone, 
Paul  Newman,  and  Kathleen  Turner; 
a  1,500-word  story  about  hearing- 
impaired  performers  such  as  Children 
of  a  Lesser  God  actress  Marlee  Mat- 
lin;  and  a  1,500-word  Oscar  quiz. 

Photos  are  available  with  the  arti¬ 
cles. 

Speaking  of  movie  stars,  NYTSSC 
is  also  offering  five  1,400-word 
excerpts  from  Loretta  Younf>:  An 
Extraordinary  Life  by  Joseph  Morelia 
and  Edward  Z.  Epstein  (Delacorte 
Press). 


Winning  coiumnists 

Newsday  and  Los  Angeles  Times 
Syndicate  columnist  Murray  Kemp- 


Southern  voters 

The  Atlanta  Journal  &  Constitu¬ 
tion  and  Roper  Organization  will  be 
doing  a  series  of  four  public-opinion 
surveys  to  chart  the  attitudes  of  the 
Southern  voting  bloc  in  the  months 
leading  up  to  the  “Super  Tuesday” 
primaries  on  March  8,  1988. 

“The  impact  of  the  Southern  states 


Bill  Kovach 


ton  was  among  seven  writers  sharing 
a  Grammy  award  for  best  album  liner 
notes.  Their  work  appeared  in  a 
Frank  Sinatra  compilation  package 
called  The  Voice,  the  Columbia 
Years. 

“I  hope  Billy  Idol  voted  for  me,” 
cracked  Kempton,  as  quoted  in 
Newsday. 

Another  EATS  writer,  bridge  col¬ 
umnist  Alfred  Sheinwold,  has  won 
the  1987  Bols  Brilliancy/Golden  Pen 
Award  from  the  International  Bridge 
Press  Association. 


Lots  of  photographs 

Self-syndicated  garden  writer  Wal¬ 
ter  Masson  recently  took  and  devel¬ 
oped  his  10,000th  black-and-white 
photo  for  his  “Down  to  Earth”  col¬ 
umn. 

Masson  —  based  at  45  Plymouth 
Rd.,  Needham,  Mass.  02192  —  began 
his  weekly  feature  in  1971. 

Dixon  on  Letterman 

Astrology  columnist  Jeane  Dixon 
of  Universal  Press  Syndicate  is  sched¬ 
uled  to  appear  on  the  David  Letter- 
man  show  March  25. 


will  be  surveyed 

—  a  region  with  a  similar  history, 
society,  and  behavior  —  will  be  cru¬ 
cial,  not  only  to  the  next  presidential 
election  but  to  the  examination  of  the 
political  legacy  of  the  Reagan  years,” 
stated  Journal  &  Constitution  editor 
Bill  Kovach,  who  is  former  Washing¬ 
ton  bureau  chief  of  the  New  York 
Times. 

Release  dates  for  the  “Southern 
Primary  Poll”  —  which  will  be  dis¬ 
tributed  by  the  New  York  Times  Syn¬ 
dication  Sales  Corporation  —  are 
March  15  and  November  8,  1987,  and 
February  7  and  March  6,  1988. 

Each  SPP  package  will  consist  of  a 
2,000-word  main  story,  500-word 
sidebars,  and  camera-ready  charts 
and  graphs.  The  series  will  be  based 
on  telephone  interviews  with  over 
5,000  potential  Democratic  and 
Republican  voters  in  the  nine  states 
holding  primaries  on  “Super  Tues¬ 
day”  (Alabama,  Florida,  Georgia, 
Kentucky,  Louisiana,  Mississippi, 
North  Carolina,  Tennessee,  and 
Texas)  as  well  as  with  voters  in  three 
other  states  holding  caucuses  that  day 
(Arkansas,  South  Carolina,  and 
Virginia). 


Aspiring  cartoonist  Timmy  Cox,  o  16- 
year-old  Virginian  who  has  spinal 
cancer,  recently  visited  the  New  York 
City  offices  of  Marvel  Comics.  The  trip 
was  paid  for  by  Marvel  and  the  Make- 
A-Wish  Foundation,  which  grants 
wishes  to  youngsters  with  life-threat¬ 
ening  illnesses.  Cox  later  received  a 
phone  call  from  'The  Amazing  Spider- 
Man'  comic  strip  creator  Stan  Lee  of 
King  Features  Syndicate. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


AUTOMOTIVE 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad,  905 
Spray  Ave,,  Mays  Landing,  NJ  08330. 

BUSINESS 

FREE  CLIPSHEET 

ON  BUILDING  INDUSTRY 

Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation’s  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 

CARTOONS 

SMILE  6  days  a  week  with  “Grimsiy"  by 
Harley  Schwadron,  winner  of  the  Char¬ 
les  Schulz  Award.  "Grimsiy”  is  a  topical 
cartoon  panel  with  a  news-related 
focus.  His  work  has  appeared  in  The 
Washington  Post,  The  Wall  Street  Jour¬ 
nal,  National  Lampoon,  Punch  maga¬ 
zine  and  others.  For  samples  contact: 
Extra  Newspaper  Features,  PO  Box 
6118,  Rochester,  MN  55903  (507) 
285-7671. 

GENERAL 

FOOTNOTES-A  weekly  column  making 
modern  history  entertaining.  What 
happened  when:  JFK  was  assassinated, 
the  Beatles  invaded  America,  the 
Japanese  attacked  Pearl  Harbor.  Light 
reading.  600  words.  Reasonable.  Call 
(504)  891-3509  for  details. 

MONEY 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

HEALTH 

"HEALTH  PERSPECTIVES’’-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654, 

"SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982,  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Maclnnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 

E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 
MAKE  HUNDREDS,  Clipping  news- 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


SNOW  BIRDS 

Luxuriate  in  beautiful  Southeast  city 
while  spending  as  much  or  little  time 
desired  on  directing  this  top-drawer,  top 
of  line  4-color  commercial  printshop. 
Control  for  mid-6  figure.  Write  Box 
1831,  Editor  &  Publisher. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
_ (301)  340-9654 _ 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 

_ (904)  234-1117 _ 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Cleanvater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Fournier  Media  Service  Inc. 
Appra  isa  l•Brokerage•Consu  Iti  ng 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


NEWSPAPERS  FOR  SALE 


76  YEAR  OLD  WEEKLY  with  radio 
station  and  job  printing.  Located  in  its 
own  market  near  SE  metro  area.  Profit¬ 
able.  Asking  $750,000-  1.5X  gross. 
Very  nice.  Dick  Briggs,  Box  579  Land¬ 
rum,  SC  29356.  (803)  457-3846. 


MAINE-  coastal  region  semi-weekly  at 
$30,000.  Massachusetts  semi-weekly 
at  $100,000. 


COUNTY  SEAT 

In  Oregon,  steady,  very  profitable,  long 
time  owners,  room  to  grow,  building. 
Gross  $135,000.  Only  $40,000  down. 
Pacific  Newspaper  Assoc. 

PO  Box  4487 
Vancouver,  WA  98662 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


TWO  WEEKLIES,  exclusive  to  county  in 
Texas  coastal  bend.  $950K. 
SOUTHEAST  TEXAS  weekly,  real 
estate,  $210,000.  We  have  others,  free 
list.  ATN,  Inc.,  Bill  or  Ed  Berger,  PO 
Box  161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


SUNBELT  NEWSPAPERS 

GEORGIA  package  of  3  weeklies. 
Asking  $225,000  on  1986  revenues  of 
$181,000.  Reasonable  down  payment, 
debt  assumption,  and  owner  financing 
available  to  qualified  buyers. 

LOUISIANA  paid  circulation  weekly 
with  twice  weekly  shopper  covering 
parish.  Building  and  real  estate 
included.  Asking  $450,000,  with 
$125,000  down  and  owner  financing 
on  the  remainder  available  to  qualified 
buyer. 

Call  or  write  Jim  Hall  Media  Services, 
PO  Box  1088,  Troy,  AL  36081.  (205) 
566-7198. 


PUBLICATIONS  FOR  SALE 

NEWSLETTER  PUBLISHING  and  infor¬ 
mation  services  business  for  sale.  This 
is  great  opportunity  if  you  targeted  Flori¬ 
da  for  your  work  or  in  semi  retirement. 
Two  year  old  business  with  start  up 
headaches  and  heaviest  investment 
behind.  Two  Florida  newsletters  for 
business  executives.  Florida  office  all 
set  up,  ready  (if  you  wish)  to  take  over. 
Priced  right,  terms  if  you  need.  Call 
Mary  Ann  Boerner  (516)  883-9590. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


_ PERSONALS _ 

PARIS  HERALD  STAFFERS:  The  Inter- 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT’s  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you’d  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you'd 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editor  &  Publisher. 


_ INVESTORS _ 

INVESTORS  WANTED-Well  known  eight 
year  old  N.Y.  antiques  newspaper  start¬ 
ing  S.  Florida  edition.  Great  growth  po¬ 
tential.  For  details:  A&C,  Box  303,  Ros- 
lyn,  NY  11576. 


PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 
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INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

Attention  Publishers  and  Circulation 
Executives.  FACT:  in  1986  EVERY 
newspaper  our  company  worked  with, 
showed  an  increase  in  paid  circulation! 
That  makes  four  years  in  a  row  that  all  of 
our  clients  have  gained  in  circulation. 
Not  a  bad  record.  Join  the  list  of 
winners  and  get  in  on  the  increase.  Use; 
Dan  Campbell  and  Associates,  the  tele¬ 
phone  sales  specialists.  Write  or  call, 
you’ll  be  glad  you  did.  3864  Center 
Road,  Brunswick,  OH  44212.  (216) 
225-7440. _ 

BURKE  CIRCULATION  marketing 
services  a  model  for  positive  construc¬ 
tive  performances  by  your  employees 
and  organization.  (516)  588-2735. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 

Toll  Free  1-800  (247)-2338 

EDITORIAL  SERVICES 

GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. _ 

SCORE  A  BEAT  with  “Newsoeaf’-top 
notch  story  tips  for  enterprising  news¬ 
rooms!  Two  pages,  twice  monthly. 
Since  1966.  $3.65  mo.,  quarterly  bill¬ 
ing.  Newsfeatures,  Box  14183,  St. 
Louis,  MO  63178. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  a  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTER  SOFTWARE 

1987  DEPRECIATION  SCHEDULE 
Modified  A.C.R.S.  under  latest  tax 
reform  from  congress.  This  software 
package  includes  all  the  old  deprecia¬ 
tion  schedules  for  assets  acquired 
before  1987.  Simple  installation.  Sche¬ 
dules  are  warranted  for  changes  in 
depreciation  laws  for  5  years.  This  is 
written  to  be  run  on  an  IBM  System/36. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 

_ PLATEMAKING _ 

20  X  24  SST  Nuarc,  $3,250.  Chemco 
Marathon  20  x  24  roll  film  ascro  lights 
$2,000.  (408)  289-1400. 

_ MAILROOM _ 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
convevor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


EQUIPMENT  &  SUPPLIES 

_ MAILROOM _ 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WANTED/Quarter  folding  machine  for 
newspaper  broadsheets,  up  to  24 
pages.  Must  be  rotary'suction  feeder, 
and  fold  using  a  knife  and  fold  rollers. 
Muller  Martini  preferred.  Write  to 
Distribution  Dept.,  PO  Box  1511, 
Wenatchee,  WA.  98801. _ 

MISCELLANEOUS 

CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,500. 
(914)  246-9552. _ 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

2-APS  5's-70  Pica  with  5MB  drives. 
Serial  numbers  193  and  194.  Main¬ 
tained  continuously  under  Autologic 
contract  since  new  in  1979.  Still  in 
operation  and  can  be  seen  running. 
Asking  $45,000  each.  Call  James  P. 
Quinn,  The  Home  News  Publishing  Co., 
123  How  Lane,  New  Brunswick,  NJ 
08903  (201)  246-5642. 

2  Auto  logic  ATS  5 — 100  CRT  photo¬ 
typesetters,  SN27  and  SN271  5  years 
old,  available  6/7/87  upgrade  to  10  MB 
disc,  additional  supply  cassette,  PIO 
on-line  interface,  16(10  bpi  MTU  w/L13 
controller,  auto  media  cutter  and  dark 
room  adapter  kits.  Call  Bob  Paluga, 
First  Chicago  Leasing  Corp.,  (312) 
407-1717. 

2  Harris  model  3300  phototypesetters, 
8  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system,  3 
model  1250,  1  model  1253  Microstor 
processing  systems,  2  Harris  Compue- 
dit  terminals,  1  Compugrahpic  7200. 
Contact  Jim  Huckle,  The  Daily  News, 
(507)  334-1853. 

AM  VARITYPER.  2  comp  set  3510/508 
typesetters,  5  5404  terminals,  process¬ 
or,  large  selection  typefaces.  Gary 
Cantrell,  919  828-7393. 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


_ CONSULTANTS _ 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

OMEGA  ELECTRONICS  Electronic  serv¬ 
ing  and  consultants  in  Press,  Prepress, 
and  Mailroom  equipment.  We  special¬ 
ize  in  TKS  and  Ferag  board  repairs.  We 
can  repair  and  return  most  boards  to 
you  in  3  weeks.  For  more  information 
call  (201)  843-7054  or  write  us  at  161 
W.  Central  Ave.,  Maywood,  NJ  07607. 


WEB  SPECIALIST-press  repair,  reloca¬ 
tion,  erection.  Personnel  training  and 
Start-ups.  Reasonable  rates.  Hank 
Bustos  (301)  521-5178. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MULLER-MARTItil 


TRADE-INS 


M  M  ITM  A492R 

Quarter  Folding 
Machine. 


UULLER'MARTINI  CORP  40  RaDco  Drive 

P0Bo>  3360  Haupoauge  NV  11787 ibi6l  58Z-4343 


ATEX  publishing  system.  2  PDP 
11/34's.  16  terminals,  3  CDC  80  MB 
disk  drives,  soft  typesetters,  typesetter 
interfaces,  132  col  line  printers,  Diablo 
603  printers,  6  A 1000  remote  cpu 
workstations.  Spare  disk  controller, 
mem,  cpu,  XDM  backplanes  etc. 
Contact  Bob  Chaney,  Summer  Institute 
of  Linguistics,  Dallas,  TX  (214) 
298-8000. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  UNIVERSAL  Unisetter— $3,900. 
CG  film  processor,  like  new— $1,200 
14  Harris  compuedit 
terminals— $480.00  each.  3  Harris 
1420  editing  terminals —  $1,600. 
each.  4  Harris  microstors— $1,900 
each.  Contact  Bob  Gemske,  Housatonic 
Valley  Publishing  Co.,  New  Milford,  CT 
(203)  354-2261. 


ONE  SYSTEM  MODEL  300  with  67 
Terminals  plus  9  Spares,  (2)  300  Meg 
and  (2)  80  Meg  Hard  Drives,  KSR  820 
and  300  LPM  Printer,  Advantage  Inter¬ 
face,  8600  Driver,  2  1/2  yrs., 
$135,000. 

BOB  WEBER  (216)  831-0480. 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 

MCS  100/8400  with  250  LPM,  768K, 
2  Term.,  5  Meg  Drive,  AP  Wire  Opt., 
Power  Page,  2  yrs.,  $23,500; 

MCS  8668,  with  Ser/I^ar  Interface, 
H&J  Program,  $25,000. 

BOB  WEBER  (216)  831-0480. 

OWNERS  OF  CRT  TYPESETTERS 
We  make  CRT'S  for  new  typesetters  and 
will  refurbish  or  repair  the  CRT  in  your 
typesetter. 

AUTOLOGIC  APS-MICRO  5,  APS 
5,  APS  5-100,  APS  4,  linotype 
202,  303,  606,  or  other  CRT 
typesetters. 

We  provide  excellent  pricing, 
immediate  turnaround,  trade  in 
credit  on  your  old  CRT,  new  CRT 
warranty,  high  reliability,  long  life 
units.  Contact: 

Luetta  Arrindell  BIDCO  MFG.  CORP 
8  Commercial  St. 

Hicksville,  NY  11801 

(516)  433-0814 

PHOTOTYPESETTING 
Complete  typesetting  package 
Unisetter-  low  range 
5  Harris  Keyboards 
1  Harris  MicroStor 
1  Facit  Tape  Punch 
1  7200  Headliner  with  Fonts 
Sell  all  or  seperatley.  $14,900.  Call 
Doug  (201)  772-2121. 

TWO  CG  Videosetter  Universals.  8  grids/ 
each  machine,  with  one  having  new  ID 
tube  &  reverse  video.  Analog  &  Digital 
spare  parts  kit,  plus  other  spares.  Both 
under  CG  service  contract. 

One  CG  7200.  Point  sizes  ranging  from 
30-120  pt.  Also  has  spare  parts  kit. 
Plenty  of  fonts  to  go  with  machine. 
Contact  Carl  Vinson-  (601)  842-2611. 

TWO  LIKE  NEW  CG  UNISETTERS, 
TWO  MDC’s  WITH  MDR'S  interfaced  to 
unisetters.  Running  in  Mississippi. 
Financing  available.  $11,000.  (601) 
837-3777. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

WANTED:  Used  APS-5,  57  pica  w/5 
Megabyte  Pertech  Drive.  Must  be  in 
good  running  condition. 

Contact  Roy  Halpin 
Asbury  Park  Press 
(201)  922-6000  Ext.  2321 
Between  9AM  &  5PM  weekdays 


PRESSES 


GOSS 

5  Units,  1  S.C.  folder  with  40  HP  drive 

3  Units,  1  S.C.  folder  with  50  HP  drive 
2  Units,  1  Community  folder  with  15 

HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/2  &  1/4  page  folder 

HARRIS  V-15A 

2  Units,  1-JF7  folder  with  15  HP  drive 

4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

COLOR  KING 

5  Units,  2-KJ6  folders  with  60  &  20  HP 
drives,  rebuilt  N.K.  type  roll  stands 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  stands 
(priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  "as-is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  641 1 1 
Contact:  Terry  Morton 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


1500  series  Suburban  4  units,  double 
parallel  folder,  75HP  upper  former. 
(408)  289-1400. 


2  unit  Suburban,  sub  add  on  units 
(408)289-1400. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

(3oss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TEC  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS  SSC  PRESSES 
5-4  HIGH’S  22  3/4 
New  approximatley  1981 
5-TEC  ovens  &  chills 
New  1984 
5-SSC  folders 

Complete  presslines  or 
individual  components  available, 
heatset  or  cold 

IPEC  INCORPORATED 
97  Marquardt  Dr. 

Wheeling  (Chicago)  IL  60090 
(312)  459-9700 

Telex  206766 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4",  4  units,  1  deck 
Metro,  23  9/16",  14  units,  8 
decks 

Cosmo,  22  3/4”,  5  units 
Urbanite,  22",  7  units 
Urbanite,  22  3/4",  6  units 
Urbanite,  ‘1000’  series  folder 
Suburban  1500,  4  units  4  MEGS 
Suburban  1000,  8  units 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community,  3  units,  1978 
Upper  formers:  SC  Urbanite 
Harris,  1650,  5  units,  1979 
V25,  8  units,  JF25,  1972-84 
V15D,  4  units,  JF25 
King,  KJ8  folder,  1980 
TEC  Model  C  dryer,  8  ft.  chills 
Enkel  ’2000’  auto-splicer 
Butler  4042-8  splicer 


EQUIPMENT  &  SUPPLIES 


PRESSES 


1981  News  King  2  unit  KJG  folder, 
double  parallel,  40  HP,  electric  hoist, 
air  comp,  call  for  installed  price  (408) 
289-1400. 


5  UNIT  HARRIS  845  Excellent  condi¬ 
tion,  1  folder,  RBC-2  plus  cole  quarter 
folder.  2  M.E.G.  D-500  flying  pasters. 
2  press  drive  motor,  125  horse  power, 
operators  console,  1  roll  stand.  This 
press  will  run  great  back  to  back  color 
up  to  60,000  IPH.  It  is  a  steal  at 
$500,000.  Box  1808,  Editor  & 
Publisher. 


5  unit  Suburban  double  parallel,  cross 
perf  folder.  Model  1000,  6  position  roll 
stand,  electric  hoist  (408)  289-1400. 


ATF  36”  3  unit,  double  parallel  and 
cross  perf.  folder,  2  position  roll  stands 
(408)  289-1400. 


Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 


HARRIS 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


HARRIS  V-25:  2  units  available  with  1 
JF-4  folder  with  double  parallel  fold, 
cross  performance  and  quarter  assemb¬ 
ly.  Also  one  control  cabinet,  75HP  DC 
(Drive  Motor.  Open  for  bid.  Call  Clarence 
(513)  542-8833. 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES.  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Baldwin  web  guides,  2  web  3  years  old 
in  storage  1  1/2  years.  Sell  new 
$18,000,  asking  $12,000.  (408) 
289-1400. 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  Kj6  folder.  Complete 
press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

1  Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

3  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC 

6  Unit  SSC,  1983  21  1/2”,  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  unit  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Harris  V15A.  1978  vintage 
4  Unit  Harris  V25  with  JFIO  folder 
Baldwin  Count-O-Veyors  -  one  model 
105  and  one  104 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 

SEE  US  AT  AMERICA*EAST 
BOOTH  #  F-10 


Rebuilt  Urbanite  unit 

Unit  Community,  oil  lubricated  with 

Community  Folder 

Unit  Community,  grease  with  sidelay 
and  Community  folder 
Unit  Community,  grease  with  sidelay 
and  Community  folder 
Rebuilt  SC  quarter  folders 

SPECIALIZING  IN  GOSS  SINGLE 
WIDTH  PRESSES 

EMERGENCY  SERVICE  (717) 
657-6089 


TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  45^-9700  Telex  206766 

URBANITE  1/4-  folders.  One  700-ser¬ 
ies,  one  500  series.  Both  in  excellent 
condititon.  Make  an  offer.  Contact  Bob 
Bowyer  at  (805)  252-7397  or  John 
Tygretat  (805)388-1951. 


VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-l  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  roll  stand.  Call  Web  Specialties 
Inc.  (916)  635-1610. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe.  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3  4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845.  8  units,  1-RBC2. 

-N-845.  6  units,  1-RBC2.  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


WANTED  TO  BUY 

GOSS  METRO  CYLINDERS  2  plate 
cylinders  2  blanket  cylinders*''  (jOSS 
METRO  LINER  CYLINDERS  2  plate 
cylinders  2  blanket  cylinders**  Please 
call  with  any  information  regarding  the 
above.  Bob  Buckley  (213)  232-2371. 
Pacific  standard  time. 


HELL  399  ER  SCANNER  (914) 
353-1122. 


WANT  TO  BUY  used  Goss  SSC  presses 
or  equivalent  in  good  condition.  Call  or 
write:  PO  Box  740138,  Houston,  TX 
77274-0138,  (713)  668-3656. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr..  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 


SCANNING  DEPT. 

Royal  Zenith  4050  the  ideal  scanner 
processor.  Extra  drums,  screens, 
cabinets,  punch,  etc.  Everything 
needed  to  produce  quality  4/color  sepa¬ 
rations  for  $60,000.00  plus  shipping. 
Call  (413)  568-6121. 


HELP 


WANTED 


_ ACADEMIC _ 

Angelo  State  University  seeks  a  faculty 
member  for  the  1987-88  academic 
year  to  teach  12  hours  of  basic  news- 
editorial/broadcast  courses  a  semester, 
advise  a  student  publication,  and 
provide  advisement  to  journalism 
students.  Minimum  of  three  years’ 
successful  professional  news-editorial 
experience  in  newspapers  of  broadcast 
news,  and  a  minimum  of  a  master’s 
degree  required,  Ph.  D.  preferred. 
College  teaching  experience  in  broad¬ 
cast  news  of  news-editorial  courses  is 
highly  desirable.  Ability  to  teach  adver¬ 
tising  or  public  relation  courses  a  plus. 
San  Angelo  is  located  in  the  Texas  Sun 
Belt.  The  department  will  be  moving 
into  a  new  facility  that  will  incorporate 
the  most  modern  news-editorial  and 
broadcast  equipment.  Application 
deadline:  April  6.  Address  inquiries  to 
Dr.  John  R.  Jenson,  Head,  Department 
of  Journalism,  San  Angelo,  Texas 
769(19.  Angelo  State  University  is  an 
affirmative  action,  equal  opportunity 
employer. 
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Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP/ ATLANTA 
(404)  458-9351  TLX  700563 

EDITOR  &  PUBLISHER  for  March  14,  1987 


1 


HELP  WANTED 


Utica  College  of  Syracuse  University  is 
seeking  an  assistant/associate  professor 
of  journalism  and  public  relations  to 
teach  a  range  of  journalism  and  public 
relations  classes  in  a  computer 
equipped  laboratory.  This  tenure-track 
position  is  for  Fall  1987.  The  UC 
Journalism/Public  Relations  Depart¬ 
ment  faculty  teach  in  3  program  which 
lead  to  BA  or  BS  degrees.  A  competitive 
candidate  must  have  professional 
experience  in  daily  print  media  and/or 
public  relations  and  an  advanced 
degree.  The  salary  is  commensurate 
with  experience.  Resume,  names, 
addresses  and  telephone  numbers  of  3 
professional  references  and  samples  of 
media  work  must  be  sent  to:  Professor 
John  Behrens,  Director  of  Journalism/ 
Public  Relations,  Utica  College  of  Syra¬ 
cuse  University,  Burrstone,  Utica,  NY 
13502.  AA/EOE. 


The  Classified  Pages  of 
EDITOR  &  PUBLISHER 
move  mountains. ..of 
equipment,  supplies, 
services...for  the  news¬ 
paper  trade.  Caii  us, 
when  you  need  Class 
ified. 

(212)  675-4380 

E&P 

CLASSIFIED 


TENURE-TRACK  assistant  professor  to 
teach  reporting  and  other  classes  in  the 
news-editorial  sequence  of  the  William 
Allen  White  School  of  Journalism  and 
Mass  Communications  at  the  University 
of  Kansas.  Masters  degree,  significant 
professional  journalism  experience  and 
some  teaching  experience  and/or 
evidence  of  teaching  ability  required; 
doctorate  desirable.  Salary  commensu¬ 
rate  with  qualifications  and  experience. 
Send  application  letter,  resume  and 
evidence  of  professional  and  teaching 
experience  to  Susanne  Shaw,  chair. 
Search  Committee,  School  of  Journal¬ 
ism,  University  fo  Kansas,  Lawrence, 
KS  66045.  Applications  must  be 
received  by  March  30,  1987.  AA/EO 
employer. 


HELP  WANTED 


ACADEMIC 


EXPERIENCED  NEWSPAPER  JOUR¬ 
NALIST  to  serve  as  writing  coach  for 
The  Red  And  Black,  an  independent 
daily  student  newspaper  at  the  Univer¬ 
sity  of  Georiga.  Part-time  position 
involves  critiquing  the  paper  and  assist¬ 
ing  with  staff  development.  We  are  look¬ 
ing  for  a  multi-talented  journalist  or 
educator  to  serve  as  a  resource  for  our 
award  winning  staff.  Please  respond 
with  resume  and  salary  requirements  to: 
General  Manager,  The  Red  And  Black, 
123  N.  Jackson  St.,  Athens,  GA 
30601.  A/A  E.O.E. 


GRADUATE  ASSISTANTSHIPS  tor 
master’s  program  in  accredited 
Reynolds  School  of  Journalism.  $5,000 
stipends  for  nine  months,  plus  tuition 
reduction.  Application  deadline  May  1. 
Contact  David  Coulson,  University  of 
Nevada,  Reno,  NV  89557-0040.  (702) 
784-6898. 


ITHACA  COLLEGE 
SCHOOL  OF  COMMUNICATIONS 
DEPT.  OF  CINEMA  &  PHOTOGRAPHY 
Tenure-track  position  in  Photography  to 
begin  August  15,  1987.  Salary  and 
rank  commensurate  with  experience. . 
Teach  courses  in  introductory  photogra¬ 
phy,  photojournalism,  and  advertising 
and  illustration  photography.  Potential 
to  develop  additional  professional 
courses,  i.e.  lighting  and/or  computer¬ 
generated  imagery,  in  a  growing  photo¬ 
graphy  program  within  a  Cinema  and 
Photography  Department.  The  depart¬ 
ment  offers  a  diversified  curriculum 
leading  to  either  a  B.S.  or  B.F.A.  degree 
in  the  School  of  Communications. 
Candidates  should  have  strong  commit¬ 
ment  to  teaching  in  the  professional 
area  of  photography  as  well  as  an  under- 
standing  and  appreciation  of  the 
medium’s  overall  theoretical,  historical, 
and  aesthetic  concerns.  Appropriate 
terminal  degree,  successful  profession¬ 
al  and  teaching  achievement  preferred. 
Screening  of  applications  will  begin 
March  20.  1987.  interviews  will  be 
conducted  at  national  S.P.E.  confer¬ 
ence.  Submit  letter  of  application, 
including  curriculum  vita  and  state¬ 
ment  of  interest,  20-40  slides  in  plastic 
sheets  (no  prints),  statement  of  teach¬ 
ing  philosophy,  evidence  of  professional 
and  teaching  experience,  and  the 
names  of  three  references  to: 

Professor  Danny  Guthrie 
Chair,  Search  Committee 
Cinema  and  Photography  Department 
Ithaca  College 
Ithaca,  New  York  14850 
(607)  274-3242 


Increase  your  job  opportunities 

EARN  A  MASTER’S  DEGREE 

in  Public  Affairs  Journalism 

Columbia  College  Chicago  offers  an  intensive  prog¬ 
ram  in  local,  state  and  national  public  affairs  report¬ 
ing.  Taught  by  professionals,  it  includes  fovir  weeks 
in  the  state  capital,  Springfield,  and  four  in  Washing¬ 
ton.  Full-time  students  complete  the  program  in  one 
year. 

For  information,  call  or  write  Graduate  Division, 
Columbia  College,  600  South  Michigan  Ave.,  Chica¬ 
go,  IL  60605,  (312)  663-1600. 

Columbia  College  admits  students  without  regard  to 
race,  color,  sex,  religion,  physical  handicap  and 
national  or  ethnic  orig^. 


HELP  WANTED 


STUDENT  NEWSPAPER  ADVISER, 
lecturer,  full-time,  temporary,  begin¬ 
ning  Fall  Quarter  1987  (September 
21).  Duties  include:  advising  the 
student  newspaper  workshop,  lower 
division  writing  courses  and  upper  divi¬ 
sion  courses  in  the  applicant’s  special¬ 
ty.  Nine-month  academic  year.  Salary 
range  $23,616  -  $28,296  per  year. 
One  or  two  year  appointment  with  possi¬ 
bility  of  reappointment  reappointment. 
M.A.  required,  Ph.D.  preferred, 
together  with  previous  University  teach¬ 
ing,  student  newspaper  advising  and 
professional  media  experience.  Appli¬ 
cation  deadline  April  15.  Applicants 
should  send  letter  of  application,  vitae, 
and  three  letters  of  recommendation  to: 
Dr.  Mary  E.  Trapp,  Chair,  Department  of 
Mass  Communication,  (California  State 
University,  Hayward,  CA  94542.  (AA/ 
EOE)  Position  No.  87/88  MCOM-2. 


WESTERN  WASHINGTON  UNIVERSI¬ 
TY  seeks  a  full  time  Journalism  Assis¬ 
tant  Professor  to  teach  basic  writing  and 
reporting  skills,  theory  and  research  and 
to  advise  publications.  Additional  capa¬ 
bilities  in  public  relations,  photojour¬ 
nalism  and  broadcasting  are  welcome. 
Position  is  tenure-track  and  begins 
September  15,  1987,  subject  to  the 
availability  of  funding.  Minimum  five 
years  professional  experience  and  M.A. 
or  Ph.D.  Candidates  should  show  prom¬ 
ise  of  professional  activity  and  willing¬ 
ness  to  work  closely  with  undergradu¬ 
ates.  Send  letter,  resume  and  names, 
addresses  and  phone  numbers  of  refer- 
■  ences  to  Search  Committee,  Journalism 
Department,  Western  Washington 
University,  Bellingham,  WA  98225. 
(206)  676-3252.  Closing  date:  April 
15,  1987.  AA/EOE. 


ADMINISTRATIVE 

NEWSPAPER  CONTROLLER 
State  capital  newspaper  is  seeking 
controller  with  computer,  marketing 
and  accounting  skills.  This  is  a  rare 
opportunity  to  join  the  energetic 
management  team  of  this  award 
winning  newspaper.  Send  resume  to 
Linda  Banfill,  (Concord  Monitor,  3  North 
State  St.,  Concord,  NH  03301-1177. 
EOE _ 

NEWSPAPER  GENERAL  MANAGER 

San  Francisco  Bay  Area  weekly  needs 
person  with  newspaper  experience  and 
strong  leadership  abilities  to  guide  and 
direct  all  functions  and  to  promote 
effectiveness  and  growth. 

Excellent  growth  opportunities.  Full 
benefit  package. 

Please  send  resume  and  salary  expecta¬ 
tions  to  Box  1835,  Editor  &  Publisher. 

PUBLISHER  WANTED  for  outstanding 
opportunity  at  Zone  8  weekly  with 
companion  shopper  and  tourist  maga¬ 
zines.  Heavy  growth  area  in  beautiful 
Rocky  Mountain  recreation  community. 
We  are  looking  for  a  hands  on  publisher 
strong  in  sales  and  management. 
Excellent  compensation  package. 
Please  send  resume  and  salary  history 
to  Box  1847,  Editor  &  Publisher.  All 
replies  held  in  strict  confidence. 


_ CIRCULATION _ 

CIRCULATION  ZONE  MANAGER  for 
highly  competitive,  central  New  lersey 
newspaper,  52,000  circulation. 
Requires  three  years  proven  track 
record.  College  preferred.  We  are  look¬ 
ing  strong  individual  with  proven  leader¬ 
ship  abilities  to  join  our  circulation 
team.  Starting  salary  $23,000  to 
$26,000  plus  monthly  bonus.  Send 
resume  with  salary  history  to  Box  1868, 
Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


AREA  SUPERVISOR 
One  of  the  nation’s  fastest  growing  dail¬ 
ies  seeks  an  aggressive,  career  oriented 
individual.  We  are  a  daily  only  product 
with  a  circulation  of  over  100,000.  The 
right  candidates  to  join  our  team  will  be 
mature,  have  some  adult  carrier  experi¬ 
ence  and  possess  a  strong  desire  for 
advancement.  If  you  are  willing  to  relo¬ 
cate  to  the  most  imporant  metropolitan 
area  in  the  country  send  your  resume  in 
confidence  to 

Bob  Penick 

Home  Delivery  Manager 
The  Washington  Times 
3400  New  York  Avenue  NE 
Washington  DC  20002. 


CIRCULATION  MANAGER 
Must  have  strong  circulation  manage¬ 
ment  experience.  College  degree 
preferred.  Replies  to  Zone  4,  Box  1799, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
The  Position:  a  challenging  and  highly 
visible  position  directing  and  managing 
subscription  and  news-stand  circula¬ 
tion,  promotion,  subscription  fulfill¬ 
ment  and  customer  service  functions 
for  a  national  consumer  monthly 
magazine. 

The  Requirements:  3-5  years  experi¬ 
ence  managing  the  circulation  func¬ 
tions  for  trade  or  consumer  magazines. 
News-stand  and  single  copy  sales 
experience  preferred.  Degree  in  related 
field  required. 

The  Company:  We  are  a  diversified 
publishing  firm  with  a  long  and 
successful  history  of  consumer  periodi¬ 
cal  publishing.  We  offer  a  comprehen¬ 
sive  compensation  and  benefits  pack¬ 
age  that  includes  an  excellent  401  (K) 
plan.  Relocation  package  also  avail¬ 
able.  Our  need  is  immediate!  If  this 
position  sounds  like  the  one  you’ve 
been  waiting  for,  please  respond  ASAP 
with  resume  and  salary  requirements: 
Box  1842.  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
Medium  size.  Zone  2,  daily  and  Sunday 
newspaper  is  seeking  a  candidate  with 
strong  home  delivery,  A.M.,  experience, 
familiarity  in  computer  applications  and 
a  proven  history  of  supervisory  excel¬ 
lence.  A  progressive  salary  ana  benefits 
packages  awaits  the  successful  applic¬ 
ant.  Candidate  should  forward  their 
resume  to  Box  1827,  Editor  & 
Publisher. 


ZONE  MANAGERS 

ties.  Full  The  Washington  Post  is  anticipating 
openings  for  highly  motivated  individu¬ 
als  with  proven  management  experience 
^pxnecta-  preferrably  in  both  home  delivery  and 
^ubl?sher.  single  copy  sales 

itstanding  Candidates  must  possess: 

;kly  with  •Strong  sales  orientation 
ist  maga-  •Appreciation  of  the  importance  of 
beautiful  customer  service 
immunity.  •Competiitive  field  orientation 
publisher  •Ability  to  recruit,  train,  and  motivate 
igement.  independent  distributors  in  a  wide  vari- 
package.  ety  of  environments  (urban,  suburban, 
iry  history  rural) 

lisher.  All  •Excellent  people  skills  and  organiza- 
ice.  tional  ability. 

•Solid  record  keeping  skills. 
•Familiarity  with  demands  of  TMC. 

_  Excellent  benefits  and  salary  (commen- 

AGER  for  surate  with  experience)  plus  NBO.  If 
lew  lersey  7°*^  3''®  interested  in  a  challenging  posi- 
ulation  ^'on  as  a  member  of  a  diverse  energetic 
Jen  track  circulation  team  on  a  leading  metropoli- 
‘  are  'ook-  *®n  newspaper  with  a  great  tradition  and 
'en  leader-  3  record  of  consistent  growth,  send 
irculation  detailed  resume  including  salary 
3  000  to  requirements  to:  The  Washington  Post, 
Jus  Send  PO  Box  P6911,  1150  15th  St.,  NW, 
Box  1868  Washington,  D.(j.  20071.  Deadline  for 
’  application  4/01/87.  EEO. 

EDITOR  &  PUBLISHER  for  March  14,  1987 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 
New  York  metro  daily  is  seeking  a  moti¬ 
vated,  experienced  and  aggressive  indi¬ 
vidual  to  manage  our  home  delivery 
responsibility.  Circulation  is  52,000 
plus  and  growing.  The  position  requires 
5  plus  years  of  newspapaer  circulation 
experience  in  a  competitive  market  with 
a  minimum  of  2  years  supervisory/ 
managerial  responsibility.  Strong  mark¬ 
eting  and  motivational  skills  required. 
For  consideration  send  resume  includ¬ 
ing  salary  requirements  to  T.  Kerrigan, 
Macromedia  Publishing  Inc.,  1  Hoover 
Way,  Woodridge,  NJ  07095. 
Macromedia  Publishing  Inc.,  is  a  subsi¬ 
diary  of  Macromedia  Inc.,  publishers  of 
The  Record,  Hackensack,  NJ  and  the 
News  Tribune,  Woodbridge,  NJ.  EOE. 


HOME  DELIVERY  DIVISION  MANAGER 
Looking  for  a  step  up?  This  competitive 
metro  in  Zone  9  currently  has  several 
positions  available  for  Home  Delivery 
Division  Managers.  These  positions  are 
responsible  for  the  direct  supervision  of 
our  home  delivery  independent  contrac¬ 
tors.  Must  be  street  wise  in  sales, 
service  and  collections,  and  know  how 
to  run  a  dealership.  Knowledge  of 
computerized  circulation  functions 
helpful.  $24,000  to  $25,000  to  start 
salary  plus  generous  commission  and 
benefits  packages.  Send  full  resume  of 
background  and  experience,  including 
salary  level,  sizes  of  newspapers  worked 
for  and  type  of  operation  to  Box  1855, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  for  under 
30,000  circulation  Southwestern  daily. 
Replies  to  Box  1814,  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON 
Excellent  opportunity  for  qualified 
energetic  "shirt-sleeve"  person  who  is 
willing  to  work  for  an  excellent  salary 
plus  monthly  bonus  plan.  Must  be  self- 
motivated  and  possess  good  layout 
skills.  Outstanding  company  benefits. 
50M  daily  in  Indiana.  Send  resume  with 
salary  history  and  requirements  to  Box 
1843,  Editor  &  Publisher. 


ADVERTISING  SALESPERSON  for  real 
estate  tab.  Can-do  attitude  unlimited 
opportunities  for  advancement. 
Resume  to:  2785  Kurtz  St.,  Suite  10, 
San  Diego,  CA  92110. 

ADVERTISING  SALESPERSON  for 
international  Arabian  horse  magazine 
based  in  Coffeyville,  Kan.  Some  travel 
with  expenses  paid  to  events  in  U.S. 
Account  list  available.  Opportunity  for 
advancement  with  growing  company. 
Compensation  based  on  ability  and 
performance,  negotiable.  Send  resume: 
Bobbie  Needham,  Arabian  Horse 
Express,  Box  845,  Coffeyville,  KS 
67337. 


ASSISTANT  CLASSIFIED  MANAGER 
One  of  the  nations  leading  metropolitan 
newspapers  in  one  of  the  countries  most 
dynamic  markets  is  looking  for  an  inno¬ 
vative  action-oriented  individual  to 
assist  in  the  day  to  day  operation  of  its 
classified  advertising  and  staff  of  100 
with  emphasis  on  increasing  the  profes¬ 
sionalism  of  the  outside  sales  staff. 
Excellent  opportunity  for  manager  of 
small  or  medium  daily  to  enter  a  metro 
operation.  Candidates  must  possess 
prior  management/supervisory  experi¬ 
ence,  enjoy  a  competitive  environment, 
be  adept  with  people  skills,  and  willing 
to  become  a  team  member  of  a  highly 
progressive  management  organization. 
Please  send  comprehensive  resume 
with  salary  history  in  confidence  to: 

Rosita  Peterson 
The  Tampa  Tribune 
Classified  Advertising  Manager 
PO  Box  191 
Tampa,  FL  33601 

EDITOR  &  PUBLISHER  for  March 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  13,000 
circulation  daily  with  10,000  nonsubs¬ 
criber  TMC.  Beautiful  Lake  Huron 
shoreline  community,  excellent  schools, 
independently-owned  paper.  Applicants 
should  have  successful  background  in 
sales  promotion  and  leadership.  Com¬ 
petitive  salary  plus  bonus  and  benefits 
package.  Please  send  resume,  salary 
requirements  and  statement  of  personal 
goals  to  Peter  Richards,  General  Man¬ 
ager,  The  Alpena  News,  PO  Box  367  , 
Alpena,  Ml  49707. _ 

ADVERTISING  SALES 
We  are  looking  for  a  true  newspaper  ad 
sales  person!  You  must  prefer  the 
suburban  side  of  the  industry,  and 
possess  a  minimum  of  2  years  of  experi¬ 
ence,  be  energetic  aggressive  and 
enthusiastic.  This  opportunity  will 
provide  tremendous  growth  and  can 
lead  to  management.  We  are  a  growing 
160,000  plus  circulation  group  of 
suburban  weeklies  serving  the  Grand 
Rapids  market,  the  fastest  growing  area 
in  W.  Michigan.  The  lifestyle  is  second 
to  none!  We  offer  an  excellent  package 
for  the  right  person.  If  you  have  the 
desire  to  meet  challenges  and  grow, 
send  us  a  resume  with  cover  letter  tell¬ 
ing  us  about  yourself.  To:  General 
Manager,  Advance  Newspapers,  PO  Box 
237,  Jenison,  Ml  49428. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  at  40,000  plus  7  day  newspap¬ 
er.  We’re  looking  for  someone  who  can 
take  a  good  department  to  new  heights 
with  strong  motivation  and  ideas.  Staff 
includes  supervisor,  6  telephone  ad 
visors,  and  2  outside  sales  people.  This 
market  will  experience  strong  growth 
over  the  next  several  years.  Send 
resume  and  salary  requirements  to  Bob 
Cornell,  Advertising  Director,  Water- 
town  Daily  Times,  260  Washington  St,, 
Watertown,  NY  13601. 


CLASSIFIED  ADVERTISING  SALES 
Fast  growing  Florida  daily  is  looking  for 
a  sales  person  with  strong  automotive/ 
real  estate  sales  and  layout  experience. 
Must  be  aggressive,  with  positive 
mental  attitude  and  be  willing  to  deve¬ 
lop  and  service  new  accounts  in  all  clas¬ 
sifications.  Send  letter  and  resume  to 
Box  1826,  Editor  &  Publisher. 


DISTRICT  SALES  MANAGER 
One  of  New  England’s  most  award 
winning  dailies  has  a  significant  oppor¬ 
tunity  for  a  talented  sales  and  sen/ice 
oriented  individual.  We  are  an  aggres¬ 
sive  Times  Mirror  subsidiary  located  in 
an  affluent  community.  The  candidate 
we  seek  must  have  1  to  3  years  "hands 
on"  experience  in  home  delivery.  Along 
with  a  very  competitive  salary  and  a 
comprehensive  benefits  program  you 
will  be  eligilble  for  a  bonus  package.  If 
you  know  how  to  build  circulation  on  a 
solid  service  base,  reply  now.  Send 
resume  and  salary  history  tO:  Robert 
Dance,  Southern  Connecticut  News¬ 
papers  Inc.,  75  Tresser  Blvd.,  Stam¬ 
ford,  CT  06904.  Confidential  handling 
of  all  replies  assured.  And  equal  oppor- 
tunitv  employer. _ 

NATIONAL  ADVERTISING  SALESPER¬ 
SON  major  metro.  Zone  5,  5  years 
experience  and  college  degree  required. 
Excellent  salary  and  benefit  package. 
Affirmative  action  employer.  Send 
resume,  to  Box  1852,  Editor  & 
Publisher 


RETAIL  ADVERTISING  MANAGER 
Zone  6  corporate  owned  daily  with 
strong  mailed  TMC  seeks  aggressive, 
creative  leader  with  management  exper¬ 
ience.  In  the  last  two  years  four  of  our 
managers  have  become  publishers  or 
group  advertising  directors.  We’re  anxi¬ 
ous  to  continue  hiring  that  caliber  of 
manager,  but  we’re  fussy.  Replies  to 
Advertising  Director,  The  Bryan-College 
Station  Eagle,  PO  Box  3000,  Bryan,  TX 
77805. 

14, 1987 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  sales  and  business 
manager  for  new  publishing  venture  in 
western  Pennsylvania.  We  seek  an  inno¬ 
vator  with  solid  newspaper  experience. 
Send  resume  and  cover  letter  to  Box 
1846  Editor  &  Publisher. 


RETAIL  ADVERTISING  SALES  MANA¬ 
GER  for  growing  daily  and  Sunday 
newspaper.  Outstanding  opportunity  for 
career-minded  individual.  Prior  adver¬ 
tising  management  experience 
required.  Fitting  in  with  existing 
management  team  is  mandatory. 
Manage  a  team  of  11  sharp  salespeo¬ 
ple.  We  offer  a  competitive  compensa¬ 
tion  and  fringe  benefit  package.  Send| 
resume  to  Advertising  Director,  York 
Daily  Record,  1750  Industrial  Highway, 
York,  PA  17402. 


RETAIL  ADVERTISING  MANAGER 
Pensacola  News  Journal  is  currently 
seeking  an  experienced  retail  adverising 
manager.  A  creative  and  highly  moti¬ 
vated  professional  to  resume  responsi¬ 
bilities  of  all  retail  sales.  The  successful 
candidate  who  fills  this  unique  opening 
should  have  the  folowing:  3  to  5  years 
newspaper  experience  with  a  minimum 
of  2  years  as  a  manager/supervisor, 
major  accounts  experience,  training 
and  sales  staff  development  along  with 
budgeting  experience.  Please  send  your 
resume  along  with  salary  history  to 
James  0.  Barnett,  Director  of  Human 
Resources,  Pensacola  News  Journal,  1 
News  Journal  Plaza,  Pensacola,  NJ 
32501.  A  subsidiary  of  Gannett  Co. 
Inc. 


SPECIAL  PROJECTS  Sales  Manager. 
Newspaper  and/or  yellow  pages  experi¬ 
ence  necessary.  Full  time  position. 
Several  areawide  projects  ready  to  go, 
need  coordinator  to  finalize  own  staff. 
Good  opportunity,  no  cap.  Resume  and 
letter  to:  Jack  Mitchell  General  Mana¬ 
ger,  Sault  News  Printing  Co.,  109 
Arlington,  Sault  Ste.  Marie,  Ml  49783. 

TELEMARKETING  SUPERVISOR  to 
direct  1 1  representatives.  High  visibili¬ 
ty  position  for  proven  MOTIVATOR  with 
strong  sales  and  people  skills.  Excellent 
salary  and  benefits.  Rapid  advancment 
opportunity.  Send  resume  to  M.  Jaco¬ 
bus,  Press  Telegram,  604  Pine,  Long 
Beach,  CA  90844. 

THE  ADVERTISING  DIRECTOR 
An  outstanding  newspaper  advertising 
career  opportunity  for  an  aggressive 
self  starter.  Requirements  include  1  to 
3  newspaper  advertising  sales  experi¬ 
ence,  1  year  advertising  sales  manage¬ 
ment,  and  a  4  year  college  degree.  This 
is  an  excellent  opportunity  to  join  a 
17,000  circulation  NYT  weekly  news¬ 
paper  in  central  Florida.  Excellent 
fringe  benefits,  salary  commensurate 
with  experience.  Direct  resume  and 
salary  requrements  to  J.D.  Robinette, 
Publisher,  The  Sebring  News,  2714 
SE.  Lakeview  Dr.,  Debring,  FL  33870. 

A  NYT  regional  newspaper. 

An  equal  opportunity  emplolyr  M/F. 

WE  ARE  LOOKING  FOR  OUR  NEXT 
CLASSIFIED  MANAGER-The  Colum¬ 
bian  newspaper  in  Vancouver  Washing¬ 
ton  (47,000  daily  52,000  Sunday)  has 
a  great  career  opportunity  for  you! 
Manage  our  staff  of  seasoned  profes¬ 
sionals  in  the  scenic  Pacific  Northwest. 
We  a  96  year  old  independently  owned 
newspaper  and  commerical  printing 
company  and  we’ve  done  the  planning 
to  keep  us  that  way.  This  gives  you  the 
opportunity  to  run  your  own  depart¬ 
ment.  A  proven  track  record  of  success 
as  a  CLASSIFIED  manager  is  required. 
Salary  is  negotiable.  Full  benefit  pack¬ 
age  including  four  weeks  paid  vacation 
and  employee  stock  ownership  plan. 

For  your  application  packet  please  call 
Ann  Michael,  The  (Columbian  (206) 
694-3396  collect. 

Equal  Opportunity  Employer 


ADVERTISING 


Branch  Mgr  to  $60,000 

New  England  group  of  weeklies  is 
seeking  a  dynamic  sales  person  to 
head-up  their  operation. ..a  highly 
competitive  market. 

Regional  Sis  Mgr  to  $50,000 
Large  group  of  weeklies  looking  for 
“take  charge"  manager  to  coordi¬ 
nate  special  sections  and  work 
closely  with  sales  people  and 
editors. 

Retail  Ad  Mgr  $50,000 

Our  client,  a  100,000  daily  in  a  very 
competitive  Midwest  market  is 
seeking  someone  who  “eats  nails 
for  breakfast.” 

Class  Ad  Mgr  to  $40,000  -f  -f 
A  50,000  daily  is  seeking  a  creative 
classified  ad  manager  with  four  to 
five  years  experience. ..automotive 
and  employment  experience  a 
must. 

Retail  Ad  Mgr  to  $40,000 
East  Coast  weekly  is  seeking  a  per 
son  who  has  performed  well  in 
competitive  markets. 

Retail  Ad  Mgr  to  $40,000  + 
An  East  Coast  daily  is  looking  for  a 
retail  ad  manager.  This  position  is  in 
a  mature  market.  Must  have  five 
years  experience  m:  sales;  budget¬ 
ing;  major  market  development;  and 
sales  staff  development. 

Ad  Dir  to  $40,000 

A  medium  size  Midwest  daily  and 
part  of  a  major  chain,  is  seeking  an 
ad  director  who  thrives  in  a  competi¬ 
tive  environment. 

Ad  Mgr  to  $35,000 

Our  client,  a  30,  plus  daily  is  seek¬ 
ing  a  retail  sales  manager  who  can 
manage  in  a  "democratic"  style. 

Sales  Mgr  to  $35,000 

A  Midwest  weekly  group  is  seeking 
a  sales  manager. 

Ad  Sales  $30,000 

Our  client,  a  Midwest  group  of 
weeklies  is  seeking  a  successful 
sales  person  with  several  years  of 
weekly  sales  experience. 

Ad  Mgr  $25,000 -f 

Small  Midwest  daily  located  in 
desirable  resort  area  is  seeking  an 
ad  manager. 

Sales/ Ad  Mgr  $20,000 -f  comm 
Small  group  of  weeklies  is  seeking 
an  ad  manager  for  their  Pennsylva¬ 
nia  based  paper. 

All  positions  fee  paid 
Send  a  resume  to  or  call: 


Fred  J.  Dunkerley 

GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
PO  Box  905 
Media,  PA  19063 
(215)  565>0800/(800)  523-7112 
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HELP  WANTED 


ADVERTISING 


SALES  DIRECTOR 

Excellent  opportunity  for  goal  oriented 
individual.  Group  of  18  weeklies 
surrounding  Cleveland,  Ohio.  Strong 
penetration,  fully  paid  circulation. 
Seeking  a  well  organized,  hard  driving, 
hands  on  leader  with  a  strong  back¬ 
ground  in  sales  training.  Responsible 
for  classified  display  and  national. 
Reports  to  president.  Send  resume  or 
call;  Paul  J.  Massey,  President  and 
General  Manager,  Sun  Newspapers, 
5510  Cloverleaf  Parkway,  Clevlenad, 
OH  44125.  (216)  524-0830. 


COMPUTER  TECHNOLOGY 


DISC  has  positions  available  in  its 
Applications  Engineering  department 
for  system  installers.  Duties  include 
design  and  implementation  of  our  news¬ 
paper  production  systems.  Applicants 
must  have  experience  in  one  or  more  of 
the  following  areas:  systems  manager, 
applications  or  support,  typeset  markup 
or  other  graphic  arts  related  work.  75% 
out  of  town  travel.  Send  resume  with 
salary  requirements  tO:  DISC  (Install), 
9901  Derby  Lane,  Westchester,  IL 
60153. 


ASSISTANT  CITY  EDITOR,  Copy  Editor, 
Mid-size  daily  in  Zone  6  seeks  exper¬ 
ienced  people  for  2  positions.  Assistant 
city  editor  should  have  at  least  4  years 
experience,  some  of  it  in  city  editing 
and  people  management.  Copy  edito' 
should  have  at  least  6  months  experi¬ 
ence  on  a  copy  desk.  Send  resume, 
tearsheets  and  salary  requirements  to 
Box  1854,  Editor  &  Publisher. 

EDITOR  needed  for  growing  weekly 
community  newspaper  located  on  Mary¬ 
land's  historic  eastern  shore.  Individual 
will  be  responsible  for  production  of  the 
newspaper—  including  editing,  writing, 
photography  and  layout,  as  well  as 
supervision  of  the  editorial  staff. 

Send  complete  resume,  writing 
samples,  as  v/ell  as  current  salary  to 
Chesapeake  Publishing  Co.,  PO  Box 
600,  Easton,  MD  21601.  Attn:  L. 
Effingham.  Or  call  (301)  822-1500. 


HELP  WANTED 


ASSOCIATE  EDITOR  fora  Boston  based 
national  consumer  magazine  about 
cycling.  Minimum  2  years  professional 
journalism  experience  required.  Must 
be  an  active  cyclist.  Opportunity  to  join 
a  young,  growing  publishing  company. 
Send  resume  and  two  published  writing 
samples  to  Box  1849,  Editor  & 
Publisher. 


ASSISTANT  Cl  I Y  EDITOR  we  seek  a  pro 
who’s  patient  but  firm,  a  wordsmith  who 
helps  Pultizer  candidates  develop,  aims 
to  be  a  superb  newsroom  manager  and 
has  strong  editing  and  layout  skills. 
Send  letter  and  resume  to  Glenn 
Gilbert,  The  Beacon-News,  101  S. 
River  St.,  Aurora,  IL  60506. 


GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(D  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


FASHION  WRITER/EDITOR 
The  Orange  County  Register  seeks  a 
polished  professional  to  write  about 
fashion,  lifestyles  for  its  weekly  Image 
section,  which  not  only  concerns  itself 
with  current  fashion,  but  explores  other 
aspects  of  "image"  from  plastic  surgery 
to  aerobic  exercises.  And  we  do  it  by 
reporting  on  the  unique  Southern  (Cali¬ 
fornia  lifestyle.  If  you’re  a  strong  writer 
with  editing  background  and  a  great  eye 
for  trends,  we’d  like  to  talk.  Send 
resume,  clips  to  Michael  Whitehead, 
AME/Administration,  The  Orange  Coun¬ 
ty  Register,  PO  Box  11626,  Santa  Ana, 
CA  92711. 


CITY  EDITOR 

This  job  was  custom  built  for  a  take- 
charge,  quick-thinking,  hands-on  editor 
with  an  appetite  for  excellence.  Our  city 
editor  is  the  number-two  person  in  our 
29-person  newsroom  and  leads  a  desk 
of  10  young,  ambitious  staffers.  The 
right  person  will  have  a  proven  track 
record  in  all  phases  of  daily  newspaper: 
editing,  motivating,  graphics,  layout 
and  writing.  The  Register  is  a  27,500, 
7-day  p.m.  Sandusky  is  a  bright,  clean 
tourist  town  on  a  beautiful  bay.  Send 
letter,  resume,  and  March  11th  and 
12th  editions  to  Rex  Rhoades,  Sandu¬ 
sky  Reigster,  314  W.  Market  St., 
Sandusky,  OH  44870. 


MANAGING 

EDITOR 


One  of  New  England’s  finest  weekly  newspapers  is 
looking  for  a  managing  editor.  You’ll  work  with  an 
enlightened,  energetic  management  team,  plus  a 
group  of  dedicated  reporters.  You’ll  work  with 
state  of  the  art  technology  and  you’ll  be  encouraged 
to  experiment  and  take  risks. 

If  you  currently  are  working  on  a  small  daily  and 
feel  the  frustrations  of  a  lack-luster  top 
management,  or  if  you  have  ideas  about  community 
journalism  that  you  are  unable  to  express,  you 
should  be  talking  with  us. 

You’ll  start  at  *24,000  a  year.  Excellent  benefits. 
And  you’ll  work  in  one  of  the  most  pleasant  office 
environments  in  New  England. 

Send  resumd  along  with  a  letter  which  details  your 
philosophy  about  local  newspapering  to  Art  Cummings, 
executive  editor,  The  New  Milford  Times,  P.O.  Box  1 139, 
New  Milford,  CT  06776.  Confidentiality  assured. 


HELP  WANTED 


FINANCE  REPORTER  (experience 
covering  banking,  stock  market 
preferred)  and  entry-level  business 
reporter.  Resumes,  clips  to  Brian  Tuck¬ 
er,  Editor;  Crain's  Cleveland  Business, 
140  Public  Square,  Cleveland,  OH 
44114. 


FINANCIAL  REPORTER  for  nationally 
independent  banking  publications  with 
defined  audiences.  For  those  who  want 
to  sharpen  investigative  and  instruc¬ 
tional  reporting  skills.  Must  like 
complexity,  cotroversy  and  detail. 
Heavy  phone  reporting,  some  traveling. 
Non-smoking  newsroom.  Send  4  clips, 
resume  to  Daniel  Brown,  UCG,  455() 
Montgomery  Ave.,  700  N.,  Bethesda, 
MD  20814. 


GENERAL  ASSIGNMENT  REPORTER 
wanted  for  46,000  AM  daily  in  North¬ 
western  South  Carolina.  We  are  looking 
for  a  highly  motivated  person  who  wants 
to  get  experience  with  an  opportunity  to 
move  up.  Prefer  college  degree  and  1  or 
2  years  experience  at  a  small  daily. 
Send  clips  and  resume  to  John  Gouch, 
Anderson  Independent-Mail,  PO  Box 
2507,  Anderson,  SC  29622. 


COPY  DESK  and  reporting  positions 
anticipated  at  small,  growing  Zone  1 
PM.  (iood  opportunities  with  an  ambi¬ 
tious  paper  in  a  great  part  of  the  world. 
Letter,  resume,  clips  to  Box  1837, 
Editor  &  Publisher. 


COPY  EDITOR 

Part  time  with  possibility  of  full  time  in 
the  future.  Major  weekly  advertising 
trade  journal  in  NYC.  Daily  newspaper 
experience  preferred.  Competitive  pay. 
Send  resume  and  letter  to  Box  1825, 
Editor  &  Publisher. 


COPY  EDITOR/REPORTER 
The  SandPaper  weekly  newsmagazines 
of  the  New  Jersey  shore  need  a  versa¬ 
tile,  experienced  writer/editor  to  fill  a 
key  staff  position.  Job  entails  mostly 
copy  editing  plus  some  news  and/or 
entertainment  feature  writing  weekly. 
Potential  for  growth  with  our  expanding 
and  quality-oriented  group.  Apprecia¬ 
tion  for  the  shore  a  plus.  Send  resume 
to  Curt  Travers,  The  SandPaper,  1816 
Long  Beach  Blvd.,  Surf  City,  NJ 
08008. 


COPY  EDITOR-Soundings,  the  national 
boating  tabloid  newspaper,  is  expand¬ 
ing  its  copy  desk.  We  publish  8  editions 
a  month,  at  a  pace  similar  to  dailies. 
But  the  oganization  is  more  human- 
scale  with  more  opportunities  to  make 
your  presence  count  then  at  most  dail¬ 
ies.  Skills  required  include  copy  edit¬ 
ing,  page  layout  and  headlining.  Boat¬ 
ing  knowledge  desired.  Work  in  a  beaut- 
ifui  waterfront  setting.  Send  resume  to 
Editorial  Director,  Soundings,  Essex, 
CT  06426. 


COPY  EDITOR  The  Post  Star,  a  growing, 
35,000-circulation  Adirondack  region 
daily  in  Glenns  Falls,  NY,  seeks  an 
enthusiastic  copy  editor  to  join  a  news 
team  dedicated  to  putting  out  a  top- 
quality  newspaper.  Strong  language, 
layout  and  headline-writing  skills,  abili¬ 
ty  to  produce  on  deadline  and  a 
penchant  for  detail  are  musts.  Here’s  a 
chance  to  jump  aboard  a  paper 
that’s  going  places  in  a  growing 
community  rife  with  recreational  oppor¬ 
tunities.  Experience  preferred,  but  will 
consider  top-notch  entry-level  candi¬ 
date.  Send  cover  letter,  resume,  and 
tearsheets  to  Gary  Kebbel,  The  Post- 
Star,  PO  Box  2023,  Glenns  Falls,  NY 
12801. 

COPY  EDITORS  needed  for  anticipated 
openings  on  desk  of  The  Capital,  a 
40,000  circulation  paper  in  beautiful 
Annapolis.  At  least  1  year  desk 
experience  required.  Apply  to  Tom 
Marquardt,  Managing  Editor,  The  Capi¬ 
tal,  PO  Box  911,  Annapolis,  MD 
21404.  No  phone  calls  please. 

EDITOR 


HELP  WANTED 


ASSISTANT  EDITOR-  leading  truck 
magazine  for  45  years  has  editorial 
opening.  Writing,  editing,  layout  and 
photo  experience  a  must:  magazine 
experience  helpful.  As  important  as 
writing  skills  will  be  your  enthusiastic 
motivation  as  a  self-starter  and  your 
ability  to  work  with  others.  If  your  the 
person,  don’t  phone  but  send  us  a 
letter,  telling  us  why  you’re  right  for  this 
job.  Include,  also,  the  names  of  three 
professionals  we  can  call,  and  the  salary 
you  are  seeking.  Wallace  Witmer, 
Publisher,  Southern  Motor  Cargo,  1509 
Madison  Ave.,  Memphis,  TN  38104. 


COPY  EDITORS  needed  on  Connecticut 
morning  paper.  Those  with  experience 
and  contemporary  page  design  skills 
preferred,  but  bright  beginners  consid¬ 
ered.  Good  starting  salary  an  excellent 
benefits.  Send  a  resume  and  design 
clips  to  Box  1845,  Editor  &  Publisher. 


EDITORIAL  PRO 

We  are  looking  for  a  quality  oriented 
person  with  ability  to  organize  editorial 
staff.  Responsibilities  include  plan¬ 
ning,  production  and  layout  of  four  color 
monthly  magazines;  writing  own  arti¬ 
cles,  editing  articles  written  by  other 
writers.  Position  open  in  Sun  Belt. 
Excellent  living  conditions  for  bringing 
up  a  family.  We’re  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only.  Inter¬ 
view  required.  Send  resume  with  letter 
explaining  qualifications,  clips,  refer¬ 
ences  and  salary  history  to  Box  1861, 
Editor  &  Publisher. 


EDITOR 

If  you  can  bring  bright  layout  and  sharp 
editing  skills  to  our  young  progressive 
talented  staff,  we  want  to  talk  to  you. 
Good  people  skills  a  must  for  our  small 
group  of  semi-weekly  and  weekly  news¬ 
papers.  Snow  skiing,  hiking  and  fishing 
in  beautiful  White  Mountains  of  Arizona 
are  a  bonus.  Send  resume  and  clips  to 
Diana  Kramer,  Publisher,  White  Moun¬ 
tain  Pub.  Co.,  PO  Box  1570,  Show  Low, 
AZ  85901. 


EDITOR/TRANSLATOR  position  at 
international  wire  service  available  for 
candidate  familiar  with  Latin  America, 
2  years  news  experience  and  Spanish 
language  proficiency.  Entry  level,  trans¬ 
lation  experience  preferred.  Must  be 
native  English  speaker.  No  paid  reloca¬ 
tion.  Send  resume/clips  to:  Inter  Press 
Service,  777  UN  Plaza,  New  York,  NY 
10017.  AFFIRMATIVE  ACTION/EOE. 


ENTRY  LEVEL  copy  editor  sought  by 
fast  growing  Florida  East  Coast  daily. 
Here’s  a  chance  to  get  hands-on  experi¬ 
ence  where  the  living  is  easy.  Send 
resume  to  Bob  Enns,  Executive  Editor, 
The  News  Tribune,  PO  Box  69,  Fort 
Pierce,  FL  33454.  No  phone  calls, 
please. 


EX-STATES  NEWS  SERVICES  REPOR¬ 
TERS  WANTED:  Did  you  work  long 
hours  for  low  pay?  Then  come  reminisce 
at  a  States  reunion  on  May  16  in 
Washington,  DC.  For  details  write  Laura 
Bernstein,  Diane  Martinell,  PO  Box 
53174,  Washington,  DC  20009. 


FASHION  WRITER 

PM  newspaper  is  looking  for  a  know¬ 
ledgeable  writer  who  can  generate  lively 
fashion  copy  from  the  local  and  national 
scenes,  plus  an  occasional  non-fashion 
feature.  Send  clips  and  resume  to: 
Living  Editor,  Indianapolis  News,  PO 
Box  145,  Indianapolis,  IN 
46206-0145. 


NEED  COPY  EDITOR  for  medium  sized 
South  Carolina  daily.  Good  news  judg¬ 
ment  a  must,  but  right  persn  also  will  be 
a  solid  wordsmith  with  flair  for  design 
and  layout.  Work  with  full  color  helpful. 
Good  opportunity  for  advancement  at 
46,000  AM.  Contact  Nick  Russo, 
Anderson  Independent-Mail,  PO  Box 
2507,  Anderson,  SC  29622. 
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FEATURES  EDITOR 
We  need  a  features  editor  who  can  come 
up  with  great  story  ideas,  guide  writers 
in  developing  them  and  then  wrap 
things  up  with  eye  catching  page 
designs.  The  features  editor  has  a  staff 
of  6  and  directs  the  daily  lifestyle  and 
entertainment  section.  Experience  in 
supervising  a  features  staff  and  working 
with  freelance  writers  is  essential.  This 
is  a  Gannett  Newspaper  in  a  highly 
competitive  market  an  hour  from  New 
York  City.  Send  resume,  tearsheets  and 
your  ideas  on  what  makes  a  good  daily 
features  section  to  Charles  Nutt,  Execu¬ 
tive  Editor,  The  Courier-News,  PO  Box 
6600,  Bridgewater,  NJ  08807.  Call 
(201)  722-8800  for  more  information. 


HERE  S  YOUR  CHANCE  to  prove  your 
abilities  at  an  award-winning  newspaper 
committed  to  excellence  and  which 
commands  the  lead  in  a  very  competi¬ 
tive  market.  We're  a  48M  Zone  3  daily 
with  openings  for  general  assignment 
reporters,  business  writer,  sports  news 
editor,  and  staff  artist.  We  offer  a  chal¬ 
lenging  assignment  in  an  outstanding 
working  and  living  environment.  Full 
resume,  clips  and  salary  expectations  to 
Box  1824,  Editor  &  Publisher. 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA 
Public  Affairs  Reporting  program.  Prog¬ 
ram  has  an  81  percent  placement 
record.  Tuition  waivers  and  $2,640 
stipends  during  internship.  Applica¬ 
tions  due  by  April  1.  Contact  Bill  Miller, 
PAC  429a,  SSU,  Springfield,  IL 
62794-9243.  (217)  786-6535. 


KNIGHT-RIDDER  DAILY  in  a  college 
town  is  seeking  a  seasoned  news  editor. 
We're  looking  for  someone  with  strong 
news  judgment,  a  solid  sense  of  page 
design,  an  ability  to  motivate  and  train  a 
young  copy  desk,  and  an  obsessive 
desire  for  excellence.  If  you  think  you're 
the  candidate,  please  send  a  resume, 
samples  of  your  page  design  and  a  2  or 
3  page  description  of  your  thoughts  on 
how  to  put  together  a  good  newspaper  to 
Bob  Ashley,  Executive  Editor,  Centre 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804.  EOE. 


LEADING  CHICAGO  based  public  rela¬ 
tions  firm  seeks  local  business  writer 
with  previous  experience  preferably 
with  a  major  newspaper  for  in  house 
writing.  Reply  in  confidence  to  Box 
1848,  Editor  &  Publisher. 


MAJOR  METRO  DAILY 
Quality  reporters  and  editors  needed  at 
300,000  circulation  sunbelt  paper.  If 
you  have  at  least  5  years  experience  at  a 
medium-size  or  large  daily  and  you  are 
among  the  best  where  you  are,  please 
apply.  We  are  looking  for  aggressive 
self-starters  with  proven  ablility  who 
have  mastered  the  basics.  Box  1844, 
Editor  &  Publisher. 


NEWS  EDITOR-  We’re  looking  for  a 
quality-minded  person  with  good  news 
judgment  and  sharp  design  skills  tor 
11,200  daily  right  outside  Indianapo¬ 
lis.  Handling  wire,  laying  out  all  pages 
and  directing  staff  main  responsibili¬ 
ties.  Contact:  Mark  Mann,  Editor,  The 
Shelbyville  News,  123  E.  Washington 
St.,  Shelbyville,  IN  46176.  (317) 
398-6631. 


NEWS  EDITOR  for  fast-growing  central  ence 
Florida  daily.  Must  combine  solid  skills  large 
in  layout,  design,  color  and  copy  editing  mv.” 
with  a  commitment  to  deadline.  Tnesi 

Requirements;  journalism  degree,  5  skills 

years  in  the  business,  2  years  on  the 
desk  and  1  year  as  a  supervisor.  Send  menti 
resume  to  News  Desk,  Leesburg 
Commercial,  PO  Drawer  7,  Leesburg, 

FL  32749-0007.  _ 
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FEATURES  WRITER-  The  Republic 
21,000-circulation  daily  in  central 
Indiana,  has  opening  for  experienced 
writer  in  its  lifestyle  section.  Candidate 
should  have  strong  reporting  skills  and 
background  in  editing  and  page  layout. 
Send  resume  and  clips  to  Ken  Ward, 
Editor,  333  Second  St.,  Columbus,  IN 
47201. 


NEWSPAPER  EDITOR  Award  winning 
resort  weekly  newspaper  (Charlevoix, 
Ml)  now  taking  applications  for  editor. 
Must  have  minimum  3  years  profession¬ 
al  experience  in  reporting,  editing, 
layout  and  photographic  skills.  Send 
resume,  examples  of  work  and  refer¬ 
ences  to:  Ken  Winter,  General  Manager, 
Petoskey  News-Review,  PO  Box  528, 
Petoskey,  Ml  49770.  Deadline  March 
18. 


NORTH  DAKOTAS  only  full  color  news¬ 
paper  goes  mornings  in  April.  We  need  a 
metro  editor  with  great  coaching  skills, 
a  night  editor  with  dazzling  layout  abili¬ 
ty,  and  a  photographer  with  chromatic 
appeal.  To  skilled  technicians  with 
several  years  daily  newspaper  experi¬ 
ence,  we  offer  a  modern  facility  in  a 
growing  market,  the  highest  pay  struc¬ 
ture  in  a  3  state  area  and  the  ambition 
to  always  do  it  better.  Resume  and 
examples  to  David  Fuselier,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


PHOTO  EDITOR 

National  magazine  with  an  emphasis  on 
color  seeks  photo  editor.  Superb  organi¬ 
zation,  news  sense  and  attention  to 
detail  a  must.  Experience  managing  a 
staff  helpful.  Ideal  candidate  will  be 
well-read,  resourceful,  imaginative, 
flexible  and  cool.  Pay  about  $40K.  Box 
1838,  Editor  &  Publisher. 


REGIONAL  Christian  monthly,  circ. 
20K,  seeks  experienced  editor  with 
desire  to  build  strength,  unity  of 
evangelical,  charismatic,  Pentecostal 
churches.  Resume,  salary  history,  testi¬ 
mony  to  Box  1833,  Editor  &  Publisher, 


REPORTER-EDITOR  AM  daily  in 
Shenandoah  valley  of  Virginia  needs 
reporter  capable  of  or  willing  to  learn 
wire  and  copy  editing  and  page  layout. 
Excellent  salary  and  benefits.  Immedi¬ 
ate  opening.  Reply  to  PO  Box  69, 
Strausburg,  VA  22657. 


REPORTER-PHOTOGRAPHER  for  NC 
weekly  to  start  in  April.  $20(1-250 
weekly  plus  mileage,  benefits.  Send 
resume  and  clips  to  News  Leader,  PO 
Box  158,  Fremont,  NC  27830. 


REPORTER 

Daily  law  newspaper  seeks  reporter 
with  strong  knowledge  of  law  journalis¬ 
tic  experience.  Resume  and  clips  to 
Editor,  PO  Box  54026,  Los  Angeles,  CA 
90054. 


REPORTER 

Top-notch,  fast  growing  city  business 
paper  has  opening.  Business  reporting 
or  daily  newspaper  experience  required. 
Reply  to  Box  1850,  Editor  &  Publisher. 


REPORTER 

Aggressive  70,000  plus  daily  in  Bucks 
County,  PA,  is  seeking  an  eager, 
seasoned  municipal  reporter.  Must  be 
able  to  dig  out  stories  in  a  highly 
competitive  suburban-metro  area.iSend 
resume  and  6  best  clips  to  Box  C-1000, 
Bucks  County  Courier  Times,  8400  Rte. 
13,  Levittown,  PA  19057. 


SAN  FRANCISCO  EXAMINER 
•BUSINESS  EDITOR-to  direct  staff  of 
16. 

•EDITOR-experienced  features  editor. 
•WASHINGTON  BUREAU 
CORRESPONDENT-capable  of  cover¬ 
ing  both  regional  and  national  news. 
•SPORTS  COLUMNIST 
•NIGHT  ASSISTANT  NEWS  EDITOR 
As  part  of  a  continuing  expansion  prog¬ 
ram,  we're  looking  for  the  best  and 
brightest  to  fill  these  jobs.  Apply  in  writ¬ 
ing  or  call:  Tara  Stevens,  Human 
Resources  Director,  (415)  777-7895, 
The  San  Francisco  Examiner,  PO  Box 
7260,  San  Francisco,  CA  94120. 


SOLID  WEEKLY,  Zone  2  needs  editor  to 
direct  2  1/2  person  staff.  Great  oppor¬ 
tunity  for  right  person.  County  seat, 
12,000  circulation.  (717)  724-2287. 


SPORTS  COPY  EDITOR  for  rapidly 
expanding  35,000-circulation  news¬ 
paper  n  the  Adirondack  regions  of 
upstate  NY.  The  Glenns  Falls  Post-Star, 
currently  a  6-day-a-week  publication,  is 
expanding  with  a  Sunday  edition 
planned  for  April.  Duties  include  day- 
to-day  design  of  regular  sports  pages,  as 
well  as  long-term  projects  and  Sunday 
specials.  In  addition,  various  sports  tab 
sections  are  planned.  Aside  from  high 
school  sports.  The  Post-Star  covers 
professional  hockey,  baseball,  harnest 
racing,  thoroughbred  racing  and  local 
college  activities.  Send  cover  letter, 
resume  and  tearsheets  to  Gary  Kebbel, 
The  Post-Star,  PO  Box  2023,  Glenns 
Falls,  NY  12801. 


SPORTS  EDITOR  progressive  medium 
size  west  Texas  newspaper  in  major 
sports  area  seeks  aggressive  sports 
editor.  Competitive  wages  and  benefits. 
Contact  News  Editor,  Pete  Briscoe, 
Odessa  American,  PO  Box  2952,  Odes¬ 
sa,  TX  79760.  No  phone  calls. 


SPORTS  EDITOR  for  Kansas  City  area 
daily.  Resume,  clips  and  salary  needs 
to:  417  Thompson,  Excelsior  Springs, 
MO  64024. 


TALENTED  EDITORIAL  Writer/Desk 
person  sought  by  suburban  tabloid  in 
competitive  market.  Proven  writing 
skills  a  must.  Copy  editing  and  headline 
writing  experience  useful  not  a  necessi¬ 
ty.  Salary  over  $39,000  in  two  years  or 
less.  Send  resume  and  clips  to  Linda 
DeMeglio,  Managing  Editor,  The  Daily 
Times,  Primes,  PA  19018. 


TELECOMMUNICATIONS  EDITOR  to 
produce  monthly  news  letter.  Free¬ 
lance.  Requires  thorough  knowledge  of 
telecoms  industry.  Resume  to  LLP,  817 
Broqdway,  New  York,  NY  10003. 


MAJOR  METROPOLITAN  DAILY 
SEEKS  EXPERIENCED  NEWS  EDITORS 

One  of  the  nation’s  finest  newspapers  is  looking  for 
talented  news  editors  with  at  least  five  years’  experi¬ 
ence  in  responsible  editing  positions  on  medium  or 
large  dailies. 

These  assistant  news  editor  positions  emphasize 
skills  in  reviewing  story  content,  making  news  judg¬ 
ments,  laying  out  pages,  and  overseeing  production. 
Box  1819,  Editor  &  Publisher. 


THE  GREENSBORO  News  &  Record 
seeks  a  creative,  innovative,  exper¬ 
ienced  editor  with  leadership  skills  to 
run  a  19  person  feature  department  as 
Assistant  Managing  Editor  for  Features. 
Four  year  degree,  minimum  of  six  years 
experience  as  reporter  or  editor  and  at 
least  two  years  editing  experience 
required.  Send  resume,  tearsheets. 
autobiography  and  description  of  what 
you  think  feature  pages  should  be  to 
Ben  Bowers,  Executive  Editor,.  PO  Box 
20848,  Greensboro,  NC  27420. 


TIRED  OF  NEWSPAPERS?  Edit  books, 
news  letters  and  reports  for  growing 
financial/investment  publisher.  Fast 
versatile  good  copy  editor  able  to  juggle 
assignments.  Mid  $20’s  and  lots  of 
opportunities.  2  years  minimum  experi¬ 
ence.  Ability  more  important  than 
economic  background.  Resume, 
samples  to  Dept.  LJ,  KCI  Communica¬ 
tions,  1101  King  St.,  Suite  400,  Alex¬ 
andria,  VA  22314. 


WASHINGTON  BUREAU  of  Fairchild 
Publications,  a  division  of  capital  cities. 
ABC,  has  openings  for  two  reporters, 
one  to  cover  international  trade  and  one 
to  do  enterprise  and  investigative 
stories  on  business  and  economic 
issues.  Several  years  daily  newspaper 
experience  necessary.  Send  resume  and 
5  clips  to  Bureau  Chief,  Fairchild  News 
Service,  Suite  570,  1333  H  St.,  N.W., 
Washington,  DC  20005.  No  phone  calls 
please. 


WASHINGTON  DC-- Six  reporters  with  3 
to  5  years  daily  experience  for  some  of 
the  most  challenging,  available  assign¬ 
ments  in  Washington.  Send  best  clips 
to  Editor,  States  News  Service,  1333  F 
St.,  NW.,  Washington,  DC  20004. 
EOE. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 


WE'RE  A  BIG  BANK  in  New  York  trying 
to  track  down  the  brightest,  most  excep¬ 
tionally  talented  people  in  the  world. 
Our  new  group  is  responsible  for  making 
the  bank's  cash  machines  and  other 
electronic  products  "user  friendly. "  We 
employ  writers,  graphic  designers, 
educators,  industrial  designers,  psycho¬ 
logists,  philosophers-truly  some  of  the 
most  creative  people  anywhere.  We're 
not  anything  like  a  newspaper,  but  we 
like  people  who  are  extremely  bright, 
who  can  explain  things  to  others  clearly, 
and  who  can  communicate  complex 
thoughts  simply.  Opportunities  at  all 
levels,  both  long-term  and  short-term, 
full-time  and  part-time.  Tell  us  about 
yourself.  Box  1857,  Editor  &  Publisher. 


WE'RE  IN  Ohio  but  there's  no  rust  in  our 
belt.  We’re  looking  for  a  reporter  to  help 
us  cover  Norwalk,  a  historic  community 
with  a  bustling  economy  half  way 
between  Cleveland  and  Toledo.  This  job 
is  for  a  beginner  or  reporter  with  up  to  2 
years  experience.  We  are  a  growing  PM 
daily  9,600  circulation.  Send  resume, 
clips  to  Kevin  T.  Anzillo,  Norwalk  Re¬ 
flector,  61  E.  Monroe  St.,  Norwalk,  OH 
44857. 


PRESSROOM 


EXPERIENCED  PRESSMAN  who  can 
produce  top  quality  newspaper  work  on 
1979  6  unit  Daily  King.  Clean,  modern 
plant  in  Columbus,  Ohio  producing 
small  weekly  newspapers.  Send  resume 
of  experience  and  availability  to  Hirt 
Publishing  Co..  PO  Box  352,  Bellevue, 
OH  44811.  Phone  (419)  483-7000. 
PRESS  OPERATORS  WANTED  ‘or  SF 
Bay  Area  must  have  high  quality  and 
commercial  experience  on  single  width 
Goss  or  Harris  offset  equipment.  We 
offer  competitive  salary  and  excellent 
benefits.  Send  resume  to  FP  Press, 
37428  Centralmont  Place,  Fremont, 
CA  94536.  Attention  K.  Valentine. 


HELP  WANTED 


PRESSROOM 


PRESSROOM  NIGHT  Foreman  for  a 
newspaper  and  commercial  plant. 
Prefer  4  years  plus  experience  with 
some  Goss  Urbanite  experience.  Send 
resume  including  salary  history  and 
references  to  Port  Arthur  News,  PO  Box 
789,  Port  Arthur,  Tx  77640. & 
Attention  Charles  Mitchell. 


PRODUCTION 


A  SENIOR  PRODUCTION  MECHANIC 
Immediate  opening  available  for  a 
senior  production  mechanic.  Position 
reports  to  Production  Director.  Must 
have  solid  knowledge  of  mailroom 
equipment.  Electrical  and/or  electronic 
experience  helpful.  Good  salary  and 
benefits.  Send  resume  to  Personnel 
Department,  The  New  London  Day,  47 
Eugene  O'Neil  Dr.,  New  London,  CT 
06320. 


GOSS  URBANITE  PRESS  FOREMAN 
Immediate  Opening 

Quality  concious  press  foreman.  Super¬ 
visory  experience  preferred  but  will 
consider  an  offset  trained  Number  2 
person.  We  are  a  privately  owned  grow¬ 
ing  afternoon  daily  with  no  Saturday  or 
Sunday  shifts.  Located  in  a  congenial 
Five  College  community  in  western 
Mass.  We  offer  competitive  wages  and 
superior  benefits.  Send  resume  to: 

VICTOR  TARDUE 
Production  Manager 
Daily  Hampshire  Gazette 
Northampton,  MA  01060 
(413)  584-5000. 


PRODUCTION  FOREMAN  WANTED 
Production  leader  who  has  experience 
in  offset  web  presses  and  all  phases  of 
prepress  operation.  Ideal  candidate 
should  have  mechanical  knowledge  as 
well  as  quality  printing  and  production 
experience.  Ability  to  train  and  motivate 
with  good  organizational  skills.  Excel¬ 
lent  benefit  package.  Send  resume, 
including  work  and  salary  history  to  Box 
1816,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
San  Juan,  Puerto  Rico,  11  year  old 
English  language  weekly  tabloid  busi¬ 
ness  publication  needs  experienced 
highly  organized  manager  for  a  16 
person  prepress  production  depart¬ 
ment.  Must  have  good  supervisory  skills 
of  art,  design,  dark  room,  photography, 
typesetting,  paste-up,  stripping  and 
know  how  to  deal  with  an  outside  print¬ 
er.  Our  newspaper  is  a  high  quality 
publication  averaging  84  pages  weekly 
with  a  considerable  amount  of  color. 
Need  hard  working  highly  motivated 
manager  with  ambition.  Company  also 
publishes  several  other  publications. 
Spanish  speaking  desirable  but  not  a 
requirement.  Send  covering  letter, 
resume,  publication  samples  and  salary 
requirements  to  Publisher,  Carribean 
Business,  1700  Fernandez  Juncos 
Ave.,  San  Juan,  PR  00909. 


HELP  WANTED 


PRODUCTION 


FLORIDA'S  CAPITAL  newspaper,  a 
55,000  morning  daily  in  one  of  the 
country's  leading  newspaper  groups,  is 
seeking  a  highly  motivated  professional 
in  production  field  who  is  capable  of 
assuming  increasing  responsibilities. 
The  mid-management  position  of  Pre- 
Press  Manager  offers  personal  growth 
and  opportunity  for  advancement, 
excellent  benefits  package  with  salary 
level  in  mid-30's  plus  handsome 
monetary  incentive  plan.  If  you  possess 
a  college  degree  in  related  field,  5-10 
years  production  supervisory  experience 
and  knowledge  in  electronic  editing 
systems,  display  ad  systems,  camera 
and  color  scanner,  respond  with  resume 
to:  Doris  Dunlap,  Tallahassee  Demo¬ 
crat,  PO  Box  990,  Tallahassee,  FL 
32302.  An  Equal  Opportunity 
Employer. 


PRODUCTION  DIRECTOR-Constantly 
growing  weekly  community  newspaper 
needs  an  experienced  person  to  lead  a 
seasoned  department  through  further 
expansion.  This  will  include  personnel 
and  shift  additions.  Strong  managerial 
and  communication  skill  are  required  as 
is  a  background  in  computer  applica¬ 
tions.  Send  resume  to  Times  Newspap¬ 
ers  Inc.,  8033  Frankford  Ave,  Philadel¬ 
phia,  PA  19136.  Attention:  Associate 
Publisher. 


\WEB  PRESS  Operator/Supervisor- 
Experienced  web  operator  familiar  with 
9-unit  Goss  Community  color  press 
needed  by  Petoskey  News-Review  daily. 
Need  good  mechanical  knowledge  and 
people  skills.  Some  outside  printing 
sales  required.  Benefits  include  paid 
vacation  and  sick  days;  life,  health, 
optical  and  dental  insurance.  Send 
qualifications  with  samples  of  printing 
work  to:  Dennis  Collins,  Production 
Coordinator,  Petoskey  News-Review, 
319  State  St.,  Petoskey,  Ml  49770. 
Application  deadline  March  18. 


SALES 


AVIATION  ADVERTISING  SALES 
Long  established  aviation  newspaper 
has  full  or  part  time  openings  in  (Chica¬ 
go,  Kansas  City,  Los  Angeles  and  Miami 
areas.  Aviation  background  a  plus  but 
not  necessary.  (800)  351-1372  or 
(214)  248-0928. 


SENIOR  ACCOUNT  MANAGER 
CREATIVE  DATA  SYSTEMS-An 
outstanding  growth  opportunity  for  a 
proven  sales  professional  to  join  a 
dynamic  rapidly  growing  company. 
Must  have  8-10  years  sales 
experience-3  in  the  newspaper  indus¬ 
try.  Must  be  aggressive,  hard  working 
and  ready  to  accept  additional  responsi¬ 
bility  in  a  short  time.  Excellent  total 
compensation  package  based  on  back¬ 
ground  and  accomplishments.  Send 
resume  to  VP  of  Sales  and  Marketing, 
Creative  Data  Systems  Inc.,  9300  W. 
noth  St.,  Overland  Park,  KS  66210. 


SEEKING  SALES 
REPRESENTATIVES . . . 

CAMEX,  a  supplier  of  newspaper  prepress  systems,  is 
seeking  additional  sales  representatives.  Openings  are 
available  across  the  US.  Newspaper  editing  background 
or  previous  newspaper  system  sales  experience  is 
required.  CAMEX  will  be  interviewing  potential  candidates 
at  the  America  East  Conference  in  Hershey  PA,  March  25- 
27  by  appointment  only.  To  schedule,  send  resume  to 
Suzanne  B.  Lind,  CAMEX,  Inc.,  75  Kneeland  St.,  Boston, 
MA  02111.  An  Equal  Opportunity  Employer. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue 

3  weeks  —  $4.10  per  line,  per  issue 

4  weeks  —  $3.25  per  line,  per  issue 


Effective  January  1,  1987 

POSITIONS  WANTED 
1  week  —  $3.50  per  line 

jer  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

5er  issue.  3  weeks  —  $2.50  per  line,  per  issue, 

ler  issue.  4  weeks  —  $2.30  per  line,  per  issue. 


Add  $6.00  per  insertion  tor  box  sen/ice.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


CAMEX 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EDITOR  &  PUBLISHER  for  March  14,  1987 


HELP  WANTED _ POSITIONS  WANTED  POSITIONS  WANTED  POSITIONS  WANTED 

MARKETING _  ADMINISTRATIVE  _ EDITORIAL _  _ EDITORIAL 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systenns--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  tO: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 

PHOTOGRAPHER 

PHOTOGRAPHER  Must  be  capable  of 
operating  color  darkroom  for  13,500 
circulation  evening  daily.  Resume  and 
samples  to  Tim  Zgonina,  Effingham 
Daily  News,  Effingham,  IL  62401. 

STAFF  PHOTOGRAPHER  on  110,000 
circulation  daily.  We  need  an  ambi¬ 
tious,  enterprising,  producer  for  our 
photo  staffer  of  6.  Send  slide  portfolio, 
resume  and  references  to  John  Dickson, 
Photo  Editor,  The  Flint  Journal, & 
200  E.  1st  St.,  Flint,  Mich.  48502.  No 
phone  calls  please.  An  equal  opportuni¬ 
ty  employer. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

AWARD-WINNING  MANAGEMENT 
TEAM  AVAILABLE-Includes  Managing 
Editor;  Production  Manager;  Advertis¬ 
ing  Manager;  and  Photographer/Sports 
Editor.  All  four  are  experienced  veter¬ 
ans,  and  J-School  grads.  Each  fully 
understands  the  team  concept.  The 
team  currently  runs  an  award-winning 
twice-weekly  community  newspaper 
with  TMC  publication.  We  are  botton 
line  oriented.  Will  consider  all  areas, 
but  prefer  Zones  5  through  9.  Members 
are  available  as  a  group,  or  on  an  indivi¬ 
dual  basis.  Reply  to  Box  1859,  Editor  & 
Publisher. 

FORMER  EXECUTIVE  Vice  president  of 
finance  CPA  20  years  experience  in 
publishing  and  printing  wishes  to  relo¬ 
cate  to  Zones  3  or  4.  Write  Box  1805, 
Editor  &  Publisher. 

GENERAL  MANAGER  of  17,000  circu¬ 
lation  daily  seeks  management  position 
with  a  major  daily  newspaper.  Have 
MBA  and  journalism  degrees.  Box 
1822,  Editor  &  Publisher. 

WEEKLY  PUBLISHER'GENERAL 
MANAGER,  with  proven  track  record  of 
high  achievement,  seeks  career 
commitment.  Building  ad  sales  and 
getting  the  best  out  of  others  are  my 
forte.  Self  motivated.  “Street  smart.” 
Will  work  hard,  doing  whatever  it  takes, 
for  an  excellent  return.  Box  1832, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March 


PUBLISHER/GENERAL  MANAGER  22 
years  experience  in  circulation,  adver¬ 
tising  and  publisher.  Now  publisher  of 
3.5  million  operation.  Good  creative 
motivator  seeking  position  with  daily.  I 
have  a  proven  track  record.  Box  1792, 
Editor  &  Publisher. 

_ ADVERTISING _ 

PUBLISHER,  GENERAL  Manager, 
Advertising  Director.  20  years  experi¬ 
ence  every  newspaper  department. 
Presently  Advertising  Director  for  daily. 
Excellent  record  in  promotions,  TMC 
and  Retail  Sales.  Phone  (505) 
392-8474. 

_ CIRCULATION _ 

CIRCULATION  MANAGER,  seeks  work 
with  daily  under  10,000  paid  circula¬ 
tion,  25  years  experience  7,500  daily, 
employed  man,  prefers  Zone  5  or  7.  Box 
1821,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR 
2  1/2  years  as  director  10  years  addi¬ 
tional  experience  in  distribution  and 
sales,  ABC  audits  TMC,  shopper  CIS, 
looking  for  position  at  mid  size  daily  in 
Fla.  Already  in  Fla.  Box  1754,  Editor  & 
Publisher. 

EXCELLENT  SKILLS  in  all  phases  of 
circulation.  Can  provide  good  track 
record  and  references.  Available  now. 
Box  1830,  Editor  &  Publisher. 

_ EDITORIAL _ 

AMBITIOUS  young  sportswriter  seeks 
work  with  daily.  Four  years  experience 
writing,  editing,  layout.  Waiting  for 
opportunity  to  knock.  Please  call  (307) 
234-1011. _ 

AWARD-WINNING  reporter  on  large 
Western  daily  wants  to  come  home  to 
Zones  2  or  5.  Have  a  decade  of  experi¬ 
ence  covering  everything  from  soft 
features  to  complex  investigations.  Also 
have  done  a  wide  range  of  newsroom 
jobs,  including  slot  work  and  managing. 
Box  1836,  Editor  &  Publisher. 

AWARD-WINNING  religion  writer  with  7 
years’  daily  newspaper  experience  seeks 
position  at  paper  with  a  commitment  to 
quality  religion  coverage.  I  have  journal¬ 
ism  degree  from  Northwestern  Universi¬ 
ty,  a  Master  of  Theological  Studies  from 
a  major  interdemominational  seminary 
and  have  won  many  national  awards  for 
coverage  of  religion  in  the  secular  press. 
For  religion  stories  that  are  significant, 
sensitive  and  entertaining  contact  Box 
1840,  Editor  &  Publisher. 

BEST  SPORTS  EDITOR  in  America 
seeks  move  up  to  mid-major  metro  or 
suburban,  excellent  leader,  organize. 
Computer  and  people  oriented.  Don’t 
pass  me  by.  Contact  Box  1841,  Editor 
&  Publisher. 

DOUBLEHEADER:  Husband/wife  team 
seeks  opportunity  to  combine  writing, 
editing,  business  skills  to  manage  qual¬ 
ity  publication.  They  share  more  than 
45  years  experience  on  daily  newspap¬ 
ers  and  weekly  PR  publications,  as  well 
as  other  business  management.  Box 
1839,  Editor  &  Publisher. 

EXPERIENCED  AND  innovative 
communicator  seeks  challenging  posi¬ 
tion  as  manager  of  publications.  M.A.  in 
Journalism.  Background  includes 
corporate  proposals,  technical  publica¬ 
tions,  non-profit  organization,  magazine 
and  newsletter,  marketing  for  educa¬ 
tional  publication  and  trade  journal 
editor.  I  not  only  can  help  you  with  your 
print  media,  I  can  add  electronic  media 
such  as  desk-top  pub.,  computer 
conferencing  and  targeted  direct  mail 
promotion.  Contact  John  Suddath, 
2207  Truman,  Bryan,  TX  77801,  Sour¬ 
ce;  ST8313,  Dialcom:  AGC016  (409) 
775-0344  after  5  CST. 

14, 1987 


EXPERIENCED  NEWSWOMAN  seeks 
wire,  news  or  managing  editor’s  slot,  16 
years,  can  handle  wire,  layout,  heads, 
copy  editing,  hard  news,  features.  Call 
(505)  392-8474. 


EXPERIENCED,  hardworking  journalist 
who  has  covered  everything  from  zone- 
ing  boards  to  the  plight  of  the  homeless 
seeks  position  on  small  daily  or  weekly 
in  Zone  2.  If  you  are  looking  for  some¬ 
one  who  can  write  lively  copy  on  dead¬ 
line  and  is  willing  to  go  the  distance  for 
any  story  stop  right  here.  Box  1856, 
Editor  &  Publisher. 


COPY  EDITOR  wants  to  relocate  to  Zone 
2-3.  Now  with  Zone  5  weekly.  MA  jour¬ 
nalism,  award-winning  BG.  Prefers 
daily.  Box  1860,  Editor  &  Publisher. 


_ FREELANCE _ 

NEED  first-rate  work  on  June’s  U.S. 
Open?  Available  on  piece-by-piece 
basis  from  award-winning  journalist 
with  4  years  experience  on  daily  news¬ 
paper  in  East  Bay.  Contact  Ted  John¬ 
son,  3310  Beechwood  Dr.,  Lafayette, 
CA  94549.  (415)  284-2678.  Can 
transmit  via  TRS-80. 


LEVEL-HEADED,  enthusiastic,  clear 
thinking  freelance  writer  seeks  full-time 
feature-writing  position  on  a  daily  or 
weekly.  Business/personality  profiles 
and  general  interest  stories.  Have 
experience  and  excellent  clips.  Prefer 
Zones  1  and  2  and  relocate.  Box  1853, 
Editor  &  Publisher. 

MID-LEVEL  Newsroom  manager.  Skill¬ 
full,  open-minded,  mature.  Background 
all  desks,  editorial  page.  Seeks  environ¬ 
ment  where  people,  quality  paramount. 
Box  1851,  Editor  &  Publisher. 

PENNSYLVANIA  BOUND.  D.C.  editor, 
33,  looking  for  editing,  wire,  PR  or 
other  position  in  medium-sized  Pa.  city. 
Ran  agriculture  wire,  worked  as  Source 
editor,  created  online  services.  By-the- 
minute  deadlines.  Have  written  promo¬ 
tional  &  direct  mail.  Good,  tight  writing. 
B.A.  in  English,  M.A.  in  journalism. 
Reply  Box  1862,  Editor  &  Publisher. 

REPORTER  with  four  years  experience 
has  outgrown  a  California  daily  and  is 
seeking  a  challenge  at  a  lively  daily  in 
Zones  7,  8  or  9.  Speed,  accuracy  and 
determination  produces  the  clean, 
concise  copy  you  need.  Reply  to  Box 
2697,  Palm  Desert,  CA  92261-2697. 

SEEKING  ENTRY-LEVEL  NEWS  OR 
FEATURE  position  on  medium-sized 
daily.  Zone  2,  3  or  4.  Will  complete 
BSJ,  be  available  May  22.  Excellent 
writer,  hard  worker.  For  letter,  clips, 
reply  to  Stephen  Weber,  101.5  Jones 
Avenue,  Morgantown,  WV  26505. 

TALENTED  EDITOR/WRITER,  3  plus 
years  experience  as  managing  editor, 
associate  editor,  reporter,  seeks  job 
with  daily  paper,  consumer  or  trade 
magazine.  Zones  1  &  2.  S.  Hershkowitz 
(201)  941-3096. 


_ MAILROOM _ 

FERAG  OPERATOR  seeks  position  with 
medium  size  newspaper.  Over  3  years 
experience.  More  information  on 
request.  Write  E.  Rannou,  1232  781h 
St.,  North  Bergen,  NJ  07047. 

MAILROOM  MANAGER 
Aggressive-gets  the  job  done  familiar 
with  all  mailroom  equipment  and 
systems.  Experienced  in  department 
budgeting,  heavy  inserting  demands, 
and  mailroom  coordination  and  sche¬ 
duling.  Strong  organizational  and 
people  skills.  Experience  in  union  and 
non-union  environments.  Box  1828, 
Editor  &  Publisher. 

PHOTOJOURNALISM 

CONNECTICUT  PHOTOJOURNALIST 
seeks  assignments  with  trade  or  news 
publication.  Call  today  for  free  samples. 
Lou  Emery  (203)  874-1855. 

_ PRESSROOM _ 

PRESSROOM  MANAGER  Looking  for 
challenging  position  in  Zones  3,  4  or  6. 
20  years  experience,  16  newspaper,  4 
commercial,  including  PRESS,  PLATE, 
and  CAMERA.  QUALITY  MINDED.  Box 
1818,  Editor  &  Publisher. 

PRESS  SUPERVISOR  Management 
Position.  Dedicated  Hard  worker,  15 
years  experience.  Newspaper 
commercial  with  Goss/Harris.  Willing  to 
relocate  to  well  estabished  organiza¬ 
tion.  Prefer  Zone  2  but  will  consider. 
Box  1820,  Editor  &  Publisher. 

_ PRODUCTION _ 

PRESSROOM  FOREMAN  Proven  ability 
with  strong  leadership  qualities.  Highly 
skilled  in  all  phases  of  offset  newspaper 


TOP  NOTCH,  experienced  journalist 
with  strong  background  in  environment, 
agriculture  and  social  issues  wants  job 
with  publication  unafraid  to  tackle 
controversial,  difficult  topics  and  will¬ 
ing  to  do  more  than  cover  meetings. 
Midwest  preferred.  Reply  to  Box  1829, 
Editor  &  Publisher. 


production  (multi  unit  Goss  Metro, 
Urbanite  and  Headliner  offset  opera¬ 
tion.)  Young,  energetic,  hardworking 
honest,  quality  and  waste  conscious. 
Innovative  and  very  strong  on  preventive 
press  maintenance.  Seeking  a  challeng¬ 
ing  position  as  a  pressroom  foreman  or 
superintendent.  Box  1815,  Editor  & 
Publisher. 


63 


I. 


) 


SHOP  TALK  AT  THIRTY 

Watching  the  watchdog  —  Conn,  attorney  general  offers  advice 


By  Joseph  Lieberman 

It  is  important  for  the  news  media 
to  recognize  that  they  live  within  a 
paradox. 

That  paradox  is:  any  government 
regulation  of  the  press  endangers  free 
speech,  which  is  why  there  must  be 
strong  First  Amendment  protections. 
Yet,  the  press  itself  is  a  formidable 
institution  that  wields  considerable 
power  of  its  own.  What  keeps  it 
accountable?  Who  watches  the 
watchdog? 

There  is  the  deterrent  of  libel  law, 
but  that  is  an  extreme  instrument  that 
ought  to  be  used  only  in  the  most 
egregious  cases.  More  moderate 
attempts  to  legislate  a  responsible 
press  have  consistently  been  ruled 
unconstitutional. 

The  truth  is  that  the  impetus  for 
responsible  journalism  must  come 
from  the  media  themselves.  The  news 
media  occupy  a  special,  protected 
zone  beyond  the  meddling  of 
government  —  as  it  should  be  — 
but,  as  Bob  Dylan  once  said,  “To 
live  outside  the  law,  you  must  be 
honest.” 


Most  of  the  media 
have  been  willing  to 
meet  rigorous  standards 
of  public  trust;  most,  but 
not  all. 


Most  of  the  media  have  been  willing 
to  meet  rigorous  standards  of  public 
trust;  most,  but  not  all. 

For  example,  as  the  FCC  has 
loosened  its  requirements  of  commu¬ 
nity  service,  some  radio  stations  have 
sharply  cut  back  on  their  news  staffs. 

As  a  result,  these  stations  now  pro¬ 
vide  less  news  coverage  and  less 
informed  news  coverage,  with  too 
many  engaged  in  “rip  and  read”  jour¬ 
nalism  focusing  on  entertainment  and 
gossip  features. 

Let  me  take  a  more  flagrant  exam¬ 
ple.  When  my  office  sued  a  car  dealer 
who  had  violated  our  state’s  adver¬ 
tising  laws  —  clearly  a  news  story  of 
interest  to  the  state’s  consumers  — 
one  Connecticut  radio  station  spiked 


(Lieberman  is  attorney  general  for 
the  state  of  Connecticut.  This  is  an 
excerpted  version  of  remarks  he  made 
to  the  Connecticut  Freedom  of  Infor¬ 
mation  Council.) 


the  story  for  fear  of  alienating  one  of 
its  major  advertisers,  the  car  dealer¬ 
ship  in  question.  So  much  for  the 
public’s  precious  “right  to  know.” 

In  another  incident,  a  Connecticut 
newspaper  editorialized  in  support  of 
a  company  my  office  was  opposing  in 
an  administrative  proceeding. 

Such  disagreements  are  fine  — 
they  are  part  of  the  public  debate  — 
but  what  is  troubling  is  that  the  edito¬ 
rial  failed  to  disclose  that  the  paper’s 
publisher  was  a  member  of  the  board 
of  directors  of  the  company,  and  thus 
perhaps  not  a  disinterested  commen¬ 
tator. 

Such  an  undisclosed  conflict  of 
interest  might  make  for  a  front-page 
story  if  it  had  involved  a  state  official 
who  was  a  director  of  the  company. 

Why  shouldn’t  the  news  media, 
which  also  manage  a  public  trust,  be 
held  to  a  similar  standard  of  disclo¬ 
sure? 

And  there  is  a  recent  incident  that 
raises  an  interesting  question:  A  fire 
breaks  out  in  a  large  department 
store  .  .  .  safety  procedures  appear 
to  be  inadequate  since  a  number  of 
shoppers  never  learn  of  the  potential 
danger  and  do  not  evacuate .  The  store 
happens  to  be  a  large  advertiser  in  a 
number  of  newspapers  and  on  area 
radio  stations.  Coverage  of  the  fire  is 
routine.  If  a  similar  situation  occurred 
in  a  large  state-owned  building,  would 
not  there  have  been  an  in-depth  inves¬ 
tigation  by  reporters?  Should  there 
not  be  one  here? 

Without  claiming  to  offer  definitive 
answers,  let  me  suggest  some  princi¬ 
ples  that  might  guide  the  media  in 
remaining  both  free  and  responsible: 

•  A  responsible  press  is  one  that 
acknowledges  its  public  trust.  If  the 
public  ever  becomes  convinced  that 
the  press  uses  its  freedoms  selfishly, 
to  serve  its  own  pecuniary  ends,  then 
the  First  Amendment  will  become  an 
empty  husk,  vulnerable  to  attack. 

As  a  matter  of  constitutional  law, 
the  public  may  not  have  a  right  of 
access  to  the  news  media  but,  as  a 
matter  of  community  responsibility 
and  business  ethics,  I  believe  they  do. 
The  press  must  uphold  the  kind  of 
ethical  standards  that  a  public  trust 
entails.  It  must  forswear  conflicts  of 
interest.  It  must  provide  a  certain 
public  access  to  its  operations. 

•  A  responsible  press  is  not  a  timid 
one.  A  news  operation  that  is  eager  to 
please  everyone  is  likely  to  specialize 
in  the  bland  and  trivial.  It  will  shun 
controversy  and  celebrate  the  petty. 


What  is  needed  is  a  press  willing  to 
take  risks.  How  many  newspapers 
and  broadcast  stations  dare  to  be 
“imprudent”?  The  press  must  be 
enterprising  in  developing  stories; 
courageous  in  bucking  the  orthodox¬ 
ies  of  “pack  journalism”;  willing  to 
risk  the  wrath  of  the  powerful,  be  they 
in  government,  business,  nonprofit 
organizations  or  community  groups. 

There  are  specific,  tangible  things 
that  a  newspaper  or  broadcast  station 
can  do  to  carry  out  these  principles 
and,  by  doing  so,  earn  the  public 
trust. 

•  Why  not  hire  an  ombudsman  to 
solicit  reader  complaints  and  sugges¬ 
tions  or,  if  that  is  too  expensive,  why 
not  designate  a  top  editor  to  perform 
this  job  and  then  publicize  the 
ombudsman  service? 

o  Why  not  convene  periodic  meet¬ 
ings  at  which  the  public  can  meet 
editors  and  reporters,  and  exchange 
ideas?  Or  why  not  print  “feedback” 
forms  in  the  newspaper  inviting 
reader  comments? 


The  truth  is  that  the 
impetus  for  responsible 
Journalism  must  come 
from  the  media 
themselves. 


•  Why  not  make  it  a  practice,  as  one 
major  newspaper  in  Connecticut 
does,  to  have  community  leaders  sit 
in  on  editorial  board  meetings  for 
weeks  at  a  time  —  a  practice  that 
exposes  the  paper  to  new  ideas  while 
teaching  the  community  the  com¬ 
plexities  of  editing  a  newspaper? 

•  Why  not  establish  regular  editori¬ 
als  on  tv  and  radio  stations  about 
timely  community  issues,  and  allow 
citizens  and  organizations  to  respond 
in  over-the-air  rebuttals? 

•  Why  not  undertake  more  “enter¬ 
prise  stories”  that  provide  in-depth 
investigations  of  problems?  Or  hire 
more  reporters,  or  pay  them  better,  to 
upgrade  the  quality  of  journalism? 

If  we  are  to  vouchsafe  press  free¬ 
doms  and  keep  them  strong,  we  need 
a  muscular,  probing  journalism.  We 
need  media  executives  and  editors 
who  are  responsive  to  their  communi¬ 
ties.  We  need  robust  competition,  not 
just  in  reporting  facts  but  in  providing 
interpretation  and  context. 

If  “freedom  of  information”  is  the 
(Continued  on  page  48} 
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Responsive 

•  Answering  a  need,  ns  Rockwell 
International  has  with  the  new  Goss" 
Modular  Press  Control  System"  for 
Headliner  Offset'  frresses,  to  sinifdify 
ofreration  and  reduce  makeready  and 
start-up  waste. 

•  Quick  to  react:  supplying  commercial 
fmnters  with  the  latest  technology  in 
sheet-fed  presses  and  bindery  equip¬ 
ment  from  Miehle.' 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  press,  to  boost  quality  and 
frrovide  2,000- fpm  productivity  for 
high-volume  insert  printers. 


Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  a  S12.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $522  million  in  1986.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity,  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-113, 

P.O.  Box  17510,  Pittsburgh,  PA  15235. 


Rockwell 

International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


VICTIMS  ABUSED 
BY  THE  SYSTEM 


When  a  social  service  agency  tries  to  help  an 
abused  child,  the  situation  should  become  better, 
not  worse.  The  Rocky  Mountain  News  found  just 
the  opposite  in  Colorado. 

Reporters  Karen  Bailey  and  Jane  Hulse  found 
in  many  Colorado  cases,  solutions  were  often  the 
source  of  new  misery  for  child  and  family. 
Increased  national  awareness  of  child  abuse  and 
corresponding  increases  in  reports  of  abuse  had 
overloaded  Colorado’s  child  protection  system. 

In  their  series,  “Child  abuse ;  who  are  the  real 
victims?”  Bailey  and  Hulse  found  a  system  that 
was  unfair  to  children,  parents  and  foster  parents. 
Overeager,  inadequately  trained  social  workers 
were  too  quick  to  accuse  innocent  people  of  child 
abuse,  on  the  basis  of  an  anonymous  tip.  Children 


were  being  taken  from  their  homes  without  sub¬ 
stantiated  cause. 

And  children  with  tragic  histories  and  result¬ 
ing  problems  were  being  placed  with  foster 
parents  unprepared  to  deal  with  them.  In  some 
cases,  the  children  were  abused  by  foster  parents. 

The  reaction  to  the  series  offers  hope  for 
reforms.  Changes  won’t  come  overnight,  but  the 
state  legislature,  independent  lobbying  groups 
and  the  Colorado  Bar  Association  are  citing  the 
series  in  efforts  to  bring  change. 

^  SCRIPPS  HOWARD 
i!i  NEWSPAPERS 

WE  SEE  THE  BIG  PICTURE 


